



























































7-25 REVERSIBLE DISPLAYER 7-26 REVERSIBLE DISPLAYER 
Can be used also as shown in 7-26. 10 in. high, with This reversible displayer is same style as 7-25. 5 in. high, 
one 16 in. round glass top. with one I6 in. round glass top. 


We Can't Stop... 


Display is an ever changing panorama, requiring new creations mn dis 
play tools to meet the constant need for originality 1m appearance and 
function. We have worked with plastics so long that we have acquired 
the “feel” and “know-how” that drives us ever into new explorations, 
vielding original creations in display design and display purpose that 
make SCHIEUER display fixtures do a better selling and display job. 
So when you want the best in plastic display fixtures consult us. We 
can either supply your needs from our stock numbers or create special 


fixtures for your particular requirements. 













VHA E4LALE 
SREATIONS, INC. 





SCHEUER 
FIXTURES 


ae 307 WEST 38> ST.. AT EIGHTH AVE., NEW YORK CITY 18 


ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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The House of 


CH+L 


BEAUTIFUL DESIGN, FINE QUALITY 
REPRODUCTION, FUNCTIONAL, 
PRACTICAL UTILITY...AT REASON- 
ABLE PRICE... ARE THE KEYNOTE 
OF WLS PROPS, USED BY FINE 
STORES FOR SMART FASHION 
DISPLAYS. 


W.L. STENSGAARD AND ASSOCIATES, INC. 


346 N. JUSTINE ST. CHICAGO 7, ILLINOIS 
































FREE! 


GIANT SIZE CATALOG 
ILLUSTRATING ' 

250 DESIGNS AND 

PROPS. 100 HOW TO 

USE SUGGESTIONS. 

SEND FOR YOUR COPY 

TODAY. 


ad 


L. L. BERGER COM- 
PANY. BUFFALO, 
N.Y., LOUIS LOOCK, 
Display Manager. Uses 
WLS Medallion Screen 
to feature Nettie 
Rosenstein Originals. 





ae 


HALLE BROS. COM- 
PANY, CLEVELAND, 
OHIO, RICHARD 
THEALL, Display 
Manager. Uses WLS 
Mirrored Screen to 
feature Stroock’s 
Woolens. 












< 

A. POLSKY COM- 
PANY, AKRON, 
OHIO, WALTER 






KLEIN, Display 
Manager. Uses WLS 
Giant Sculptured 
Shears in dramatic 

Fabrics promotion. 
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Pass This Issue Along OUR NEXT ISSUE THE COVER 


You get the most value from DISPLAY The May 15th issue—one of the largest of Daniel Coffey, display: director for Arnold Con- 
WORLD when you share it with others. See the year—reviews among many other features stable, New York City, created the display seen on 
that it reaches other executives of your organi- the development of display during the past this month's cover. The American Woolen Com- 
zation and the members of your department. decade or so as seen by Sue Williams, one of pany especially dyed the shuttles, spools and ma- 

the field's best known designers and consultants terials in ‘vanilla, strawberry ice cream, pistachio, 

. Harry Lando writes of display at Martin's, and burnt almond.’ On the floor was scattered 
Brooklyn . . . there will be a complete report loose wool, and the lambs were covered in the same 
of the New Orleans Conference, and a number especially dyed wool . . . Color photograph by 
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other articles of importance. George Enell & Associates. 





Lady with a Papa and 3 Mamas 


As Bloomingdale’s, New York, approached 

their 75th anniversary, Sam Blum, display director, 
rushed in breathless, with a design—and a demand. 
“Got to have a size 12 gal,” he confided, “with 

a lengthened silhouette to show the new longer dresses.” 


We summoned Tobé, stylist, and Kay Sullivan, sculptress 


Oe ———— 


and our Mary Brosnan to superintend the venture. 


And those four talented people gave birth to the 


loveliest, fetchingest bit of femininity 

that Visual Merchandising has seen in many a day! 
Now Bloomingdale’s group of new mannequins — 
styled, tinted, textured to enhance whatever they wear 
— is the toast of display people everywhere. 


And we remain, Displayfully Yours 

















, me cca Avenue, New York 18 


CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS ¢ CYRILLE STEINER FIXTURES 





DISPLAY WORLD 


ON S8STH STREET 


It isn’t raining rain, you know 
...it’s raining eye-powered 
DISPLAY IDEAS* 


— 


C. te 


» CHELIX 


\ 
PAPER MACHE AND OTHER EXCITING RD CS ° ast WEST 58th STREET, NEW YORK 19, N.Y. + CIRCLE 6-943) 
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FREDERIC SHIPMAN’S 


discovery of and experiments with the new 


DREEM MIRROR 


is the greatest contribution yet to the 


MIRROR WINDOW WORLD 


The DREEM MIRROR in conjunction with the 





already patented SHIPMAN MIRROR DEVICES vsiie aig nee Sais 


MIRROR with his other patented mirror 


devices with amazing results. 


make an almost unbelievably beautiful and expan- 
sive picture for the window. 








At Last The Window Displayman 


can let his creative genius know no bounds. No longer is he limited to the front glass 
and three walls of his window. For instance, his imagination can visualize and repro- 
duce his mannequins in a park or, on the edge of a forest, etc., etc. Great expansions 
heretofore not available to him, are now at his disposal. 


Frederic Shipman will personally demonstrate his latest patented mirror window 
devices at the 


S.D.A. CONFERENCE, New Orleans, Jung Hotel, 


May 5-8 . . . Booth 32 
NADI Display Market Week, Chicago, Stevens Hotel, 
June 23-28 . . . Booth 95 


And by special invitation of the Board of Directors at the 


STORE MODERNIZATION SHOW, New York City 
Grand Central Palace, 


Lexington Avenue 
July 7-12 . . . Booth 122 


FREDERIC SHIPMAN STUDIOS 


512 FIFTH AVENUE NEW YORK 




















DIS PLAT 


wADAMOISELLE 





Here is a Paper Mache mannequin 
with the built-in action and shaped 
for 1947-8 figures; you pay 
nothing extra for this plus feature. 
Flexible waist eliminated through 
this built-in action, a feature 

that provides longer life and that 
complements the beauty of the 
dress, coat and suit it displays. 


WRITE FOR PHOTOS and PRICES. 


qput BIESS, Coat ang Suit Sates gee” 


rom 4 Madamoisey, Mannequis 








| 


512 HUTTIG KANSAS CITY 3, MO. 





4 


Cage Sine23-27- 


Schock? 


319 W. VAN BUREN STREET CHICAGO - 7 - ILLINOIS 


2 oy pisplay ew Wleans-May 5-8- 


ss . “ 
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DISPLAY 
WIN A‘1000 TRIP 











ALL EXPENSES PAID FOR HERE’S HOW YOU WIN! 
YOURSELF AND YOUR WIFE! 


Design a display window featuring the California Apparel 
as Seo ee ; Creators theme: “Something Wonderful Happens When 
California Apparel Creators are sponsoring three all-expense 


: ; You Wear Clothes From California.’’ Be sure that it ties in 
round trips to that land of color and new ideas— CALIFORNIA! 


: with the Creators advertising campaign built around this 
Be one of the winners and you'll stay in a luxurious suite at 4 ne eit ss el 
jaa ; ; iS a ‘ an idea, which starts in the May 5 issue of Life magazine. ter 
Los Angeles’ famous Town House on Wilshire Blvd. You'll ‘ 8 
oe your display is completed, submit a photograph of it to the 
get an Opportunity to visit our market, talk to our industry : Kamae 
leaders, see our merchandise . . . and, most important—to judges. Trips will be awarded to winners in each of the three 
ay : divisions (see rules). The contest closes August 15, 1947. 
have fun the California way! You can find new excitement at ( ) 8 


Hollywood's famous night clubs... bask yourself brown on If you wish a kit of Life merchandising aids (unmounted 





sun-drenched beaches...sight-see through fruit-laden orange blow-up and mounted display card of the May 5 ad, and 


groves. You'll have a firsthand opportunity to enjoy Cali- = : ; ees ; 
S ¢ opportunity to enjoy Cali advertised in Life’ newspaper mats), send 75c with your 
fornia’s wonderful way of life! ee J 
; onderful way of life name, your store name, and address to: California Apparel 
Each prize will bea trip to the value of $1000. Ifa winner lives Creators, c/o St. John Associates, 79 West 45th Street, New 


in or near California, his stay here will accordingly be longer. York 19, N. Y. 


CALIFORNIA APPAREL CREATORS 
756 So. Broadway, Los Angeles 14 
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JUST FOLLOW THESE SIMPLE RULES! 


1. Every display manager currently employed 
in a United States retail store is eligible to 
enter this contest. If your store does not have 
a display manager, the person designated by 
the store manager as the person most directly 
responsible for designing the window is eli- 
gible for the prize. 
2. There will be three divisions of the con- 
test, with a $1000 round trip to California for 
two persons as the prize in each division. 
The three divisions are: 
a. For display managers in stores in cities of 
100,000 population or under. 
b. For display managers in stores in cities of 
100,000 to 500,000 population. 
c. For display managers in stores in cities ot 
over 500,000 population. 
(Population figures based on last 
official 1940 census) 
Each entry must clearly state the division in 
which it is entered. 
3. Each award will be made for the display 
window which, in the opinion of the judges, 
is the best in that division on the theme 
“Something Wonderful Happens When You 
Wear Clothes from California” and which 
ties in with the California Apparel Creators 
advertising campaign on that theme. The first 
page-advertisement of the series breaks in the 
May 5 (out May 2) issue of Life magazine. 
There will be five advertisements in all, dur- 
ing the period May 1-August 1, 1947. To 
qualify, a window may tie in with the general 
theme, with any one ad, or with the series. 


AANAGERS 
TO CALIFORNIA !! 





4. To qualify, no garment may be used in the 
window which has not been manufactured by 
a member of California Apparel Creators. If 
you have not yet received the broadside with 
the membership roster, please write directly 
to California Apparel Creators. 

5. Each entrant must submit an 8” x 10” glossy 
photo of the window, together with a list of 
the apparel used in the window and the man- 
ufacturer of each garment. 


6. Each entrant may submit photographs of 
as many different windows as he wishes, pro- 
vided each window is built around the theme. 
7. The prize winners will be selected by 
judges designated by California Apparel Cre- 
ators. Their decisions must be accepted as 
final. In event of ties, duplicate prizes will be 
awarded. 

8. Contest closes August 15, 1947. All entries 
must be postmarked before midnight of that 
date. Winners will be notified by September 
25. California Apparel Creators cannot under- 
take to correspond with other contestants. 

9. The date of the trip will be set after con- 
sultation with the three winners as to the time 
most practical for all three but prior to Janu- 
ary 1, 1948. 

10. Mail entry or entries to California Apparel 
Creators, 756 S. Broadway, Los Angeles 14, 
California. All entries become the property of 
California Apparel Creators, and may be used 
in any way in connection with exploitation 
and advertising. 














DISPLAY WoORLSE APRIL, 194; 























ARTFIBER GLASS 
FABRICS 


(Reg. U.S. Pat. Office) 






THE ORIGINAL GLASS FABRICS ESPECIALLY 
CREATED FOR THE DISPLAY FIELD. 


10 Colors Sparkling and Fast. The individual 


fibers are colored. 


100% Glass. No inflammable binder. 


1000 uses in the display field. 


Artfiber Glass Fabric’ is the only glass fiber 
product which is ELASTIC, soft, easy to handle. 
lt can be draped and stretched. Returns to its 
original size without wrinkling. 


Artfiber Glass Fabrics are manufactured exclusively by 


Moni6uiANi Glass Fibers, Inc. 


LONG ISLAND CITY (1) 
NEW YORK, N.Y. 








and exclusively distributed in the display field by 


RADIANT GLASS FIBERS CO. GLO-BRITE PRODUCTS, INC. 
208 East 27th Street 6415-17 N. California Avenue 
New York, N. Y. Chicago 45, Illinois 


*(Artfiber Elastic Glass Fabric — U. S. Patent Pending) 
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S 


mannequin 


#89 


DIRECTIONS FOR MEASUREMENT 


1. Circumference around the head 
— at the forehead. 


From TOP right ear over the t treet 
head to TOP left ear. 34 west 20th s 


* Genel bach of hand 60 couker meyer jacoby new york Il, n. y. 


SSIM S 


of BACK left ear. ~ o 
. From forehead over head to chelsea 3-8340-1 


nape of neck. 








SiS PLAY WORLD APRIL, 


All 3 
heights 


Lhe 
pair 


UNIVERSAL 


Thy 


t\ ) I ] 
y [ 

\ \ \ | \ \ America’s leading shoe authorities agree in unison that shoes 

\ DAL | look better and sell better when they're displayed on forms! 


Why not let their experience guide your Spring plans? Give 


oAMmeA 


INSIDE — SHOE / FOR ae a DISPLAY 








your windows extra sales-creating power and glamour by 





starts with better pe ; 
putting one of our forms inside every shoe you display! 
70) 70) . ie | Universal Forms are made of a weighted non-flammable 
OO}! ai vas g 


durable plastic . . . in 3-toe style with closed top .. . and 





are available in either neutral flesh or the more daring deep 





pink. And, best of all, we're prepared to ship your full 





order as soon as we hear from you. 










Distributors: co. pe UNIVERSAL FORM CORP. 


. Boston, Mass 
NAT SIEGEL INC., New York City 77 Summer Street, Boston, Mass. 
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EVERY GOOD DISPLAY MAN KNOWS WHY YOU SHOULD 


Order UHRISTMAS ORNAMENTS = 


From all indications, the scarcity will be greater in 1947 than in 8 | 


‘ f r ‘ 
Bird Ball B/2-15” Tear Drop 1946 on desirable Christmas balls, drops, tree tops and other 







ornaments. We are direct distributors for Santa Novelties, Inc. 


+ ” 
ree Drop D/3/15 . makers of the finest glass ornaments in America. 


Rinses. 


CHECK AND MAIL THIS ORDER TODAY! 








Be sure to Specify Quantities and Colors 








|quantity color lquantity color 
PASTEL BALLS | GIANT CRINKLE BALLS 
1 ad $1 2.00 gross | ; F 1-6” Crinkle middle | 
114” 15.60 gross | $3.50 each |.. 
2” 10.25 gross | F/2-6” Crinkle top 
21%” 10.50 gross | ss - 3.50 each 
254” 13.50 gross |... F/3-6” Crinkle bottom 
2%” 20.00 gross | : 3.50 each 
\ Giant Ball 3% seeieaatintedl CANES 

ot 30” ‘$2.00 each | 

GIANT BALLS (with or } 
without tip) LEMON BALL 
4” $1.00 each | L/4-8” $1.00 each 
se 1.75 each |... L/6-11” 2.50 each | 
5%” 2.00 each 
6” 2.50 each STEM BALL (Stem length | 
twice size of ball) 

4” $1.00 each 
rer a” 1.75 each | 
ay 2 $1.00 each 514” 2.00 each 
T/3-15” 2.00 each 6” 2.50 each 
T/18” 2.00 each ; : 
1/24” 4.00 each | —— 

Staff $/2-36” ¥/2F" 7.50 each | D/12 $1.00 each 

D/18” 2.00 each 
aaliatananti D/24” 4.00 each 


™D/15” $1.75 each D/27” 7.50 each | 
TD/18” 2.50 each 


TD /24” 3.50 each MUSHROOM DROPS 


M/0-8” $1.00 each* 
M/1-12” 2.00 each* 
STAFFS M/2-18” 6.00 each* 
$/5-54” $7.50 each 
$/2-54” 5.00 each 
$/2-36” 4.00 each 


R/3-24” $1.00 each 
R/3-36” 2.00 each 
R/3-48” 3.00 each | 
R 
R 
R 


Mushroom Drop 


M/2-18” 


BIRD BALL 


B/1-12” $3.00 each 
B/2-15” 4.00 each | 


/5-24” 1.50 each | 
5-36” 2.50 each | 
5-48” 3.50 each | 








— TRI-ALLIED CREATIVE DISPLAYS 
| Tree Top 1/12 200 N. PEARL ST., BALTIMORE 1, MARYLAND 


- + . 
ay a Please ship the items specified above to: 





NAME _ —s ee ne ee ee ee 


FIRM __ ne vm ama : ——* pli —_ 
Tree Drop D/24” t 


” ™ 
| l 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| 
| 
| | 
| | 
| | 
| | 
D/3-15 2.00 each | 
| | 
| 
| | 
| | 
| | 
| 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| 
| | 
| | 
| | 
| | 
| | 
| | 
| 
| 
| 
| 
| 
| | 


Staff $/5-54” 


COLORS: Cerise, Turquoise, Green, Chartreuse, Red, Pink, Silver, Gold, Violet, Blue and 4 
ates *Special Color Combinations 10% Extra . C R EAT | V E 
DISCOUNTS TO JOBBERS Lol -ALLIED DISPLAYS 
Early DOES IT! MAIL ORDER Today! 


Full Line of Holly Wreaths, Roping, Etc. 

















MANUFACTURERS AND DISTRIBUTORS OF 
DISPLAYS, FIXTURES, DISPLAY MATERIALS 
200-202 NO. PEARL STREET, BALTIMORE-1, MD 


DIRECT DISTRIBUTORS FOR SANTA NOVELTIES, INC. 
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y new 
plastic 
hangers 


DISPLAY WORLD 


Here is a new plastic hanger . . . as 
perfectly constructed as human inge- 
nuity and scientific engineering skill will 
permit . . . a product of 47 years 


hanger experience. 


It's better in five distinct ways. We've 


spared no effort . . . left no stone un- 


Curled tip on hook prevents catching and tearing. 


Countersunk, full-turning, plated wire hook. 
Full, non-slip loops hold skirts securely. 


Extra notches on top for narrower skirts. 
Super-strong, scientifically designed. 


Model LP 


turned to make this the finest plastic 
hanger on the market. It's a DUBL-VUE 

...and that means it’s scientifically 
designed to hold two as well as one 


piece garments. Size: 17 inches across. 


Available in striking, jewel-tone colors 
of AMBER, CLEAR, BLUE and RUBY RED. 


Write for Prices and Particulars! 
Refer to Model LP 
Ask for Illustrated Brochure of Other Models 
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Grom Coast to Coast... 


\ ¢ ABRIC CORP. 
\ 



























Maharam spans the country with three main 
Branches that tie-in effectively with a huge net- 
work of strategically located Jobber Agencies and 
Direct Representatives. All well-stocked, expertly 
staffed and equipped to render every service. This 
month, we salute with pride our new and enlarged 
Los Angeles Branch. With its smartly designed 
offices, beautiful showrooms and ample stock- 
rooms to supply all West Coast display needs. 
We also take this opportunity to wish our West 
Coast manager, Sanford Schwarz and his efficient 
staff, the success they well deserve. 


* 
We're looking forward to seeing all of you June 
Display Market Week, June 23-27, Hotel Stevens, 
Chicago. 

* 
When attending the S.D.A. Conference in New 
Orleans, May 5-8, be sure to view the compre- 


hensive Maharam line as exhibited by our repre- 
sentative, E. P. Coffey, Booth 8, Jung Hotel. 


Member 


BATICONAL ASSOCIATION 
OF BISPLAY imeesTelEs 





| FABRIC CORPORATION 
NEW YORK — 130 46th Street 
CHICAGO — 6 E. Lake St. 
PROGRESSIVE MERCHAROISE ST. LOUIS—927 Century Bldg. 


PaCSEATATION LOS ANGELES—1113 So. Los Angeles St. 
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"Walters Display. 


Greatest Snow oy Eartn 


starring the 


lprtp Clown 


4 % SASL 
~ 2 OK] re “< \ 


















































Rich satin costume in your 
choice of colour 


\\\ 2 
. 
mH 
Y 
A All illustrated poses 
C accomplished with 
(a i, tea . . 
4 single figure 








Practical merchandise displayers ; 
Attention. .. a .. Title 


main 
je net- \ 
oe | / | 
wor \ Ideal displayer for accessories, shoes, 
e. This y ready to wear, cosmetics, jewelry, 
larged ~ pu liquors, fabrics, novelties, etc. 
signed ™“ P 
stock- Ww YY 
needs. Can take and hold any ——-—_ : } on 
. West acrobatic pose Light, durable construction, 40" high 
ficient . 
Universal appeal 
Good all year round 
y June 
tevens, 
*Copyright 
1 New re ee de : 
es : WALTERS DISPLAY Inc., 
repre- : 315 East 85th St., New York City 28. : 
: Regent 7-7060—7-7061. ‘ 
” : Please send us: : 
. ‘ | adjustable Clown . . . . $37.50 
‘ 6 adjustable Clowns . . . $200.00 ‘ 
‘ Each additional Clown . . . $33.50 ‘ 
* Store : 
‘ City ‘ 
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How to dress a successful 


Teen-A ge window! 


Start with smart fashions, of course 
but display them on mannequins that 
have all the flare and dash of 

the modern teen-ager. . . such 

as these newest Courtenay 

original figures. Courtenay 

Teen-age Mannequins look the part 
— they're just right for age — 

and they're gracefully life-like. 

You will find they move freely — are 
durable —- washable — easily workable. 
Send today for photo assortment of 
the newest Courtenay teen-age models. 





WRITE TO BENJAMIN HAWKINS—ALLCOCK MANUFACTURING COMPANY, OSSINING, N. Y. | 





/L, 1947 APRIL, 1947 DISPLAY WORLD 21 


Ut Thats Muslin Is Not In The Sheets 








Distinctive background of muslin in showroom of Van Raalte Compan) 


Showroom designed by Dana O'Clare. 





You will find out why, after you use it, muslin is be- 


coming one of the display director's most popular 


Paint St 





choices. And here it is, 97” wide, seam/ess for floor- 











ing, backgrounds or drapes ... and for no more than 


the cost of paper. Contact our office nearest you. 


Shay St 
97” SCENERY MUSLIN 


On Use St ts It S $195 PER YARD IN 60 YARD PIECES 
:ntiincitn asian anaemia | 




















DAZ 
[.) A VA A N S | DAZIAN’S INC. | 
l NC. | Gentlemen: | 
ESTABLISHED 1842 | Please ship immediately | 
- | . | 7 __ yards 97”’ Unbleached Muslin at $1.05 per yard. : 
The World’s Largest Display Fabric Organization | Ship via:______________F.O.B. New York City. 
142 WEST 44th STREET © NEW YORK 18, N. Y. (ocr Cee eee | 
260 TREMONT STREET © BOSTON 16, MASS. 7 DP irccicnincisntersimensiiont _ ———— — 
125 NO. WABASH AVENUE e CHICAGO 2, ILL. } ADDRESS ——— ees ee | 
731 $0. HOPE STREET e LOS ANGELES 14, CAL. | ! 
CITY ee eee ; 





: 630 BOOK BUILDING ® DETROIT 26, MICH. 








° 
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Greetings to our Southern Friends 


and best wishes for the success of their 





SECOND S. D. A. CONFERENCE 
AND DISPLAY EXHIBITION 


NEW ORLEANS 
MAY 5th through 8th 





OUR REPRESENTATIVE JACK BLOCH 
WILL BE AT 
THE ROOSEVELT HOTEL 
B FLOOR 


ALLIED DISPLAY MATERIALS, INC. 


65 MADISON AVENUE, NEW YORK 16, N. Y. 


MANUFACTURERS AND DISTRIBUTORS 
IMPORT — EXPORT 














GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Moderu Remodeling aud Hew Coustructiou 
















Available Send for 
NOW Catalogue 
es Blueprinting 
Seventeen 





Basic Designs 
Available 


DESIGN 
1-24 













Modern rug section created with Structural Bends by Orchard and 
Wilhelm Company, Omaha, Nebraska. H. Abrams, Display Manager. 




















Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate 
rial for creating outstanding treatments for smart, modern window backgrounds, interior and 
‘ts remodeling construction. They are flexible... easy to cut... construct... finish and install 





















‘ coxoatenl . Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 

A POPULAR DESIGN available in 8 foot and 12 foot lengths ... Any height... any shape ... any size area 

WITH HUNDREDS OF can economically be treated. They are designed to meet the requirements of modern construction 

PRACTICAL USES. for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 

8’ long .. . 21” wide . durable . . modern extremely practical ... affording almost unlimited opportunities 

ONLY $2.90 for creating outstanding effects . .. at low cost. They are in stock, available for immediate 
shipment. Plan your needs . Place your order now! DESIGNS AVAILABLE 






DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Il. 
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The spectacular beauty of these two rich and radiant 
TIMBERTONE finishes find broader expression with 
the addition of silver backgrounds for the soft, pastel 
tones of these delightful creations. Metaltone and 
Fabriktone have enjoyed wide popularity with displaymen 
for all season use. Now their availability in Gold and 
Silver is well tuned for dramatic and effective use 


throughout the Fall Season. 
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FOR BEAUTIFUL AND UNUSUAL EFFECTS. 


IN WINDOW AND STORE DISPLAYS 


+ $i 


Lends Character...Adds Beauty and 
Color as No Other Wall Covering Does 


This is the finding of Directors of Window and Interior 


Displays in Many of Our Largest Stores. 


DI-LON offers beautiful and authentic reproductions 


of fine wood grains, marbles and leathers. 


DI-LON patterns ...in sheets or rolls... are easily 
and quickly applied in the same manner as any 


good wall covering. 


It is durable, sunfast, and water resistant... washable 
and economical. Available in a wide range of subjects 


in multiple colors. 


Use DI-LON for Panels... Backgrounds. . . Fixtures 


Used in single or combination of patterns, DI-LON 


offers unlimited opportunities to the decorator. 


THE DI-NOC COMPANY 


1700 LONDON ROAD ¢ CLEVELAND 12, OHIO . 


DI-LON DISTRIBUTORS 


ARROW DECORATING & FIXTURE Co. MUTUAL DISPLAY MF’G CO. GARRISON-WAGNER Co. MAHARAM FABRIC CORP. 
325 W. Glenwood Avenue 1101 Power Avenue 1627 Locust Street 6 E. Lake Street, Chicago 1, Ill. 
Philadelphia 40, Pa. Cleveland 14, Ohio St. Louis 3, Missouri 130 W. 46th Street, New York 19, N. Y. 
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Min 
years research 





@ 
| 2, 
Sey years production 


AT LAST A PERFECT 


plastic MANNIKIN 


Research alone can’t make the perfect mannikin. But two years of actual 
production, with constant improvements in manufacture, has made it possible 


to produce the perfect all plastic mannikin, at a price no higher than those of 





ordinary papier-mache. 
Superbly styled by Emil Droz, produced for permanency in plastic. Watch 


the pages of Display World each month for the parade of styles. 


@ CHIP-PROOF ® WASHABLE 


— Wore «Vine 


225 SO. LOS ANGELES ST. @© LOS ANGELES 12, CALIF. @e PHONE MUTUAL 8820 
There are a few choice jobbers territories available. Write for details. 
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CHERUB Racaca 


A series of expression filled, decorative Scrolls 
designed to serve many promotions and display purposes. 


1947 











Series A546—Reading clockwise from extreme top; A, B, C, 
D, E, F. Composition, 16" long, beautifully finished in white, 
fresh cherub. Hand decorated features each scroll $3.50 





Exclusive with 


FREDERIC WEINBERG 


913 ARCH STREET, PHILADELPHIA 7, PA. 
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Suppliers of Artificial Ha 





















NEW MARBALIA SAMPLE BOOKS ARE NOW READY! 
Spiral bound — special edition — containing all new 
numbers, sizes, samples and information. 


THE WONDER OF IT! This most imaginative 
and beautiful of wallpapers is now available 
in plastic for IMMEDIATE DELIVERY in 1,001 
STOCK COLORS. Five days for special coloring. 





throughout the United States. 


S. Pat. Of 225 FIFTH AVENUE, NEW YORK. N. Y. 
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e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND e HOLDS 12 COPIES 


These binders are beautifully bound in maroon with the title in gold. Each holds a full year's 
issues of DISPLAY WORLD. Insertion or removal is easy and fast. Keeps your copies clean and 
handy for reference. 


S$ 2.50 Each 


POSTPAID 


Orders accepted for UNITED STATES AND CANADA ONLY because of shipping difficulties. 


DISPLAY WORLD CINCINNATI I, OHIO 
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Genuine, Fine Woodgrain Patterns in Sheets 
> Illustrating beautiful graining in full 
enuine, ine 00 grain a sheet of Quartered Canes Dark. 
ine 34”x 48"... only $1.35 each! 
Size 34” x 48”...only $1.59 each. 
Quartered Wz Inut, light, as used on frame and win- re hg . ? 
dows in The New Boston Store, State Street. Apply WLS wood grained Structural Papers — 
Chicago, Illinois. James Murray, Display Manager. any flat or curved surfaces. Renew the beauty of ok 
fixtures, wall surfaces, windows, columns, clevators, 
showrooms, partitions, bases, pedestals, exhibits 
-.. yes... most everywhere. Adheres smoothly to 
surfaces, gives appearance of genuine, fine grained 
wood finishes. Is sun fast and waterproof, will clean 
with soap and water. Cellulose surface gives luster 
of genuine wood finish, protects surface against 
soiling and scuffing. 
Choice of following 
woodgrain patterns 
SP-100 Burl Walnut SP-105 American Walnut, Natural 
$P-102 American Walnut, French Brown 
Brown SP-107 Quartered Walnut, Light 
SP-103 — Walnut, Hollywood $P-109 Prima Vera 
SP-104 Quartered Walnut, Dark SP-110 Striped Mahogany 
Send for FREE catalog with 
actual swatches of each pattern. 
W. L. STENSGAARD AND ASSOCIATES, INC. 
346 WN. JUSTINE STREET CHICAGO 7, ILLINOIS 
\\| vy), 
\ Wd 
OT ettings That Gti os. 
. 3 
SPECIFY FLEXWOOD! 
Iny merchandise gains sales appeal You can apply it right over old 
when it’s in fine surroundings. But plaster walls... on curved surfaces 
jewels, especially, must have proper anywhere and_ everywhere. 
settings. Flexwood fits any decorative 
Architect Nicholas Wade knew pie - . . Sheer-hung, for sleek, 
that when he designed this striking ee sg erie : paneled 
interior of Red Gum Flexwood for effects, for traditional beauty. 
the Milford Jewelry Co., in Can- A note on your letterhead will bring 
J ton, Ohio. And there’s nothing like you full information about this 
Flexwood to add the proper accent modern material. Write for full 
of luxury and good taste. details today. Then, when you want 
This versatile decorative material settings that sell, specify Flexwood. 
vives you all the warmth and beauty yp oe ks 
: ge i - Flexwood and Flexglass are manufactured 
of the world’s finest woods for your and marketed jointly by United States 
store interiors. Flexwood is wood. Plywood Corporation and The Mengel 
Genuine wood, made pliable by a Company 
patented process, and permanently FLEXGLASS —the Glass that Bends. Genuine glass rectangles 
mounted to a strong fabric backing. mounted on flexible fabric backing. Readily cemented to flat 
or curved surtaces. Mirrors, dewdrops and opals . . . in many 
different colors. 
UNITED STATES PLYWOOD CORPORATION 
& I ‘s J [ 


Dept. F, 55 West 44th Street, New York 18, N. Y. 

































— Genuine wood mace pi-able 
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rtuy Way You Look at tt — 
4 ““TOPS”— ca ALL-CLEAR VISIBILITY 
























Geo! Even te the Staudardsaud 


Grackets-¢la ENTIRELY LUCITE AND PLEXIGLAS 








The last word in modern top cases. Made completely through and 






through of crystal clear heavy lucite and plexiglas so that from any 









angle there is a totally unobstructed view of the displayed merchan- 









FOR “SPOTLIGHT” DiS- dise. For the first time there is nothing to mar the perfect visibility. 
PLAY OF ITEMS LIKE: Flexible in display possibilities, this top case protects valuable mer- 
S Cosmetios chandise while enhancing the beauty and sales appeal of the items 
. 0 at the “‘eye-level” line. 24” long, 142" high, and 8” deep with two 6” 
@ Clocks adjustable and removable lucite shelves, each holding 25 lbs. weight. 






@ Pen and Pencil Sets 
® Toiletries 





Two lucite sliding doors. Nothing to rust or break. 









e@ Perfumes 

e ee Complete $37.50 each, 

e Wallets } ; 

e Shavers F.0.B. Pittsburgh Set-up Ready to Use 
e@ Candy 





@ Vitamins 


Sian bie ART R. COHEN COMPANY 


@ Playing Cards 
@ Jewelry, etc. MODERN DISPLAY EQUIPMENT 


810 PENN AVENUE @ PITTSBURGH 22, PA. 
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In this design 
advantage has 
been taken of the 
usual roof slope to 
allow a larger 
center feature 
window. Facing 
the street, the 
continuous shadow 
box for illuminated 
lettering permits 
effective night 
lighting. 
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CLEAR... fot Action on the Sales Font 


EW can resist the urge to enter the store with the friendly front. 
> Through its clear and alluring windows, the tempting array 
of merchandise within is easily viewed from the outside. It stops 
the eye and makes ‘em buy! 





¢ 
With a modern Brasco Store Front the full benefits of this new 


Y sales stimulus can be realized. For Brasco’s advanced, streamlined 
r omblote construction, in stainless steel or aluminum, harmonizes perfectly 
{ with the new conception of “exterior-interior” store front design. 


U2 < Heavy-gauged members, steel reinforced for strength, insure 
S Coery Derign built-in beauty for lasting economy. Exclusive patented features 
amply protect the show window glass. Sound engineering, backed 
e by over thirty years of experience, assures precision manufacture 
and ease of installation. 


That's why every plan for store modernization should include a 
friendly Brasco Front. 


| BRASCO MANUFACTURING CO. 


HARVEY + (Chicago Suburb) * ILLINOIS} com 


BRASCO MFG. CO., Harvey, Ill. 447 


More information please, on Brasco Modern Store Fronts. 





National Distribution stssures Effective Installation - 
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M.A. Morris Ginture Co. Mahes Value History! 
Ladies’ Papier Mache : 
i i, oo, A 2 ‘A BY 


ee 
a 
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With removable arms and hands... 


all with gorgeous wig styles. f 


Less Distributors Discount 


DISTRIBUTORS WANTED! 


© Manufacturers 
MANNEQUINS 


e Men's 
¢ Women's 
e Children’s 


e Infants’ 


WINDOW STANDS 
GARMENT RACKS 


CHROME DISPLAY 
FIXTURES 


PAPIER MACHE FORMS 


M.A.MORRIS FIXTURE CO. 


1207-15 Rutger St. Louis 4, Mo. 








EQUINS 


en's 


omen’'s 
ildren's 


ants’ 


TANDS 
RACKS 


ISPLAY 
ES 
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Coal... New Display Medium 


ALLED by some shoppers “The most 
displays to date,’ Lord & 
windows amazed 
using coal for 


exciting 
Taylor’s 
w York pedestrians by 


recently 


ramatic pillars, arches and caves to gain 


ect. Titian-haired 


dramatic 
manne 


altogether impressive and 


fair-skinned 


uins, exquisitely dressed in a collection of 


ttie Rosenstein’s black gowns, were 


icefully posed against the lustrous coal 


l 


ckgrounds. 


fashion copy was scrawled with coal 
the gleaming white satin floor, while the 


haughtily leading 
ermines by golden leashes, doing paper cut- 
outs of top-hatted men in gold paper with 
gold scissors, smoking red-tipped cigarettes 


mannequins were seen 


in long holders, or just sitting and leaning 
negligently in and about the coal grottos 
Soot-like backgrounds were highlighted by 
painted fissures leading to an inferno-like 
scene in the center. 


—Several of the Lord & Taylor coal windows 
are pictured here through the courtesy of 
Staples-Smith, Inc., New York City— 


The thought of using coal as a _ novel 
display medium had been contemplated for 
some time at the studio which did these 
windows and so when Lord & Taylor’s win- 
dow display director, Henry Callahan, 
broached the subject for a 
of windows that would be breath-taking’ the 
immediately sketched out and 
given immediate approval. 

Then came the task of 
three 
nature of the medium—its size and weight 

[Continued on page 102] 


special series 


idea was 


translating the 


sketches to dimensions. The very 
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S AN experiment, the display depart 
ment at Mandel Brothers, of 
John R. Cooper is director, set up a 
street windows definite 
emphasis on color in order to test the effect 


which 


series of having a 


of color in relation to the buying 
The time this 
test was to be that of the dullest week of 
the vear—the middle of January to be more 


response 


of the public chosen for 


Weather conditions were expected to 
be bad, as usual at that 
and they fulfilled the expectation 
the test period cold, dreary 
and snow under foot 
definitely not 

giving no 


exact. 
time in Chicago, 
During 
with ice 
overhead pre- 
travel 
incentive to cus 
counteract the 
unpleasant outside atmosphere was the big 
job of the test displays, and yellow in beau- 
tiful selected to do the 


days 
and 
vailed conducive to 
ne 2 ut, and 


tomers for shopping. To 


sunny tones was 
‘ San 
(rick, 


In fact the whole State 
Mandel Brothers burst 


side of 


golden 


street 
forth in a 





Use 


exuding a warmth which attracted 
The subject chosen for such 
treatment was children’s apparel, handsome 
dresses and coats in the golden hue. 
Balloons in tones of the glowing 
were decorative motif. 
Background and lighting followed suit, so 
the overall brilliant 
yellow. 
Display 


glow, 


passersby. 


same 
shade used as a 


effect was a sunshine 
and management both watched 
the results and checked with the department 
buyer of the featured apparel frequently 
during the period these displ: were on 
view. Results confirmed Cooper's belief in 
the direct response to color on the part of 
the buying public. Not only did stock 


merchandise of the displayed garments 


—Black and white illustrations of course fail 

to do justice to these displays by J. R. Cooper, 

Mandel Brothers, Chicago, who is recognized 

as one of the leading experts in the use of 
color in display.— 


Of Color 


everything which 
department! The 
other words, was for yellow 
merchandise; every yellow garment was 
shortly out of stock, with further calls 
coming in. Color had been the star per 
former. 

As a preliminary to a discussion of the 
use of color in display, Cooper told this 
correspondent that he feels it is unfortunate 
that more display people were not trained 
in the theatre where time is more ade- 
quately given to the study of color th 
perhaps any other place. Demonstratio 
prove that color is an aid in mental therapy, 
that emotions can definitely be influenced 
by color. 

In tackling a window lighting job it 1s 
well to remember that the color used should 
be in keeping with the atmosphere of the 
display. For instance, an evening wear 
window should be in night shades—in blues 

-while a daytime sportswear 


well, but so did 
of yellow in the 


move 
was 
demand, in 


window of 








IL, 1947 





iz which 
it! The 
r yellow 
lent was 
ler Calls 
star per- 


n of the 
told this 
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sunlight 
reminds us 


should be in the yellow tones or 
Incidentally, 
yellow is the color for normal sur- 
roundings. 
ing back to the experiment 
red at Mandel’s, he believes it is good 
hology to reverse the natural lighting 
season to produce a dramatic effect. 
Here he demonstrated the use of gold as a 
counter measure to the dreary surroundings 
caused by the weather. The public's re- 
nse to it: “What a gorgeous color, so 
good to see!” Many said just that. 
the same token, chalky blues and 
in summer produce a_ refreshing, 
ing effect like that of a cool grotto, 
the public is drawn to it as to an oasis 


CO rs 


Cooper 


Cooper 


In stifling desert. It follows of course 
that brilliant tones, such as reds or any 
ther hot color, should not be used during 
the summer months. 

The treatment of color which Cooper 
recommends is that of painting with light, 





Psychology 
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ESTELLA DE LANOI 


an effect which gives much latitude to the 
display. In application the color lives by 
contrast; thus a combination of cool and 
warm is advantageous. The merchandise 
should receive the cool treatment, as against 
a warm background. For an effective pro- 
motion a large area of intense color should 
be used with subtle tinted units in front of 
it. As an example of this a three-dimension 
effect can be created in beige and white 
having the background suffused with bright 
color, red, for instance, with golden tones 
in front. Strong should never be 
used, Cooper warns, unless for a deliberate 
purpose. 

It is well for displaymen to study the 
entire color spectrum and the various re- 


color 


—Blue is the contrast color used for the zodiac 
display pictured here and discussed in the 
article in detail; the beige merchandise stood 
out in pleasant relief against the blue back- 
ground and panel.— 


actions produced by it. Red is exciting, 
while green has a calming effect on most 
people. Yellow raises the spirits. (Look 
what yellow did to sales in the test dis- 
plays!) Blue tends to create a feeling of 
tranquility, and of mystery. Those responses 
should be taken as the base, and the 
selected colors used to play on the reactions 
of people who look at the window. 

There are certain combinations which 
offend a customer and tend to drag down 
the window’s pulling power. Examples are 
seen where unpleasant or inharmonious 
colors are used together, as when direct 
complements, red and green, are used 
simultaneously, thus producing a clashing 
effect. The reason is simple. The optic 
nerve has a tendency to see color com- 
plements, and the use of the two together 
produces eye strain. 

Also, certain sources of violet light are 
irritating. Magenta and shades of purple 

[Continued on page 94] 
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ew York Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


I: RI: a ¢ hick 


everywhere a chi 


there a chick 

lilting], 
children on an Eastet 
by Director 
Franklin Simon win 


chick” 
described the 


outing as depicted Display 


James Gosling in the 


] 


dows The carry their new bunnies and 


one little child with enchantment at 


the flock of 


which circle 


LAZCS 


papier mache yellow doves 
overhead and carrying a gar 
land of yellow flowers, ferns and_= satin 


ribbons. The doves appear to have flown 
trom the outer air, as a 
few are still le at the top oft the 
glass Yellow, always a spring 
color, is bright and fresh in the many tall 
tulips growing in 
Franklin Simon's The 
checked coats while the 
is completed in 


white 


into the window 
outst 


favorite 


moss-covered 
little 
“chic” 


pots at 
girls wear 
of the family 
mother’s navy and 
with vellow 


backwall 


their 
Moss. 
floor; and the 


costume edged 


mica, covers the 


} 


ving black makes the whole group stand 
out strikingly. Pink, blue and white were 
the colors chosen for the tulips and pigeons 
in the adjoining windows. 

The windows of a church 
made the background projected by 
Display Director Daniel Coffey in the Arnold 
windows, achieving all the rich 

effect of actual stained glass. 
On the nylon marquisette background, the 
were done in charcoal and water 
surrounding “stone” was 
which, with the 
lighting back of the 


glass 


stained 
scene 


Constable 
beauty and 


windows 
colors while the 
charcoal concen- 


back- 


done in 


trated white 


Upper left and lower right, by James Gosling, 

Franklin Simon's. . . . Upper right, by Daniel 

Coffey, Arnold Constable. . . . Lower left, by 

Louis Villela, B. Altman & Co. ... (All photo- 

graphs by courtesy of Virginia Roehl Studio, 
New York City) — 


‘ 


resulted in the “stained glass” 
appearing transparent and the “stone” 
opaque. Completing the pleasing picture 
were the steps of flagstone paper, spaced 
with vases of lilies and pots of growing 
spring flowers. 

The time was approaching 8:30 as visual- 
ized by Display Director Louis Villela in a 
series of Altman windows which presented 
“The First Gentleman Suit—from Maurice 
Rentner’s Spring Collection” and tying in 
with the designer's 8:30 perfume. 
Three large clock faces in black and white 
and a simulated cloisonne watch were hung 
as background and combined with swags of 
maline in shades of green and violet-blue. 
A garland of asparagus fern spaced with 
multi-colored cornflowers fanned out from 
an antique French clock shown in the right 
hand corner of the window and surrounded 
with the named perfume containers. A 


ground, 


same 











1 glass” 
“Stone” 
picture 

, spaced 

growing 


visual- 
ela ina 
resented 
Maurice 
ying in 
yerfume. 
d white 
re hung 
wags of 
let-blue. 
ed with 
ut from 


rounded 
rs. A 


APRIL, 1947 


uve jacket with navy blue skirt made 

costume of the mannequin. 

\ street scene in the Franklin Simon 

idow was painted in the manner of a 

ge setting and proved timely during the 

ek of the Antique Show. The manne- 
uins in black and pink paused to admire 

collected objects shown in the window 

an antique shop. Old paintings, a small 
hest, rush bottom chair, hooked rug, 
pewter, glass and three brown jugs quite 
understandably engaged their attention. A 
mellow rosy, purplish background set off 
these pieces, and green was used for the 
outer frame. A large gilt weather vane 
stood on the “sidewalk” near copy which 
read, “The old and new—Antiques from 
Third Avenue haunts—clothes from our 
Junior Assembly Shop.” 

[he annual Spring Fashion Accessory 
Show at Lord & Taylor’s, which always 
attracts display as well as fashion interest, 
again lived up to its reputation this year. 
Arranged down the corridor on the third 
floor, the accompanying illustration shows 
one of the stage settings employed by John 
Robert Riley, in charge of interior displays. 


“White blouses, newest with beige and 
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perennial with navy or black—add a sliver 
of a belt or ribbon,” are worn by a group 
of abstract beige mannequins; paraphrasing 
on the oft-told story one could say, “Look 

no hands—no feet—no faces.” Mobiles 
of black metal and brown feathers swing 
abcve. The beige, black and white scene 
with arches and clouds makes a very pleas- 
ing background. The abundance of natural 
raffa hair casually tied with hemp rope 
seemed to fit quite naturally into the mood 
of the setting. 

When the fashion message read “Sudden 
Gold, Anthony Blotta’s surprise touch of 
rococco glitter” in the Bonwit Teller win- 
dows, Display Director Gene Moore gave 
an unusual and interesting aspect to the 
displays by framing each window with 
decorati borders so that the effect from 
a distance could be likened to a row of 
pages from an illuminated manuscript. Of 
the series, this one pictured had a green, 


—Upper left, by John Riley, Lord & Taylor's 
interior display director. . . . Upper and 
lower right, by Gene Moore, Bonwit Teller. 

. Lower left, by Henry Callahan, Lord & ' 
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magenta and beige design painted on a kind 
of screening with a plastic coating. The 
edges were dark blue velvet over wood. 
The backwall glowed with blue lights and 
gold glitter was sprinkled on the black floor 
of the window. 

The windows of Lord & Taylor gave the 
spectator a most cheerful picture when the 
presentation was carried with the copy- 
“New turns in country construction, new 
feeling for individuality, new attention to 
detail, new materials” —from their sport 
suit collection. The copy was painted in 
blue on a wooden plank. It would seem 
that Display Director Henry Callahan well 
realized the present day appeal of pieces of 
lumber, mixed plaster, bricks, tools, etec.. 
showing somebody’s dream house was on 
the way. 

A door and its frame are propped up in 
this display, one of four windows in the 
series. A blue ladder appears in the back- 
ground. The three figures in casual atti- 
tudes seem pleased with results, likewise 
the two cocker spaniels of tissue paper and 
papier mache. The wood in all these dis- 
plavs had quite a pinkish beige color, fur- 

[Continued on page 102] 

















DISPLAY WORLD 


DISPLAY REQUEST 





Sead To- 
DISPLAY MGR. 


th FLOOR DATE. 


Request must be made allowing ample time for Display Dept. to plan and prepare displays. 





FOR DEPT. ‘NO. 











NAME OF EVENT 





DATE OF ADV. 


WINDOW 
DISPLAY 








6th. STREET 








WASHINGTON AVE. 








7th. STREET 

















VESTIBULE 


INTERIOR | oc. | me 
DISPLAY | 


FLOOR 























PLATFORM 


a 
Give complete information regarding Mdse. to be displayed - 


Porm 307 $00 Eks jeananens 
Request to Building Superintendent's Office 
For Needed Repairs, Furniture Moves or Departmental Changes 
ALL. SUCH REQUESTS MUST BE IN WRITING 


ie iisctecctlinenirsningintanen 








Fit—1a9 as ae 


ME : 5 385 29 
ae LOANED TO DISPLAY D 
ADVERTISING DEPARTMENY 


DEPARTMENT NAME 


REQUEST ARTMENT 


0415: 


FOR DEPT. 


i eRe . 
From DEPT. 

rics a DATE 
PRICE Py reees 19 


> P 
DATE Re TURNED To STOCK 


DISPLA 


E ALLOWED TO ENABLE 


copy desk | 
T. 24 HOURS NOTICE) 


wed at 
Request arrive pone 
ICIENT TIME Han 
= EDITOR TO GIVE SIGN 


. 7 4 
D. ad Time Display Will be Finishes 
ate 3 


Window No. 
Floor Line 
Quanity 
Type and == 
Ink or Paint Color 


f Stock 


Size of Sign 


Upright . 
Landscape °F P formation and 


MUST BE GIVER 


Detailed In 
on of Mdse.-- 
LeTE witt B 


Correct 
Descripti 


REQUEST NOT COMP 


APRIL, 1947 


LL elements involved in the effectiy 
display of thousands of items ar 
“bound up in one smoothly-operating 
control system used by the display manage 
ment of Stix, Baer & Fuller, St. Louis—a 
department store noted for many advanced 
steps in coordinated window merchandising 

Somewhat limited as to display space, 
with only three sides of the store available 
for window presentation, Stix’s display 
director, Syl G. Rieser, has used substantial 
ingenuity in getting the most fram each 
window. Only recently the Washington 
street row of windows at the front of the 
store, utilized chiefly for fashion and ac- 
cessory promotion, was “doubled” through 
setting up twin picture-frame type window 
display units in each of the former window 
spaces, for example. 

The most remarkable feature of manage- 
ment control in the display department is 
the fact that the operations chart at Stix, 
Baer & Fuller does not show the usual de- 
partment store table of organization with 
the publicity office at the head. Instead, all 
display work is headed by the general mer- 
chandise office, under M. S. Jelenko, with 
publicity and advertising similarly sub- 
ordinated to the merchandise office. This 
policy gives the merchandise executives of 
the store closer control for coordinating 
window and interior display with news- 
paper advertising and other promotion. 

The display department, with Rieser as 
director and Howard Backer as assistant 
director, presides over five divisions, which 
are interior, window, exhibits, special events 
and properties, the downstairs store, the 
sign shop and production. Each department 
contributes to the general Stix, Baer & 
Fuller display policy, which is complete co- 
ordination of advertising, window display, 


Keeping 


interior displays, and the like on a single 
theme; for example, all fashion windows 
devoted to navy blue in season. The store 
never shows mark-down merchandise of any 
sort and does not emphasize price. Although 
specific window sections are used for men’s 
wear, hard goods, cosmetics, books, sta- 
tionery, infantswear, etc., the major em- 
phasis is on fashion. 

Record keeping on every step of the 
display operation from  buyer-request to 
eventual display has been necessitated due 
to the ramifications of the very complete 
system. Rieser has introduced standardized 
forms and records for every phase of the 
steps involved and is constantly seeking to 
improve them. 

3uyers through the store request display 
space exactly as they do newspaper linage. 
Requests are based on merchandise received 
and its timeliness. The request form used 
is an 8% by 11-inch yellow sheet, with space 
in which the buyer enters both window or 
interior display requirements, department 
number, name of the event involved, the 


—These are the principal forms referred to in 
the accompanying article, supplemented by a 
chart of the windows, which is not shown— 
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Display Department Records ROBERT ho 


late advertising is to be run, and the linage 
the latter in keeping with the close co- 
The buyer 


prefers, case or platform for interior 
plays, and any other pertinent details. 
[he request forms are sent to Rieser’s 
lice, either by department buyers or divi- 
al merchandise managers, against a 
nthly schedule made up for each follow 
month, and must be in before the 25th 
the preceding month. The display execu- 
s determine whether the window will be 
gauged against space, importance of 
merchandise, and other factors and send 
merchandise 
iger, with a carbon copy to the buyer. 
Vindow layouts and art work are con- 
d in Rieser’s office, and a sketch is 
uced by the art department. Even the 
llest window receives the benefit of 
rt planning in this way. The average 
lay remains on view ten days, although 
ng particular seasons, such as Easter, 
hange may be effected every seven days. 
tailing the work is handled by display 
rtment memorandum forms, used for 
ucting heads of the departments in- 
ed, the head interior displayman, and 
rs involved. Complete information goes 


on the original of this memo, and a carbon 
is kept in the executive office. The slip is 
signed by the head of each department 
which is involved, and by the displayman 
who does the work, such as interior or 
window display specialists in various types 
xt merchandise. The slip comes back com- 
pletely signed, and furnishes a means of 
checking progress for the display office. 
No comprehensive production order is 
used. Instead, when a window display has 
been determined, it is listed on a large 
master schedule for the succeeding month 
on the wall of Backer’s office. Heads of 
each section of the display department 
check this, and consult it for plans for the 
month. Thus, merchandise is_ obtained, 
carpentry and sign work ordered, special 
lighting effects arranged for, and the actual 
time for the new display determined by 
section heads, while the memo is acting as 
a work assignment sheet in addition. 
Merchandise for display in the windows 
is loaned out on a standard form, titled 
“Merchandise Loaned to Display Depart- 
ment or Advertising Department.” Space 
is provided for quantity, the name of the 
article, price, and date returned to stock, 
plus departments involved, number of pieces, 
and the signature of the individual receiv- 


ing the merchandise. Duplicate slips are 
held by department and displaymen, and 
are destroyed when the merchandise is re- 
turned. The display department, incidentally, 
is held responsible for damage to any such 
merchandise. 

At the same time, section heads make out 
another standard form “Request to Build- 
ing Superintendent’s Office” which is neces- 
sary for all carpentering, electrical work, 
special effects, and so on. The slip bears 
space for the request, reason in detail, and 
a signature, and must be approved by the 
display department executive offices as well 
as the building superintendent. Approved, 
it is license for all window construction 
work. 

Similarly, signs for the window displays 
originate with a “Display Copy Request” 
form like that used for newspaper copy, a 
very complete form which is to allow the 
sign editor 24 hours advance notice. The 
copy data is given very completely, with 
type and color, size of sign, number of the 
window in which it is to be used, floor line, 
etc., listed at the top, and actual wordage 
repeated in a box at the bottom. The re- 
quest must be signed, and bear the display- 
man’s OK as well. Rieser’s office passes on 
[Continued on page 86] 
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Los Angeles Reporting 


By JOHN L. COONEY 


{ RING th 


preceding 


two weeks immediately 
easter, normally blas¢ 
Angelenos were lined up seven deep in 
ront of Mrs. Laura Wallbridge’s cornet 
window at Bullock's. The 
the “Bunny Ice Cream 


easter window, 


Garden” shown on 


the opposite page, presented an amusing 


variation on the Easter bunny them In 


the background, a huge pastel-colored egg 
served as a bandstand for the Easter rabbit 


band Shaded by large papier mache trees, 


leaves, 
(maybe they 
tables 
chairs. 


with bright green maidenhair fern 
toadstools 


which 


were several larg 
were mushrooms !) 
Smaller toadstools 
Gathered at these aster 
bunnies. Some of them were inspecting the 


Menus” 


cacies as Carrot 


served as 
served as 


tables were the 


“Bunny which offered such deli 


sodas tor 15 cents, carrot 


and carrot sundaes tor 
rabbits had already been 
by the waitress who bal- 
loaded tray on one upstretched 
and were busy eating. The floor of 
the display was covered with a thick layer 
of teal-blue shavings. Here and there 
around the display were plants which, for 
want of a better name, we can call “Easter 
Ege Plants.” Each had brightly 
colored growing from its 
entire display was mechan- 


malts tor 8 cents 
Other 
served, evidently 


20 cents. 


anced a 


paw, 


several 
Easter 
branches. The 


Cees 


—Upper left, by James Stewart, The May 

Company-Wilshire....Upper right, by Stanley 

E. Thompson, The May Company. . . . Lower 

left, by Aubrey Maley, The Broadway-Holly- 

wood. Lower right, by Roger Pickett, 
Rathbun's— 


such 
while 
con- 


ballet dancer danced to 
Merrily We Roll Along,” 
bunnies nodded their heads in 
versation and ate the carrot delicacies. A 
large blue and pink pastel sign suspended 


One 
pieces as 
other 


ized. 


from one of the trees gave the window its 
title and also gave the menu and prices. 
Pastel colors were used in all of Bullock's 
aster windows. In her Faberge straw hat 
perfume promotion which is_ not 
Mrs. Wallbridge used large, pastel colored 
papier mache Easter eggs to help establish 
the theme. At one end of the display, a 
mannequin, completely decked out in a 
bright Easter bonnet, was standing in one of 
the large Easter eggs; 


shown. 


the egg extended up 
to the mannequin’s waistline. Pastel colored 
tulle billowed up around the end of the 
egg, looping over the mannequin's 


arms 
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[wo other eggs, the ends broken out, held —Upper left, by Mrs. Laura Wallbridge, on them were used. However, Blackburn 
bottles of perfume resting on a bed of straw Bullock's. . . . Lower left, by James Stewart, found it necessary to remove the leaves of 
\t the other end of the window, a big egg The May Company-Wilshire. . . . Upper and the tree and substitute “prop” leaves. 

was suspended from the ceiling and partially lower right, by William Blackburn, Bullock’s- “T Want A Girdle That Fits Me’—l 
covered by bright green maidenhair fern. Wilshire— don't, but The May Company customers do, 
\ wide pastel ribbon was tied in a large and hence the above title for The May’s 
bow, one free end dropping to the floor, and plant, also made of copper screening, served large corner window as executed by Dis- 

other extending over to the egg holding to conceal] the floor spotlight which was 


play Director Stanley Thompson. The win- 


mannequin. focused on the Indian. A copper colored dow—not illustrated—showed a section of 

“Sun Dance In Sun Clothes” was the display card lettered in yellow completed the girdle department, with the emphasis on 

to such itle of the interesting Indian series by the display. “I’ve had more favorable com- custom fitting. The draperies in the back 
2 while mes Stewart at The May ‘Company-- ments on this series than any other windows ground gave the effect of fitting rooms 
m Com Wilshire, one of which is seen here. The I've put in as long as I've been here,” Three mannequins were used; one was 
cies. A entire background and side walls of all the Stewart reports. shown as the customer being fitted with a 
ispended ndows were painted with bright, gleam- At Bullock’s-Wilshire, Display Director girdle, the second, fully dressed, was seated 
idow = ing copper metallic paint. The Indians were William Blackburn did an interesting series in a wicker chair to one side of the center 
rices. made of copper screening and were decked of windows for the McMullen high-style of the display, while the third, with a selec- 
sullock's t in white feathers, colored sequins and cotton casuals promotion. Large bunches’ tion of girdles under her arm, was _ the 


raw hat eae eta ° , as 
sacs Some of the trap- of real bananas were hung from the ceiling saleswoman. A large panel of glass served 
The title of the window 


the glass, while a card 


ls and ends of cloth. 
shown. pings worn by the Indians, such as the one On the floor in each of the smaller windows as a _ showcard. 
colored vith the buffalo horn head-dress, were also. was a papier mache fighting cock and a was painted on 
carrying the names of the various nation- 


»stz ish 5 ‘ = “ae ~ ‘ . ~ : 
tablis! e of copper screening. Each Indian large wicker basket filled with raw cotton 
ally advertised girdles sold by The May 


suspended from the ceiling in a typical bolls which helped create the desired 
t im . n Dance position. One held a_ long, Bahama atmosphere. A large, irregularly 
Oa ‘:per-colored spear and carried a feather- shaped pattern of shavings and a closely 
nded . lecorated copper screen shield, while an- woven straw hat were included as props fitting theme. 
colored other held a partly drawn copper-colored Incidentally, in the larger windows, real Display Director Aubrey Maley did an 
of the bow. In each window a surrealistic desert banana trees with bananas actually growing [Continued on page go] 


S arms 


Company was attached. A _ wicker dress 
form helped in establishing the custom- 
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Display Designer and Consultant 
New York 


Arrangement: This June display consists of a series 


“spe ate LE ele 
of elements forming a single unit. Unity is noted 
theoiiaqho: + 

Hii 4 VU. 

Properties: Oversize American Beauty roses strike 
a dramatic note in this display. They are banked 
at the feet of the two mannequins. Ribbon streamer 
bearing the title, ‘It's American Beauty Time" runs 
across the display. Ferns outline the break around 
mannequins. Copy card is shown in lower fore 


! 
ground. 
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Arrangement: June is also noted for its graduates 
and here we have a simple display consisting of 


two unit 


Properties: The mannequin, a young graduate, 
oses against a tall lonic capital. Graduation 
itations are tacked against the back panel. 
ved in their attractive cases are shown 


eground of the display along with copy 


Arrangement: A June wedding is depicted in this 
display. Arrangement consists of two definite units 
and good balance may be noted. 


Properties: A large torn parchment paper reveals 
a bridal couple in a customary pose. Opposite is 
a display unit showing an assortment of gitts for the 
bride. A chest of silverware is shown in center 
foreground along with copy card. 
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Arrangement: This Fathers Day display presents 
an opportunity to show a wide selection of men's 
furnishings. The arrangement consists of several 
elements forming a single unit. 


Properties: The display window is divided into a 
series of compartments, each a display feature in 
itself. Ribbon streamer is a reminder to ''Re- 
member Father's Day'’. Copy card is displayed in 
center foreground. 
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COMING UP 













Arrangement: June also turns our thoughts to 
Father's Day. 





Properties: If gardening is his hobby, here we have 
some indispensable gift suggestions to help make 
that hobby an enjoyable one. Brick wall, rustic 
sign post and section of fence give the required 
atmosphere to the display. A selection of essential 
garden tools is shown. 


Arrangement: The third in a series of Father's Day 
promotions features a display on hobbies. This ar- 
rangement is made up of two units. 





Properties: Modeling tools and electric saws are 
displayed on a platform riser. Beyond this are dis- 
players showing various shelf models. Descriptive 
caption “Model Building is His Hobby" is lettered 
on streamer hanging above display. Mannequin 
is posed at right of display. Copy card is shown 
in lower foreground. 
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This Is Your Southern 


Hl Southern Display Association's has recently been made.) In addition there committees and guests. It will be at this 
Conference and Exhibition—this coming will be 33 exhibitors in the Jung hotel sec- affair that the SDA associated membership 
May 5-8, in New Orleans—promises to tion, four very recent additions being the cards will be officially presented. 
be an occasion in modern display annals Decorative Plant Company, Lynn Display, Toastmaster: L. Schwartz, sales promotion 
that will eclipse previous events insofar as The Sylvania Electric Products Company, manager, Maison Blanche Company, and 
real educational benefits to the attendants and Frederic Shipman, all of New York conference publicity chairman. 
e concerned. Plans are now complete City. The Jung hotel is just a short distance Speakers: Frank Vermilye, president of 
Forty-eight exhibits have been arranged, from the Roosevelt, and will be designated the SDA, and conference chairman; George 
three more having been incorporated since as the official conference headquarters hotel. — Silvestri, president of the National Asso- 
original plans were made. [ach of these Here will be located the main registration — ¢jation of Display Industries; James Amoss, 
will be abundant with the newest in display booth and demonstration windows. (The = director of advertising, New Orleans Public 
properties that promise to bring unlimited complete list of exhibitors appears elsewhere — Service Company, and president of the New 
visual merchandising ideas. These 48 ex in this issue.) Orleans Advertising Club. 
hibits represent outstanding display equip Actual programming is nearly complete, ae ae 
ment and property manufacturers from all with just a few of the main speakers un- 
parts of the United States The exhibits announced. These are being held up await- 
are located in two sections. There are 15. ing acceptance. The following is the pro- 
sample room exhibits on the “B” floor of gram arranged. 
the Roosevelt hotel. (Actually there are Sunday, May 4—Manufacturers’ Luncheon, Toastmaster : Herbert Kenny, Maison 
16 exhibitors in this group as the Silvestri 12 Noon—Starlight Roof room—Jung hotel. Blanche Company. 
Art Manufacturing Company, Chicago, will An informal luncheon program for all ex- Opening Program, 10:00 A. M.—Starlight 
exhibit jointly with the Hugh Lyons Com-  hibitors, their representatives, SDA officers Roof room, Jung Hotel. The Official open- 
pany, of Lansing, Mich. This arrangement and directors, New Orleans conference ing program of the conference. All dis- 

















dal 


’ y 5—Merchants’ Breakfast, 
8:00 A. M. at the International House. A 
welcoming breakfast program for all visit- 
ing management and guests. 
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—A typical example of the lace iron balconies 
found so profusely in the New Orleans French 
Quarter is the building located at the inter- 
section of St. Peter street and the Rue Royale 
. . Canal street is America's widest business 
street and is the dividing line between the 
new city and the old city centered in the 
Vieux Carre . . . Steamboats are still to be 
seen on the Mississippi, although in greatly 
diminished numbers; the trees draped with 
| Spanish moss and the stately river remain as 
they were in the days of Evangeline— 


[ 


playmen, merchants, guests of the confer- 
ence are invited. 

Chairman: Ted Solomon, A. Harris Co., 
Dallas, and SDA director. 

Invocation. 

Speakers: Herbert Schwartz, president, 
7 Maison Blanche Company; Mayor De 
Lesseps Morrison; D. J. Devlin, president 
of the Association of Commerce; Sam Zer- 
kowsky, chairman of Retail Merchants 
Association; Guy H. Malloy, Neiman Mar- 
cus Company, Dallas, and past-president of 
SDA; Mrs. Gus Burghard, president, SDA 
Women’s Auxiliary; Frank Vermilye, presi- 
dent, SDA. 

Tuesday, May 6—Speakers Program, 10 :00 
A. M.—Starlight Roof room, Jung hotel 
Chairman: Frank Vermilye, president, 


SDA. 


Speakers: (To be announced.) 

These gentlemen will consist of a panel 

| of speakers representing top management, 

sales promotion and display, delivering a 
£ | 


series of addresses designed to give a com- 
plete picture of modern visual merchandis- 
wt ing as it is now in the various prominent 
firms these gentlemen represent: M. A 
Browning, teacher trainer, distributive edu- 
cation, State of Texas; Roy John, manag- 
ing director, Associated Retailers of Indiana. 
loseph Apolinsky, president, International 
\ssociation of Display; George Silvestri, 
president, National Association of Display 
Industries. 

The New Orleans conference committe 
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By 


Conterence Anion 208 


at this ae , 
*rship 1S endeavored to arrange a program that 
ETSI will be concise, instructive and interesting, 
ith each address containing an abundance 
motion - . . : 
display educational material that will 
and send every delegate home with a f 
id every delegate home with a fund of 
valuable information and an_ up-to-date 
ent ol mception of the importance of display in 
reorge ern retailing. There will be but two 
Asso- uly programs. This has been arranged to 
\moss, low as much time as possible for those 
Public attendance to visit the many exhibits and 
> New see the interesting sights of Old New 
leans. 
ikfast, Wednesday afternoon, May 7 at 1:30 
se. A M., in the Starlight Roof room of the 
Visit ng hotel will be held the annual election 
the SDA, and its general meeting. The 
— minating committee has been appointed: 
d Solomon, A. Harris Company, Dallas: 
vita L. Paxton, Shudde Brothers, Houston, 
pict \ alter Spitzkeit, P. O. Box 202, Gulf- 
fon rt, Miss. These gentlemen will be in 


[Continued on page 74] 








N answer to a 


more 


much needed request to 
display, Gil 


whole 


spac oO! lurniture 


christ’s, Boston, opened a new 


floor for this purpose. The 
executives in this matter was largels 
by their confidence in the con 
tinued growth of the public appreciation ot 
fine furniture for the home and by their 
trust in the display department’s ability t 
make the most ot inch of the new 
before the 


store 
influenced 


every 


area to bring this merchandise 


shoppers in eye-opening and_ sales-closing 
displays. 
And so the ninth 


ings at Gilchrist’s, 


“Gilchrist’s 


floor of home furnish 


which is referred to as 
Ninth Wonder” in store adver 


1 


tising COpy, TeVCdl 


maneuvers 


s numerous display slants 
that should interest 

particularly to executives of medium 
d stores and to display staffs which have 
arrange furniture i 
space At 


1; 
a 


prove 


settings in a minimum 
Gilchrist’s, Frank Early 1s 
furnishings 
His display department handles 


details of 


manager and home 


- 
ispiay 
coordinator! 
the complete furniture 


display 


decision of the 
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Solving A Furniture 


fine points of 
tion, which in larger stores might be taken 


even to the interior decora- 
over by a special staff of the furniture de- 
partment. 

The 


ment 


problem 
was the 


facing the display depart 
conversion of a former re- 
ceiving, stock, and marking department into 
an attractive furniture floor—a situation in- 
volving many more problems than just re- 
decorating and realigning a previously used 
merchandising area. 
wanted a clear-cut 
could be done here. 


Also, the management 
preview of just what 


Aiter a thorough survey of the new floor 
and an analysis of the types of furniture 
display which would best fit into the space 
picture, Early and his staff assistants went 
to work on the layout of a scale model ot 
the floor. .This miniature developed into an 
exact reproduction of the floor and included 
matters of prop and furniture color, 
layout. Templates of 
furnishings display 
The 


afforded management 


loca- 
proposed 
structures were 
model not. only 
a compact, complete 


tion and 
and 


clearly marked 


glimpse into the future, but also it gave the 
display department an accurate advance 
guide with which to work. 

Rather than convert its new floor into a 
model home room series which could only 
hope to bring high individual glamour to 
just a few specialized furniture groups, 
Gilchrist’s favored an inviting open display 
which still retained a good measure of high 
attention value for suite and accessory com- 
binations. Several aspects of this procedure 
should Through the 
use of varied and attractive dividers be 
tween groups, much model room drama 1s 
still possible without the need for obstructiv 
walls. Thus may easily com 
pare one setting with the next without thé 
need to memorize what had been first wit 
Then again, a clear vista of the 
complete display floor is a distinct aid to 
folk who like to make up their own room 
decoration. 

From the standpoint of both department 
and the display efficiency, other considera- 
tions point to the wisdom of the Gilchrist 


be closely observed. 


customers 


nessed. 


— 





rave the 


advance 


into a 
Id only 
10ur to 
groups, 
display 
of high 
‘y com- 
ycedure 
gh the 
‘rs be 
ama 1s 
ructive 
com 
ut th 
st wit 
of the 
aid to 
| roon 


rtment 
;idera- 
Ichrist 


AP 


irniture layout. 


that 


REE: EP? 


LAY WORLD 


Display Problem 


First of these 1s the fact 
it is much easier to move ordered mer- 
indise from a divider setting than it is 


take it out of a model room. And an- 
r impressive point in this connection is 
it is a simple matter to rearrange and 
corate the former according to the taste 
color requirements of the furnishings 
shown. In the model 
if one room is changed, all settings 
e series usually must be likewise ad- 
d to maintain the coordinated theme. 
e store has, however, diverged from 
policy in respect to some selections of 
rn furniture styles. 
across one end of the floor, and this 
been decorated to simulate a penthouse 
contains two living room groups and 
dining room display. Covering one 
end wall here is a large blow-up 
of Boston. Probably any scenic effect 
have been used here, but Gilchrist’s 
d something different and authentic. 
ie store had this aerial photograph of 


case of the 


These occupy an 


the city taken and enlarged to create the 
illusion that one is looking from a window 
toward Boston Common and the skyline. 
Down through the center of its living 
room displays, Gilchrist’s employs a series 
of divider sections in parallel rather than 
using a straight wall. odd- 
shaped panel backgrounds are designed to 
permit several groups of furniture to face 
out in as many directions. One panel of 
each divider group is finished in new, high- 
styled wallpaper which inspires the colors 
selected in decor and furnishings. Lighted 
lamps on choice tables and case goods make 
each display cozy and homelike. The wide 
aisles between dividers backing up the 
central floor displays permit a see-through 
opportunity from any point on the floor. 
Several types of dividers along the wall 
merchandise line-ups contribute to the feel- 
ing of openness and informality for this 
interesting furniture floor. Some partitions 
are solid wood about waist 
height. Other dividers appear in the form 


solid These 


sections of 


By 
ALBERT C. SMITH 


—At the upper left, full-height dividers be- 
tween major furnishings and accessories groups 
reveal new wallpaper designs which inspire 
the color scheme of the sets; it is a simple 
matter to change the furnishings and the color 
theme. ... Upper right, a low divider permits 
a clear view of both living room and dining 
room furniture. Windows covered with tight 
netting appear cut out in the false wall. . . 

Lower left, a “between-departments” display 
in white and green. ... Lower right, a 12-foot 
mirror adds a feeling of spaciousness to the 

department.— 


—Part of the ninth floor at Gilchrist's is a 
simulated penthouse. The aerial view of 
Boston, taken especially for the purpose, gives 
the spectator the impression of looking from a 
high window. . . . In creating the new ninth 
floor, the display department first worked up 
this accurate scale model. Layout and color 
schemes were first planned on the model and 
then translated into the full-size department.— 


of full-height sections of modernistic frosted 
glass. Still others are open frameworks of 
wood featuring vertical strands of painted 
wire. A novelty at the border of the main 
floor and the modern rooms settings is a 
12-foot width of mirror between two im- 
pressive wood columns. Flowers on a dais 
here give the illusion of another room set- 
ting, although actually customers are seeing 
portions of the main floor all over again. 

Accessory furnishings such as_ pottery, 
pictures, mirrors, waste baskets, lamps, 
vases and tables in addition to appearing in 
the major furniture groups are shown in 
several other notable ways. The entrance 
to one side of the modern rooms consists 
of decorative panels into which square holes 
have been cut to provide display space for 
pottery and gift items. The entrance at the 
left side of the model rooms is even more 
impressive, with recessed vertical lighting 
units running down the siding to illuminate 
the curving step base holding floral pieces. 
For each of the many furniture settings, 
Gilchrist’s has purchased an especially suit- 
able painting for wall decoration. These 
paintings are, of course, for sale with the 
other items. 

One of the biggest problems facing the 
display department in the opening of this 

[Continued on page 107] 





DISPLAY WORLD 


Gnom the Shetchtback 


THAT JUNE EVENT, 
FOR HIM 


. Simulated fitting room. 


. Groom being fitted in front 
of mirrors. 


. Coat and proposed merchan- 
dise displayed around room. 


. Large photos on wall suggest- 
ing what the well-dressed groom 
will wear. 


. Friend seated kibitzing. 


Balloon suspended over groom's 


head. 


. Kneeling mannequin as fitter. 


+ g- 


O 


APRUEL, 


(hi 














THAT JUNE EVENT, 
FOR HER 


. Simulated salon fit- 


ting room. 


. Bride-to-be standing 
on platform being 


fitted. 


. Winged hand-mirrors 
suspended 
mannequins 


suggesting 


portance of details 


for this 
event). 





ing veils. 


. Mannequin 
as saleslady holding 
veil to be tried on 


bride. 


- Seated mannequin 
(Mother) looking on 
and giving advice. 

. Kneeling mannequin 


behind bride, 


fitter. 


. Photos of past wed- 
dings of store cus- 
tomers on wall. 

. Heads on tall stands 
(rear wall) display- 


1947 
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Chicago Display 


By CLARA BALDWIN 


WINDOW of the “different” type was 
to be seen recently on the Adams 
street side of The Fair Store, where 
Reed Schlademan used antiques to make an 
auction setting for milk glass reproductions. 
lhe wall was in floor straw 
strewn, and a red checked tablecloth added 
a note of color interest A rustic sign on 


neutral, the 


the door, which was shown standing open 
as seen in the first illustration, read “Auc- 
Sale,” 


said 


tion 
floor 
for this milk glass.” 

\n interesting 
men's spring attire at Baskin’s, 


while the legend sheet on the 


“Every one’s going, going, gone 
showing 


where Fred 


window set-up 


Rude is the display manager, is pictured at 
tl An irregularly cut blow-up 
as background detail. 
Reed Schlademan set up a group of win 
dows in his State street block at The Fair, 
using wire props to suggest the 
motif. One of the unusual 
of this block of windows 
shadow-boxes, openings for which had been 
cut out egg-shaped through 1! 


le upper right. 
of the races served 


Easter 
features 
was the use of 


»-Inch com- 


position board. These egg-shaped shadow- 
located in the side wings of 
each window, but do not show in the illus- 
tration on this page. The egg-shaped pieces 
from the openings were laid on 
the floor of the main window display as 
platforms for the mannequins. The back- 
ground color for both the window and the 
shadow-boxes was a pale pink, pointed up 
with Easter pastels. The wire rabbits were 
three dimensional appearance by 
the fact that here an ear was bent forward, 
there a leg protruded. The wire idea was 
used, too, in the chair, the floral millinery 
stands, and for the easel. The legend for 
the display, “Your loveliest look for Easter 
Pastel Parade,” was written on 
plaque supported by the wire 
For added interest and to round out 


boxes were 


removed 


given a 


from our 
the glass 


easel 


—All the displays on this page, with the ex- 

ception of the one at the upper right, are by 

Reed Schlademan, display director for The 

Fair Store... . The men's wear display is by 
Fred Rude, Baskin's— 


the pastel theme, glass cloth eggs in pastel 
shades were stuck to the glass. 

Changing the subject from Easter for the 
moment, there were two exciting sets by 
Schlademan—one was a State street window 
using a series of six gray frames for build 
ing a shadow-box, thus creating an effect ot 
immeasurable perspective, as_ illustrated 
Branches used in the set were flocked with 
blue, and blue yarn stretched from the 
corners of the shadow-box frames to the 
window corners. Plastic shavings in gra} 
to match the frames covered part of the 
floor. The floor itself, as well as the back 
ground wall, was black, setting the whol 
design out in relief with a jewel effect, and 
the window was actually used for a jewelr) 
The legend card bore an invitation 
to come “See—Meet—Robert, the famous 
jewelry designer.” In the opposite cornet! 
was a second legend backing jewelry. 

The featured jewelry was arranged 
through the center of the shadow-box, all 
the way from the front to the rear of it 
Another interesting angle to this window 


setting. 
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More Displays... 


combines talents of 


GAS TART of Hollywood 


to bring you a 


Startling New Line of Assembled Units 
for Fall, Fur Windows and Christmas 


~« ye * 


MR. JOHN GAST, formerly with Samuel Goldwyn studios 
and owner of Gastart is now an associate with us in 


charge of DESIGN. 


This complete line is new throughout and no Display Director should miss 
it when shown in a sample room in your vicinity. We believe it is the 
most complete line of its kind ever assembled. 


x fe * 


Mere Displays 
Medford, Onregou 























lighting, Schlademan using spot 
lights equipped with snoot coverings but in 
window 

in that 
out oF te 


the 


thrown 


1 
articular 


purposely 

] 
Way, especially 
cus light picked 


jewelry to radiate jewel 


background 


Roebuck’s State street 
] 


display 


higl 


Manager, 


lighting shoe 


white f 
' 


it} 


DISPLAY 


backwall was red and part was black. 
There 


interesting group of dis- 
plays Goldblatt Brothers’ State 
street planned by Ray Bianchi, 
lirector of display for the Goldblatt’s group 


S-shaped 


was an 
set up in 
windows, 
windows. used 
high for 


These 
leet 
bird cages hanging to one side 
Lattice and 


Ot stores. 


lattices 9 background props 


with large 
done in 
wall. Ivy, 


and apple blossoms 


of each easel were 


1 
vellow, against a 


deep 


green 
bir« h le aves, 
the 
the 


1 , 
wocd chips \ e 


irsythia, 
led trom bird cages to drape grace- 
lattices Bright colored 
the floor, 
contrast with 
ighlighted in it In the 
contrast 


card 


11 
ULI\ ACTOSS 

J 
eacn 
the 


one 


strewn on 
a color to 


blue to 
the 


“Definitely new coats—significant de 


ed tiie chips were 


with pale pink coats, and legend 


1 1 


houettes that give them Spring 


Loop for th 


John W 
find Easter 


1 | 
iamDs, 


aving the moment, at 
Nugent is 


rampant 


adigan’s, where 


dis 
with 
colorful 
the 


lay manager, we 


bbits and= spring 


merry, 
ures 0} apier mache done in 


—At the upper left, by John Courtney, Sears, 
Roebuck & Co. . . . Upper right, by Ray 
Bianchi, Goldbatt Brothers. . . . Lower left, by 
John W. Nugent, Madigan's. . . . Lower right, 
by J. W. Campbell, Carson Pirie Scott & Co.— 


APRIL, 19 


gay spring motif, and the whole formed 


setting for children’s Easter apparel. 


47 


a 


background wall here was sky blue, and the 


floor covering green grass. 
more sophisticated design 
Easter attire, Nugent 
prop white with touches 
the pastels as a centerpiece for his islat 
window, as pictured. The 
planned to highlight new 


Using a 


| 


women's used 


formal done in 


the 


| 


Madigan’s recently acquired, as well as th 


a 
o! 


iC 


setting was 
mannequins 


e 
C 


spring apparel for milady’s Easter ensemble. 


The 


wee 


legend sheet invited the passerby 
Third Floor of 
he floor covering was green grass, and 


in the 


oul Hew 


large urn were of glass clot 


7 
flowers 
J. W 


Carson 


display director 
Scott & Co., turned t 
bonnet for a group 
unusual windows along State street. T] 
| 


de 


Campbell, 
Pirte 
traditional Taster 
windows were 
the 


each 


done with plain colo 
unds in shades, with 
keyed to that s 


One window, for example, was do 


oTO easter egg 


props in being 
color 

a monotone of Easter egg purple, 
tone of pink; the 
flat 
effect hat tree props 
hat 
the 


box 


a rosy walls 
the ribl 
a deeper sh 
striped in 
window color, and the ribt 
and the tissues in them vw 
repeats. Flowers framed the mir 
[Continued on page 88] 
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were In a tone, 


arge boxes were 


to 
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236-8 West 40th St. New York 18, N.Y. 


Best Wishes Gor Success Jo The 

SECOND S.D.A. CONFERENCE 

AND DISPLAY EXHIBITION 
in NEW ORLEANS 
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—An idea of the size of the Sears’ window at 

the Baltimore store is obtained from these 

photographs. Display problems involve such 

details as sawing a huge tree into sections and 

then reassembling it in the window. Window 

dimensions: 40 feet high, 36 feet wide, and 
20 feet deep— 


he World's Largest Window 


By DONALD R. TUTTLE 





















\NDLING display in- the world’s plained that he, as a candidate tor a fra volves a 32,000-watt system of automatically 
largest window sounds like a_ big ternity initiation in one of the local univer operated stage lighting effects. The system 
undertaking and that is exactly what sities, was obliged to estimate the numbet is utilized to its best and fullest advantage 
t is, conservatively speaking. Such a win of oatmeal cookies of a given size that with the Christmas windows which annually 
ww might be the dream of some display would be required to fill “Sears’ Big draw crowds from miles around. 
en but is the nightmare of the ones Window”!) The planning tor this problem child 1s 
esponsible tor its appearancs While the Lighting for this mammoth display in [Continued on page 103] 


loot ; } li ] 
OMIp le In Of Cat new Caispt 


av brings its 






neasure of satisfaction to the display. staff, 


he planning and the problems and comph 


} 


ations encountered on the rob are a 








periodic headache of no small dimensions 








Phe window accorded the distinction ot 
neg Line world’s largest 1S the cornell 
low of the Baltimore store ot Sears 
Roebuck & Company, familiarly referred to 






throughout Baltimore and the surrounding 
ars’ Big Window.” Each su 


ssive display in this giant show case 1s 









the center of attraction for thousands of 


1 1 


Baltimoreans who pass the colorful corne: 







In the approximate nine vears of the store’s 





yg window has displaved to 





the public a series of interesting and often 


if 









time 





Cie 















Phe dept rom the front or main glass to 





he background, 1s 20 feet, and the overall 
width is 36 feet (In the fall otf 1946 the 






lisplay department received an outside tel 





phone call requesting these dimensions 
| 





When asked who was calling and why the 


1 isurements were desired, the caller ex 





ndow at 
m these 
lve such 
ions and 
Window 
de, and 


matically 
e system 
dvantage 
annually 


child 
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when in colorful New Orleans... 


for the SOUTHERN DISPLAY ASSOCIATION’S 
CONFERENCE AND DISPLAY EXHIBITION.... 





visit the KORRECT-WAY 
exhibit at the new 

WRAY WILLIAMS DISPLAY 
EQUIPMENT COMPANY’S 
showrooms, May 5-8, 

535 Gravier St., New Orleans. 
Here you will see the latest 

in modern, practical 


display products. 





The mannekins shown here were 
designed by request to display the 
creations of America’s foremost 
designers in the grand premier 
of the first annual All-American 


Gallery of Fashion. 


F8026JR.W96 


KORKECT-WAY 5 
SEEN IN THE BEST CIRCLES verywhere— 
DISPLAYS 


KORRECT-WAY DISTRIBUTORS 


ATLANTA, Melvin S. Roos © BALTIMORE, William Corp. ¢ BURLINGTON, N. C., Mac Thigpen BOSTON, Eastern Displays, Inc. e BUFFALO, Samuel C. 
Dutch & Son @ Florida Branch: 3750 Royal Palm Ave., Miami Beach, Fla. ¢ CINCINNATI, General Dispicy Corp. © CHICAGO, Hecht Fixture Co. e CLEVE- 
LAND, Pribil Display and Supply Co. e DENVER, Walter W. Martin ¢ DETROIT, The Art Products Co. ¢ HONOLULU, Pacific Display Co., Ltd. e KANSAS 
CITY, National Equipment Corp. e LOS ANGELES, Grant & Silvers, Inc. ¢ MEMPHIS, Wray Williams Display Co. e MINNEAPOLIS, L. E. Hier Display Equip. 
Co. ¢ PHILADELPHIA, Naythons Display Fixture Co. ¢ PITTSBURGH, De Weese Display Equip Co. e SAN ANTONIO, Fox Display Co. © SAN FRANCISCO, 
Kehoe Display Fixture Co. ¢ ST. LOUIS, Midwest Display Equip. Corp. e MONTREAL, Miller's Display Fixture, Reg’d. 












DISPLAY 


...on and off the record 















—This beaming gen- 
tleman standing be- 
side an array of 
trophies and medals 
won by his displays 
is Joe E. Vent, dis- 
play director for The 
Rike -Kumler Com- 
pany, Dayton. The 
28 medals shown in 
the picture are only 
part of his collec- 


"@ #q@ «@ aa 


































tion— 
fined to the 
see trokes are not cont th 
— ae stepladder, pores then 
ce ' a 
pair n Nancy Holmes a he Frank —Harry Kramer, display manager 
smears © coat sta of the ¥f 
She is with the display *n St. Paul— for Joseph Frank & Son, Nashville, 


y shop, and Mrs. Kramer spend a quiet 
evening at home. During 1946 
Kramer received eight awards in 


national display contests— 


Murphy specialt 


—Left to right in this foursome standing 
before the national capitol building in 
Havana are S. F. Pratt, Mrs. Pratt, Mrs. 
Jack DeWeese and Jack DeWeese. Pratt 
was for many years a displayman, then 
a display salesman, and now is a realtor. 
DeWeese formerly operated his own dis- 
olay firm in Pittsburgh and is now a 
display jobber in Miami— 





the dae akee - "dile nettere in France during 
were being used by the § alents of Dana O'Clare 


4 — meeter ae Lord &' Tevla’ oe es 
gh an ot his own display consultant : i 
; two of his idea sketches q oe 

each month— _—s 


DISPLAY WORLD 





—Glenn Baugh, Silver- 
wood's, outgoing president 
of the Southern California 
Display Club, passes along 
the gavel to the newly 
elected president, Suren B. 
Holmes, of the Famous 
Department Store— 
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To Promote New York City 
As All-Year Market 


Twenty-three display firms of New York 
Citv have agreed to embark on an extensive 
publicity campaign designed to promote the 
city as the leading, year-round display 
market The agreement was reached at a 
dinner meeting on March 24, under the 
acting chairmanship of Albert Bliss, Bliss 
Display Corporation \ series of page 
advertisements in DISPLAY WORLD will 
begin soon 

Membership in any display organization 
IS not necessary to participate in the pro 
gram, it 1s pointed out, and the promotion 

not intended to interfere in any way 
vith other display promotions 

The following advisory committee has 
ween set up Huel Hi rner, Naegele Horner: 
Leo Fidler, Timely Service; Maurice Weir, 


Sherman-Weir; Clemens Scheuer, Scheuet 
Creations, Inc.; Bud Heiser, L. J. Charrot 
Company; Joseph Librizzi, Radiant Glass 


Kibers Company; Mrs. Eve Brueser Grimes, 


1 


keve Brueser Studios, and Albert Bliss 


New Plywood Product 


ls Announced 

Culminating vears of intensive research at 
developing an improved surtace for ply 
vood, A. R. Wuest. president of West Coast 
Ivwood Company, Aberdeen, Wash., has 


1 


inveiled an entirely new panel product 


in limited production and scheduled 
volume output within six months 
Designated as “Welchboard” for the firm 
official who discovered and developed the 
material and the process for its manufac 
ture, the panel actually is plywood with a 


smootl relatively hard, durable surface 
added \ IX Welch. V1ICC president of the 
company and the inventor of the product, 


describes it as “plywood plus.” 
In surtace appearance, the new material 
is about the color of the wood from whicl 


it is made iwht tan in the case of Douglas 


DISPLAY WORL 


—Reed Schlademan, display director of The Fair Store, at the left, and Les Barofsky, Morris 
B. Sachs Company, get some pointers from Edward Bradley Smith, author of "Develop Your 
Executive Ability". Smith was the speaker on a recent Chicago Display Club program for 

which Schlademan served as chairman. 


















































Barofsky is president of the club— 


fir—but uniform and without grain patte 
as the covering ply is comprised of minute 
wood fibers inseparably bound together 
Perfection and production of the refined 
product is of three-fold significance: 1. It 
is an advanced panel material having all 
the inherent strength and other physical 
1 plywood but with a superior 


prope rties 
completely smooth surface as a_ base _ fo 
the finest of finishes. The extra layer 1s 
formed of pulverized wood fiber, impreg 
nated with resin and compressed under heat 
and pressure. 2. Plywood which thoug!l 
structurally sound is not suitable for fine 
finishing, acquires appearance properties 
surpassing even that of the panels pr 
viously considered of top quality when 
faced with Welch-developed homogeneous 
covering, it is said. 3. Conservation of raw 


oO 


material is achieved as the layer bonded t 
the plywood is manufactured almost entirel 
from clean wood waste at the factory that 
rerwise would be discarded or burned 


Che volume Ol panels produced Call be in 
creased perhaps 25 per cent over that p1 
viously obtained from the same amount 

raw material 


Expansion of manufacturing facilities 1s 


being undertaken, and for the immediate 





future panels turned out will be used in 
selected applications to expand further th 
knowledge of the advantages and properties 
of the improved plywood product 


Display Firms To Exhibit 
At Store Modernization Show 

The following firms in the display field 
or closely identified with it have contracted 
for exhibit space at the Store Moderni 
tion Show to be held in New York City the 
week ot July 7 

Bliss Display Corporation, The Greneket 
Corporation, Natural Creations, Frederic 
Shipman, Sylvania Electric Products C 
pany, Transhade, and U. S. Plywood ( 


poration, of New York City 
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Marsh Made Partner 
n Jay Howe Studio 


Howard Marsh, formerly a lieutenant in 
he army, has been made a full partner in 
iv Howe Studio, Inc., 209 West North 
venue, Chicago 14. He will join Joseph A. 
feo in sales coverage in the mid-West, 
uth, Southwest and California. 

Offices and i 
studio are being remodeled at the present 
ime, and will be formally opened on June 
with a cocktail party and open house for 
ical and out-of-town displaymen. The 
ill and Christmas line will be given a 
review showing at the same time. 


showrooms at Jay Howe 


\dditionally, the company has prepared a 
ymplete line of inexpensive animations and 
ill show them for the first time at the 
southern Display Association’s Conference 

New Orleans. 


Decca Issues Booklet 
On Window Displays 
Your Sales with Effective 
Displays” is the title of a new 
rochure published by Decca Records, Inc. 
publication is 
retailers 


“Boosting 


\Vindow 


designed to 
interesting 
indow displays. Basically an idea manual, 


his 24-page 
Ip record develop 
t contains dozens of suggestions for helping 

dealer help himself. 
Decca uses the new manual to present 
ews and comments on 60 effective window 
isplays. The material is grouped into ten 
lassifications, small 
mass displays, movie tie-ins, and 
thers. It points up the sales potential in 
ich group and suggests ways for the re 
tailer to 


including large and 
\ indows, 


improve his own windows by 
idapting the ideas shown. 

Copies of the manual may be had on 
juest to Decca Records, Inc., 619 West 
4th street, New York City 19 


Ask Display Cooperation 
For World Trade Week 
Special display material has been pre 
ired by the United States 
ommerce for retail use in connection with 
Vorld Trade Week, and the cooperation of 
isplaymen is asked to help make the pro- 


Chamber of 


otion a success. A guide book with de- 
ils of window and exhibit ideas, poster, 
lacards and similar helps is available from 
Kenneth H. Campbell, U. S. 
mimerce, 


Chamber of 
Washington Life magazine is 
aking an advertising tie-in with World 
rade Week and has display helps which 


in be had from Ford Perine, merchandis 
ng director, Life magazine, Time and Life 


ulding, New York City 


Judges Appointed 
For GLDA Contest 
he following have been named judges 
the national display contest sponsored 
the Great Lakes Display Association, as 
scribed in previous issues of DISPLAY 
VORED: 
lack Nichols, The Higbee 
eveland; Jack Cameron, Carrata Manne- 
uns; Leo Doyle, The Cleveland News; 
hn T. Chord, Montgomery Ward & Co., 
hicago, and Lloyd Jensvold, Seiberling 
ibber Company, Akron 


Company, 
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_ 
Z Fe Tr0pi- Charm GARDEN. ASSORTED TRIM 


3 ft. to 4 ft. lengths . ey 
(Plastic Flower Pots, $3.60 doz.) 


SALES COMPANY 


833 S. Spring St., Los Angeles 14, Calif. 


LO» INS \ GERSON we LEON AX 





AND INTERIOR 


A- Yarrow “Jr0fe- Fence veasATAe 
A 1 ft. high by 6 ft. long... .-.--.- $6.00 
2 ft. high by 6 ft. long... ..- ~~. 9.00 
B- Wide Propi- Fence VERSATILE 
1 ft. high by 6 ft. long... ..---- $4.50 LY J 
2 ft. high by 6 ft. long... ...--- 6.75 
C- Split Samboo Wats 10 a Sune 


HAND WOVEN, STRONG, NATURAL FINISH 
3% ft. by 5% ft. (approx.) ..... $3.00 ea. 


D-Palm Leal Mats 


FLEXIBLE, HAND WOVEN, VERY LIGHT 
3 ft. by 6 ft. (approx.) . 


FLEXIBLE, STURDY, 
g- “Tr0pe- Screen FOR DISPLAY OR HOME USE 
5% ft. high by 6 ft. long 
(Sizes as desired, 75¢ sq. ft.) 
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DISPLAYS 









$6.00 ea. 


$24.75 











A HANGING TROPICAL 


DECORATIONS, 








$18.00 doz. 
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DELIVERIES | 
1 WEEK — 10 DAYS |} 
PA 
+ fF. O. B. NOGALES, ARIZONA 
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The ULTRA MODERN 


TURN-ABOUT 


DISPLAY FIXTURE 


A Masterpiece for a 
WINDOW CENTERPIECE 


Mr. Display Man — here is a master- 
piece for a window centerpiece. Its 
unique design permits an endless variety 
of set-ups. Broaden it, condense it, spread 
it or pyramid it. Use it for an endless 
variety of merchandise — for sales com- 
pelling displays. 

If your jobber cannot supply 
order direct. 


NORTHERN DISPLAY FIXTURES 


DIV. of NORTHERN MILL and TURNINGS 


1822 W. Hubbard St., Chicago 22, Ill. ‘a 











for ENDLESS VARIETY 
IN DISPLAY 


Universal in its display application. 
Instantly adaptable to meet space and 


merchandise needs. 





SPECIFICATIONS 


Consists of two pieces 14xl4x¥%2 and one 
piece 14x30x'%4-inch clear plate glass and 
four genuine maple standards 5 inches In 
diameter in flat, single and double grooved 
design to provide an endless variety of 


Available in modern blonde, wal 
nut or Colonial Maple finishes. Specal finishes 
to order. Specify finish when ordering 


Price EA. 65-99 comPLeTE 


Write for literature on our 


build-ups 


complete Fixture line. 
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Potpourri 


In this group of diverse displays, the first one features 
footwear at Maison Blanche, New Orleans. Frank 
Vermilye foreshortened the window by gray seamless 
paper. A white wood frame for the central unit was 
suspended by an amber plastic chain. 

Next is a “Bird Maternity Ward” by Russell Kehrt, 
Jenny's, Cincinnati, with a view through the window 
showing a bird nurse and tiny birds; outside the door 
stands a proud robin. Sound effects were of crying babies 

The display for Chen Yu won a $250 prize in a 
national display contest. It is the creation of W. W. 
Rowley, The Emporium, San Francisco. 

At the lower left is a display by Sidney Ring, Saks 
Fifth Avenue, New York City, for which Carole Stupell 
supplied a “love set” table setting, novel birdcages, and 
decorative accessories. 

“Summer Dreams from Kern’s Lingerie” was the title 
of the final window, by Lee Wardrip, The Ernst Kern 
Company, Detroit. A papier mache stump and_ branch 
were decorated in soft colors with a ceramic finish. 
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We created the first papier- 
mache ard composition 
mannequin displayed in 
the United States 


Manufactured the first 


swivel figures ever used 
in this country 


NOW — we're the first — 
anywhere—to design and 
manufacture a size 18 
mannequin. Stylish wo- 
men’s figures of 50 to 55 
years of age. See them on 
display in the windows of a 
leading Fifth Avenue, New 
York, department store. 


(dll 


V7 1 SEVENTH AVENUE, 8th FLOOR, NEW YORK 1 
MANUFACTURERS OF 


MANNEQUINS 


Stn ce 19 OF 











Title Registered U. S. Patent Office 


Combined with 
MERCHANTS RECORD & SHOW WINDOW- 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 





OUR PLATFORM | 
1. The Promotion of Display. 


2. More Display Cooperation by Manufac- 
turer and Merchant. 


3. Advancement of the Display Business. 


4. Practical Service to the Display Profession 
and Industry. 


5. Greater Appreciation of Display's Power in 














Merchandising. 

6. Absolute Independence of Our Editorial 
Columns. 

Vol. L APRIL, 1947 No. 4 


Display Field Reflects 
Current General Trend 

It is knowledge 
manufacturers, jobbers and displaymen alike 


common among display 


that sales in this field have taken a decided 


lrop since the first of the year. Display 


men, acting either on their own or through 
mstructions Irom store management, are 
uuying more slowly, more cautiously, es 
pecially with regard to units and properties 
n the higher figures In some cases retail 


lisplay budgets have been cut, although this 


is not generally true 


Several reasons have been advanced fot 
state of affairs, the most prominent 
two being (1) the public’s resistance to 
eh prices and the consequent slackening 
retail sales, and (2) the relatively high 
ost of many types of display materials 
nad equipment There seems to be a de 
ed parallel between the two 
\s to the first half of the situation, that 
the public's reaction to continued high 
prices and. the probable results, these ex 
erpts trom Time magazine's issue of April 
7 seem especially pertinent: 
‘The air was filled with sound and fury 
against sky-higl prices last week Presi 
dent Truman told businessmen that they 


should cut prices or another round of wage 


boosts was inevitable Businessmen did not 


ive o be told that They were all busy 
telling each other the same thing 

“Jay D. Runkle, board chairman of the 
National Retail Dry Gsoods Association. 
ternly warned retailers ‘The prices ot 
onsumer goods are too high; the quality 
too low Management must limit itself to 
asonable profits.’ 

“Even the Nati nal \ssociation ol Manu 
acturer who had seen no danger of a 
Id price rise when the NAM was axing 


DISPLAY WORLD 


worried. NAM 
gloomed: ‘If the 


OPA to death, was now 
President Earl Bunting 
constant upward winding of the spiral con- 


tinues, youll see one of the most terrible 


busts this country ever had.’ 


But this sound and fury signified nothing 


in the way of price cuts. The magazine 
Mill & Factory polled businessmen, found 
that 44 per cent thought prices were too 
high. But only 15 per cent expected to 


nationwide 
found 
reduce 


reduce them by summer. In a 
survey, The Wall Journal 
that virtually no one is going to 
them now. 


Street 


reluctance of 
most to charge than the 
traffic would bear, there seemed to be small 
general until a 
drastic drop in buying power forced them. 
Everyone was content to let George do it. 
And the longer prices remained unreason- 
ably high, the farther 7 they 
would fall when the inevitable drop came.” 


out of tear, or the 


businessmen less 


hope of price reductions 


and faster 


situa- 
items 


similar 
where 


observers can see a 
tion in the display field, 
have unquestionably been too high in price 


some 
some 
and where a 
been building up slowly but steadily among 
directors It is not the 
price increases some display firms have had 


resistance to such costs has 


display necessary 
to put into effect because of climbing labor 
and materials costs which are resented, be- 
cause displaymen know they were inevitable 
under they do feel that 
certain materials and equipment are priced 
at an out-oft-line figure 
the belief that “the traffic 


such conditions ; 


because of 
bear it.” 


simply 
will 
some time that 
must 
question is, will 


It has been 


display 


apparent for 
latter 
down. The 


prices in. the category 
and will come 
display factors wait until sales fall off until 
have no other meanwhile 
ill-will for themselves among 
they set the ex- 
cutting thei 
to thei 


they recourse 
building up 
will 


their customers—o1 


ample for all industries by 
prices voluntarily? It is certainly 


own best interests to do so now. 


Display Mar- 


held in Chicago beginning 


In any event, the national 


ket Week to be 
June 23 and the Southern Display Associa- 
May 5-9 in 
New Orleans should point clearly to what 


tion Conterence scheduled for 


display manufacturers and jobbers can ex 
pect ro. the balance of the vear. If 
exhibitors at the two shows have theit 
prices in line, and if other industries do 
likewise, they can undoubtedly expect good 


both events and for the sec- 
ond half of 1947: if not, the 


business from 


downward sales 


curve will continue. For in the face of 


lessened retail sales because of the public’s 


resistance to high prices, and because of 


resistance of display buyers in this one 


particular field, there is no other direction 


it can take 


Sue Williams To Design 
Floor For New Store 
Sue Williams 


facturer in New 


a display manu- 
York City, and now a dis 


formerly 


play consultant and store designer, has been 
The Hecht Company, 
design the second floor of 
at Silver Springs, 


commissioned — by 
Washington, to 
the company’s new 
Md She will work in 
Harold Melnicove, 


store 
cooperation with 


display director 
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Lack Of Retail Understanding 
Seen In Dealer Helps 

Members of the New York chapter of tl 
American Marketing Association were tol 
recently by Howard P. Abrahams that su 
veys show 90 per cent of retailers us 
dealer helps sporadically and that manu 
facturers show a deplorable lack of unde: 
standing of retail needs in preparing suc 
material. Abrahams, who is manager of th 


Sales Promotion Division, National Reta: 
Dry Goods Association, said that 90 pe 
cent of the NRDGA members use deale 
helps sometimes, 2 per cent never, and 
per cent always. 

When the association asked if manufac 


turers got the right slant in promotional 


material, the retailers replied: 


Some 
Yes No times 

%“ Wf, % 

Mats and cuts 55 30 15 
Posters 60 25 15 
Booklets 55 20 25 
Bill Stuffers 50 25 25 
Window displays 40) 50 10 
Interior displays 35 40) Zo 


back to a familiar 
the lack of planning 


\brahams  harked 
theme in retail circles: 
by manufacturers in preparing promotiona 
material. “In my advertising manager's 
recalled, “I received tons of this 
staggering cost to the 


days,” he 
material at a com 


panies which prepared it. Generally the) 
were remakes of magazine campaigns 
full of black, reverse plates full of ex 
treme Better Business 
Bureaus committees 01 
newspapers do not permit stores to make 
statements. | 
dered why they did not spread their censor 
ing authority to manufacturing levels.” 

\brahams advised the manufacturers to 
one of three methods : 

1. Hire some good retail brains and put 
them on the payroll; 


superlatives. 
and censorship 


controversial always won 


take 


2. Train themselves to learn and under 
stand retail methods; 
3. Go to the largest retailer and get his 


assistance in preparing material 


Change Of Location 
For Mayorga 

Mannequins by Mayorga, Inc., New York 
and _ bette 
SEFeet, opening 
better lin 
manufac 


City, has moved to a_ larger 
equipped plant at 40 Prince 
in that location on April l. A 
will be 


tured, according to G. H. Mayorga, as well 


of feminine mannequins 


as new lines of men’s and children’s figures 








COMING UP! 


National Noise 


Abatement Week April 27-May 3 


National Cotton Week May 19-24 
Father’s Day June 15 
I Am An American Day May 18 
Clean-Up Week May 19-24 
National First Aid Week... May 24-31 


National Foot Health Week, May 24-31 


National Maritime Day May 22 
National Flower 

Shut-in Day June 10 
Flag Day June 14 


National Swim-For- 
Health Week June 23-28 
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For Garden Walls and Paths . 

























STONE PATHS with genuine raffia 
filler joints. Can be had in solid or 
multi-colored patterns. 





STONE WwW sh- 





. . +o Triple XXX roll 3' x 24' $15.00 
BRICK with raised sanded mortar joints. Over p< lite 4 oa $16.25 lor palenes: Aieildlie tn a sda eile a 
15 pattern numbers for your selection. colors. 
Triple XXX roll 3° x 24' $15.00 
Triple XXX roll 3° x 24' $15.00 Multi-colored 3° x 24' $16.25 


ATM. a eR 


VGuRIW 


DECORATIVE CO., INC. 
15 West 24th Street, New York 10, N. Y. 


ERS ea 


WE ARE HOLDING THE 

PRICE LINE EVEN THOUGH 

PRODUCTION COSTS HAVE 
SPIRALED UPWARD. 


THERE IS A_ TIMBERTONE 
STRUCTURAL PAPER FOR 
EVERY DISPLAY NEED 


Your Jobber can serve you 

















IT’S A SHOWOFF 


. and rightly so. Build your displays around the fixture that 
draws a crowd and sells without saying a word. Illumination and 







rotation do the trick. This attractive illuminated rotary display 
is designed (and constructed) to sell in greater volume anything 
Showing-off pays off 







from washing machines to powder puffs. 






with increased sales. 






e VERSATILE 









e PLATE GLASS DISCS 









e INTERCHANGEABLE SPACER POSTS AND DISCS 






e ILLUMINATED MOTION 







e 1 YEAR GUARANTEE 


FREE FOLDER: Send for our free folder "SHOW-OFF" for full 
particulars about this display. 












(Paient No. D 140390—other patents pending) 






TRADE 


MARCY ASSOCIATES Mylan 


STREET, NEW YORK NEW YORK 





P7110 WEST 40TH 18, 
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HEADHUNTER 


A novel DISPLAYER 
full round ... dramatic. Removable 
translucent yellow lucite 


rods lend eye-catching 
contrast to the stone effect 
composition head. Provisions for mounting. 


16'/2"x 17/2". See your FOB 
jobber or order direct, 8a!timore 13.95 
Set of 3... 40.50 


MAR-RAN STUDIOS 
1829 W. Baltimore Street 
BALTIMORE 23, MARYLAND 












TMS MEV 
MODEL 
MSCT-320 
e 


>. DUO -FAST 


s 


DUO-FAST GUN TACKERS 
TACK IN EXACT SPOT! 
The Display Man’s Tool 


ee) 
me ag 


FP 9 


"Ideal for window trimming, tacking up 
backgrounds, point-of-sale advertising 
signs, and for attaching silk screen sten- 
cils to frames. Drives DUO-FAST Staples 
in 14", 5/16" and 3g" lengths.  Investi- 
gate these efficient, time-saving DUO- 
FAST tackers."’ 


Write today for details 


FASTENER CORPORATION 


848 FLETCHER ST., CHICAGO (4, ILL. 
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Bob Purdy, Display Artist 


By ALBERT BLISS 
Bliss Display Corporation, 
New York City 


WENTY-FIVE years 


aZgo 


possibly to its speculative financial struc- 
ture, however, resulting in necessary labor 
controls, it withheld material reward, 
frustrated esthetic enthusiasms, and _ stified 
Invention 

must 
years 


Instinctive urge, though, 
itself and for the past 15 
profession has attracted talents 


creative 
express 
the display 
that once might have found maturity in the 
John Moss, in- 
Patterson, illus- 


playhouses, as evinced by 


dustrial designer; Russell 


the theatre 
attracted talented architects, engineers, 
painters and artists to design sets. Due 


trator; Tom Lee, artist and costume 

signer; Bill Munford, architect; Leig! 
Allen, motion picture producer; Frederick 
Yost, electrical engineer, and Bob Purdy 


artist, to mention only a few. 

Purdy is a classical example of one who 
might into business but 
chose the display profession instead. He is 
now display director of Revlon, New York 
City. He is a magnificent water colorist, 
and is now having his fourth one-man show 
at the Ferargil Galleries, 63 East 57th street, 
New York City, where some of the most 
important art galleries in the world are 


have gone show 
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istered within the radius of a few blocks. 
What is there about Bob Purdy’s water 
irs that makes him a better display de- 
mer? And what, as a display designer, 
influenced his paintings? A review of 
show from these considerations should 
of interest to every display artist, de- 
mer, and director. 
Purdy is an impressionist—in his water 
ors and in his display designing. He 
lieves that the moving eye and the mind 
ve time to see and perceive only one 
ited area in display in passing an aver- 
size show window at an average speed. 
s display compositions revolve around 
is one dominant area of visual shock. It 
ll be a relatively small concentrated posi- 
n consisting of contrasts of subject, 
lor, shape, and texture. It will be a 
int of focus, no more than one-quarter 
size of the overall area. He says, “This 
‘a of focus should shine out of the com- 
sition like a beam of sunlight piercing a 
ud bank.” While the ultimate plan of 
display compositions aims for an im- 
‘ssion, he strives for a stark specific in 
s center of visual shock. He composes 
balance of the theme to achieve a “well- 
inned vagueness,” holding that his core is 
ide more specific by contrast with the 
pressionistic surroundings. 
The limitations of time, space and the 
sics of seeing that have controlled 
irdy’s display designs have in no small 
iy influenced his water colors. He does 


tt sprawl all over the place with his 


dium, nor has he the tightness of the 
lf-conscious draftsman. He has gathered 
water color impressions with the care 
discriminating display stylist might use 
select coordinated accessories. He has 
insferred these impressions on paper with 
thority, losing none of their beauty or 
ciousness because, like a tender retriever, 
does not mutilate the impressions re- 
eved. His “Man with Umbrella,” for 
imple, has been done with soaking im- 


essionistic humidity. 


His selection of subjects shows a wide 


erest. New York impressions are the 
leus, but his prolific brush has included 


est Virginia hills, Long Island dunes, 


lorado mountains, and still-life groups. 
ne look like places or things that ought 
be painted. This characteristic dis- 
cuishes Purdy’s show. John Sloan used 
tear apart the student who journeyed, 
ls in hand, “looking for a picture to 
nt.” “A picture,” said Sloan, “must 
ays be on the horizon of one’s emotion 
intellect, not in the external world of 
Purdy's water colors are of familiar 
es, but are not familiar water color 
ects. There are no fishermen’s boats, 
int doorways or park statues. They are 
ressions of things and places we all 
day. “It is my display experience,” 
Purdy, “that has taught me to look at 
like what the pedestrian likes to see 
look at. I try consciously to record 
impressions the pedestrian unconsciously 
ives as he looks.” 
4 Purdy’s earlier water colors, the Art 
vs said, “. . . effortless, fluent impres 
istic records . . they emphasize one 
torial idea and suggest the rest of a 
liar scene in a few simple twists of 
wrist.” Purdy’s display designs follow 


| 
| 


| 
| 
| 
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GREGORY MOTORS 
are Now Available! 


The motor is of pendulum type which 
eliminates the necessity of cams, levers 
end reduction gears. It works on either 
A.C. or D.C. — 110 to 125 volts lighting 
circuit. It has been known to operate 
for five years without service of any 
kind. The current consumption is al- 
most nil, less than a 10 watt lamp. 
Practically any reciprocating motion is 
obtainable cand will animate your dis- 
plays efficiently, smoothly and quietly at 
an incredible low cost. We maintain 
an Experimental Department to help you 
with your individual problems. Write us concerning the nature of your display or demonstra- 
tor and we will gladly cooperate with you. 





ANIMAL HOUSE. Animation: 
Five Walt Disney characters 
moving through doors on a 
revolving platform. Size: 18 
inches high, 24 inches wide, 
1344 inches deep. 








GOLDILOCKS AND THREE BEARS. This is 
an action and light display. The Papa Bear 
is rocking in the chair. The upstairs room is 
in red illumination. Size: 21 inches high, 
24 inches wide, 6 inches deep. 


DOG AND DOG HOUSE 
Animations: — Tail wags and 
paws move up and down as if 
begging. Size: 23 inches high, 
18 inches wide, 5 inches deep. 


These displays are sturdily built of wood, cardboard and beaverboard. They are silk screened, 
printed in seven different colors. Operate on either A.C. or D.C. current, 110 volts. The cost 
complete with motor attached is $25.00 each, f.0.b. Brooklyn |, New York. 


A MOVING DISPLAY HAS EIGHTY TIMES MORE PULLING POWER THAN A STILL DISPLAY. 


GREGORY MOTORS INC, 


320 BRIDGE STREET BROOKLYN I, 
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REAL CHOLLA « 


TREES 






(5 Feet Tall) 


FASCINATING WEATHERED WOOD 
HOLLOW AND FULL OF HOLES, 
NATURAL DESERT - SAGE BASE, 
SHIPPED IN DOWELED SECTIONS. 


*30.00 


REAL HYDRANGEAS 


@ 





(30° Tall) 
12 DRIED BLOSSOMS FLOCKED IN 
PALE BLUE, PINK OR ORCHID, 
PRESERVED LEAVES IN NATURAL 
GREEN — SIMULATED SOIL BASE — 
IN SECTIONS—EASY TO ASSEMBLE. 


°35.00 
LIFE-LIKE MOSS 


(PATENT APPLIED FOR) 


LUMPY, FUZZY AND SHADED — 

LOOKS REAL FEELS REAL 

PLIABLE 2’x4’ SHEETS DURA- 

BLE — EASY TO CUT OR JOIN. 
PER SHEET PER DOZEN 


°2.95 *34.00 


FAWNFIELD 
DECORATIONS 


EASTON, CONNECTICUT 


NEW YORK REPRESENTATIVE 
RALPH N. LEONARD, 57 E. 57; PLaza 9-2806 
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one pictorial idea, or as 
presenta- 
environment, and sell- 


pattern 


says, one coordinated visual 


tion of merchandise, 
ing appeal.” 


Purdy has in his water colors what is 
vanted in window display compositions 


seeable, and 
strive 


should 


Purdy’s water colors, tor 


swift, vivid impressions: 
likeable Windew 

the dash of 
his understanding of 
When spring foliage is placed in a display 


Lay, 


displays 


terse, staccato detail. 


setting, its form and line should evoke the 
sense of a breezy spring day. It is this 
impression of spring and not the spring 
foliage that will arouse a desire to buy 


spring merchandise Purdy has recorded 
the vivid impressions of what nature does 
. not what she look like. 

Bob Purdy’s papers have earned him 
invitation shows at the Chicago Interna- 


tional Water Color Show, the Pennsylvania 


Water Color Show, and the Metropolitan 
Museum of Art in New York. This recog- 
nition is not only a tribute to his great 


talent, but is evidence that the display pro- 
fession is rapidly becoming one of the major 
20th arts. It as than co- 
incidence Purdy 


century more 


that was discovered and 


AERCL, WS4 


nourished by his work in the field of visu 
presentation rather than by and in tl 


theatre. 


Back Up Ruidie Promotion 
With Displays 


\n intensive national consumer adverti 
ing campaign to promote good-will f 
radio servicemen and to stimulate the sa 


of replacement tubes for home radios ha 
been started by the radio tube division 

Sylvania Electric Products, Inc. In 
tion to magazine advertising, the campaig 


add 


will be backed up with 20,000 easel-mount 
advertisement reprints for service-deal 
window and counter displays, and 40,00 
616 by 9-inch window stickers 


To Cover West Coast 
For Fren-Zee 

C. F. David, general manager of Fre: 
Zee Store Equipment & Fixture Company 
New Haven, has made known the appoint 


ment of Jack Benjamin, Seattle, as sales 
associate for the West coast. Benjami 
has been in the display industry for 


number of years. 


TRADE PERSONALITIES yo.so__ by Tony Brinker 











WELL I'LL BE... MEIER You -| 
SURE GET AROUND ! 


-— 





AXE 15 45 YEARS OF AGE... TWEN'Ty- 
S\% YEARS DEVOTED To DISPLAY 
IN ALL ITS PHASES. PAST IS YEARS 
SELLING DECORATIVES, BEFORE 
FORMING PARTNERSHIP OF 

COOK ANO MEIER. TRAVELLED 
EVERY STATE IN THE U.S.A. 
MEETING !SPLAY MEN witt 

EXCEPTION OF NEW ENGLAND 
STATES. 











a SA 
ERNIE'S HOBBIES ARE HIS 
TwO SONS, 8 AND 20 YEARS 


OF AGE AND PHEASANT HUNTING. XY 









| COOK & MEIER , CHICAGO 
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— /|-Expense-Paid Trip 
i > ‘ 
|. Contest Prize 
a nation-wide display contest which 
s May 5 and closes August 15, Cali- 
ia Apparel Creators, 756 Broadway, Los 
eles 14, is offering an all-expense-paid 
ert for two for the winning display in each 
x, hree divisions. Full details can be ob- 
ea ed from this address, but in brief the 
5 hi litions of the contest are as follows: 
wl ie theme of the promotion is “Some- 
add e Wonderful Happens When You Wear 
paig thes from California,” and this will be 
unte ved up in consumer publications. To 
eal itv, the window display should tie in 
40,04 the general theme, with one advertise 
nt of the series, or with the entire group 
ids. Any display manager of a retail 
re is eligible to compete. Entries are to 
made by means of one or more 8 by 10- 
tees glossy photographs of the display, 
pan th a list of the apparel used and _ the 
oint nufacturer’s name; all apparel in the 
sale play must be made by at least one mem- 
sents of California Apparel Creators. All 
eta ies must be mailed before midnight ot 


ust 15, 1947. 

lhe contest is divided into three popula- 
eroups, for stores in cities of more 

er 1 500,000: for cities of 100,000 to 500,000, 

= nd tor cities of under 100,000 population. 


st prize in each division is a_ $1,000 





wense-paid trip for two. Judges will be 
ted from the display and advertising 


| and will be announced later s 
with More Displays Cut SUNBURN 
With More Displays 


Ray More, More Displays, Medford, Ore.. nd 
innounces that John Gast has joined the VOM yo Hi Vv ZS ay costs 
impany as an agsociate in charge of de 
: and production. Gast is well known 
the display field, for many years oper 





_—_ Shades cut your display costs by protecting window 


ng his own floral decorative company in 





Angeles under the- name of Gastart merchandise from sun damage. They let you SAFELY display even 
ring <9 ‘do he served rs a pr a in the your most delicate goods— let you say goodbye to “discount sales” 
e has participated in the creation yf : ‘ , 
neny motion sictre sete, lachulian work | |; or complete losses. At the same time, Transparent Shades keep your 
Walt Disney's “Song of the South.” window displays attractively visible all day and every day. (No need 
. } ‘2 “ e P ‘2 . . ° 
; Concurrently, More has also announced a for awnings, blinds, canvas strips, and such.) 
mpletely new display line, of a unit na 


at “D Around a million Transparent Shades are now saving money 
and ready to be set up, which he re- : 

as outstanding. He is leaving April for merchants everywhere. Have you discovered them? If not, send 
wollen a _ wen which time now for all the money-saving facts. Get your free copy of the illus- 
new line will be shown tor the first time. ee . —s ~ 
. eee trated brochure, ‘Sun Protection plus Visibility through Transparent 
7 ) Mangel Stores Shades.’’ Mail the coupon or write today. 
Appoints Two 

he display department of the Mangel 

in Atlanta is now under the direction 


|. T. Wheeler, formerly a free-lance dis- 


man; he replaces W. J. Caddell, re s Pad A D & Cc fe ] of fe A 4 Y 


ned \nother recent Mangel appoint- 

nt 1s that of Robert Cannon as display 501 NORTH FIGUEROA STREET + PHONE TRINITY 0851+ LOS ANGELES 12, CALIFORNIA 
nager of the new store in Charleston, 

C.: Cannon was previously in charge of Address all correspondence to P. 0. Box 2135, Dept. DW 4, 

lay for the August W. Smith Company, Terminal Annex, Los Angeles 54, California 

irtansbureg. Bo Oi) Cae ae || ae a a eee ae ae ee re ee ee eee a ee ee 


ced by Boyd Gasque, display director 
e Mangel group of stores P. 0. Box 2135, Dept. DW 4, Terminal Annex, Los Angeles 54, Calif. 


t-yman Golditch Joins 
iladelphia Store 
{vyman Golditch is now display manager 
Engel, Inc., Philadelphia, following the 
signation of John Rockefeller; the latter 


al now in Mexico. l 





Yes, send without obligation your "aa position 
illustrated brochure, ‘‘Sun Protec- 

tion plus Visibility through Trans- 
parent Shades.”’ | want proof that 
I can eliminate sunburned mer- SS . - - De 
chandise to cut my display costs. Street city state 


store name 





p------- 
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OUR FALL LINE 
IS READY! 


“Dozens and Dozens of 
Colorful Ideas in Flowers 
and Foliage” 


Just 3 Numbers selected at random 
from Our Extensive Line 


22" 
and 


2016 — Sumac Vine — 60" x 
Beautiful Multi-colored Leaves 
Berries, stemmed in rayon. 


$6.75 each — $74.25 dozen 


No. 


No. 2040 — Cattail Spray — 40" x 20" 
Six Assorted Colored Cattails com- 
bined with Green Leaves. 

$2.25 each — $24.75 dozen 


No. 2047 — Rhododendron Flower — 
34" x 12'' — Attractive Flower in 
Choice Fall Colors and Green Leaves. 

$3.75 each — $41.25 dozen 


Order Through Your Jobber or 


HARRY MICH COMPANY 


Manufacturers and Importers 


1627 SO. MICHIGAN AVE. 
CHICAGO 16, ILLINOIS 


JOBBERS INQUIRIES INVITED 











: 


MANNEQUIN 
BROKE? 


That's no joke! 

But fingers and toes 
Or a chip off her nose 
Can be replaced 

So it never shows 


with 


DEKADHESE 


The Plastic Cement 


4-0z. bottle. $10.00 per doz. 
32-0z. bottle. $ 2.50 each 


i nein te ti tn fd dn das ds da ds ns tn to an a iia a a a ee ee ee oe ld dd de wl ll ll ll ll 





TECHNICAL SPECIALTIES 
COMPANY 


184 Commercial Street 
Malden 48, Mass. 


Palla ao ohhh hahahah PAAR PRP RRR PRP RPM ERR Pa Papadaduiupeced A 
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Grant & Silvers 
Appoints Cline 

The appointment of Marc Cline as Mid- 
west and Southern representative for Grant 


— Marc Cline — 


& Silvers, Inc., Los Angeles, has been made 
known by Harry A. Silvers. Cline has had 
many years of experience in the Pacific 
coast territory. He is also well known for 
his activity as a Shriner. 





Mangel's New Store 
Has Open Front 


March 20 was the opening day for Man- 


gel’s new store at Charleston, S. C., an 
excellent example of modern store con- 
struction. The building features a_ blue 


facade with large unbroken window space 
through the suspended wall con- 
struction. Using the open front design, the 
entire interior can be viewed from the out- 
side. Especially designed window decora- 
tives faithfully reproduce the iron grille 
gates for which Charleston is noted. Fluor- 
employed for general lighting, 
with incandescent for spotlighting. Interior 
decoration is subdued, simple and dignified. 


use of 


escent is 


Siegel Adds Goins 
To Sales Staff 


Nat Siegel, Inc., 39 West 37th street, New 
York City 18, has appointed Sam B. Goins 
as Southern sales representative. Goins 
was for many years in charge of display 
for the M. M. Cohn Company, Little Rock. 
His successor in that position is W. Clyde 


Smith, who was first assistant at Cohn’s 
for three years until he became a display 
representative in the Southwest for the 
Goodyear Tire & Rubber Company some 
time ago. 
Berry Heads Display 
For King's, Inc. 

King’s, Ine., Johnson City, Tenn., has 


promoted Harold Berry from assistant dis- 
play manager to head of the department. 
He succeeds Lewis Singleton. 


s 
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NADI 
LIST OF MEMBERS 


Abacot Displays, Inc. @ Adler-Jones Com; 
@ Advance Displays @ Aladdin Fabrics 
Allcock Mfg. Co. @ Allied Display Mater 
Inc. @ American Fixt. & Mfg. Co. @ Anker 
Mfg. Co. @ Arkow-Lewis Associates @ Arr 


Dec. & Fixt. Co. @ Austen Displays ¢@ 
C. Barrango Co. @ Bliss Display Corp. ® 
Bonafide Disp. & Dec. Co. @ Eve Bru 


Studios, Inc. @ Brunn & Bertheim @ Bulki 
Dunton & Co. @ The Carrata Co. @ L 
Charrot Co., Inc. @ Chelix, Inc. @ James 
Cole Co. @ Columbia Display Materials 
@ Colonial Decorative Display Co. @ Cor 
bined Industries @ Cook & Meier 


Emil Corsillo, Inc. @ Coy, Disbrow & ( 

@ Crystal Fixture Co. @ Crystalline Plast 

Co. @ L. A. Darling Co. @ Dazian’s, I: 

@ Decorative Novelty Co. @ Decorative Plant 
Co. @ Dingleman-Wolff Co. @ Display Effects 
@ Display Equipment Corp. @ Display Mar 
nequin, Inc. @ Display Products Co. @ Doerr 
and Associates @ Durable Displays, Inc. @ 
Facil Fabrics Co. @ Feder Industries, Inc. 
@ Frankel Associates, Inc. @ Frankel Display 
Fixture Co., Inc. @ Fren-Zee Store Equip. & 
Fixt. Co. @ Gardner Displays Co. @ Garrison 


Wagner Co. @ Earl W. Gasthoff Co. @ 
General Display Corporation « Genera! 
Display Studios e Glass Light Rotary 


Display Mfg. Co. @ Grant & Silvers, Inc. @ 
The Greneker Corp. @ Grimm-Lambach ( 
@ Victor Haida Displays, Inc. 


Halsen Mfg. Co. @ Hexco Products, Inc. @ 
W. C. Hurlock @ B. A. Jacobs Co. @ Jay 
Howe Studio, Inc. @ Irving Kaley @ Lee 
Plastics @ London Displays @ A. Lutz e 


Lynn Display @ Magnani Statuary Company 
@ Maharam Fabric Corp. @ Majestic Creations 
Inc. @ Mayorga Mannequins @ Messmore & 
Damon Studio @ MGM Displays, Inc. @ Mileo 
Mannequins @ Modern Displays @ Moortgaat 
Studios @ More Displays @ Mutual Disp. Mfg. 
Co. @ Naegele-Horner, Inc. @ Natural Crea 
tions @ New England Dec. Supply Co. @ New 
Style Studio @ Old King Cole Displays, Inc. 
@ Oltmanns 


Pen Displays @ Leo Prager @ R-Tex Co 
@ Radiant Glass Fibers Co. @ Reflector- 
Hardware Corp. @ The Reyburn Mfg. Co., Inc. 
@ Rip Studio @ Royal Paper Corp. @ Gustave 
Rubner, Inc. @ Sales Paper & Supply Co. @ 
Schack’s, Inc. @ Scheuer Creations, Inc. 
@ Shenker Displays @ Sherman Paper Pro- 
ducts Corp. @ Sherman-Weir, Inc. @ Frederic 
Shipman @ Shoe Form Co., Inc. @ Nat Siegel, 
Inc. @ Silvestri Studios @ Silvestri Art Mfg. 
Co. @ Southern Display News (Associate) @ 
Standard Fixture Co., Inc. @ Staples-Smith 
Co. @ Starkman Display Center @ W. L. 
Stensgaard & Associates, Inc. 


Tabery Corp. @ Taffel Bros., Inc. @ Tally-Ho 
Display Studio @ Taylor Creations, Inc. ® 
Timbertone Decorative Co., Inc. @ Timely 
Service Co., Inc. @  Tri-Allied Creative 
Displays @ Jas. B. Williams, Inc. @ Freder'c 
Weinberg @ Worsinger Window Service 
(Associate) @ Zaria @ W. M. Zeppen-Field 
Studios @ Display World (Associate) 


PROGRESSIVE 








MERCHANDISE 
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Don't concentrate on the frosting 


INDOWS are the frosting, Interiors the cake—and the cake has to be good if you want your 

customers to come back for more. It is basic that your point-of-sale display be even better than 
in your windows. Here is where “impulse buying” is generated and cash registers ring. Display 
evaluation, research and sales records will demonstrate that display is your primary selling medium. 
Management and displaymen are finding a field of common interest today in the encouragement of “store 
studies,” and in basing their store promotion budget on facts, not impression. We are able to furnish 
you with the proper ingredients for both the frosting and the cake. We are concentrating on producing 
better display materials for a more thorough display job throughout retail stores. That is our 
contribution to display progress. 


Invest at least 1/3 of your promotional dollar in DISPLAY, 
| your number one selling medium. Research your store, prove 
to yourself that here is your vital selling force. 


PROGRESSIVE 





NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 
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MEN'S 


SPORTSWEAR FORM 


All 


Enamel 


Muscular 
Type 


No. N558 


| 718: 


Each 


QUENSELL DISPLAYS, Inc. 


71-23 Austin Street, Forest Hills, N. Y. 








DECORATIVE 


All Aluminum, All Purpose 
Extension Grilles 
31°° Squares—40" x 16" Extended 
DESIGNED FOR JOINING TOGETHER 
Novelty Screens — Displays and Back- 
grounds made possible the easy way. 
Ideal for Both Temporary and 
Permanent Displays 


$22.50 Doz. 











JOS. E. PODGOR CO., 


Inc. 


Complete Displey Suppliers 


618 MARKET ST. PHILADELPHIA 6, PA. 
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Design 


By GEORGE KADEL, 
Consultant on Design, Canadian National Exhition 
Toronto 


HE design of an exhibit depends upon 
a number of factors. We can 
list these determinates as follows: 
1. The nature of the products. 
The extent of dramatization desired. 
The traffic flow of the aisle area where 
the space is located. 
4. The 
among other outstanding exhibitors. 
5. The quantity of merchandise which its 


basic 


relative position of the space 


displayed within the exhibit. 

6. The ability to condense the entire ex- 
hibit into a single outstanding theme. 
the exhibit de 
with other existing advertising media. 


7. The need for tying in 


sign 

8. The need for coordinating the exhibit 
design with the architectural structure of 
the building. 

9. The need for harmonizing the color 


scheme of the exhibit with a basic scheme 
established for the exhibit building. 

10. The arrangement of the design in such 
a way that the human personnel contributes 
to the design. 

ll. The use of 
producing attention and emphasis. 

12. The planning of the identification in 
such away that it is completely legible from 


lighting as a device for 


all viewpoints. 

13. The planning of an adequate ventilat- 
ing system to insure maximum comtort at 
all hours. 

14. Planning of design with reference to 
available materials and labor. 

The one basic characteristic, 
structure is that the overall 
lines are and forceful. The exhibit 
as a single unit must pack a punch. It is 


however, of 
the small area 


simple 


to make a series of rough 
from 
attention 


usually advisable 


designs, making the final selection 


the standpoint of suitability and 


pow? 1 


> @ Ceneoes ogres 


In the design of the small area structure 
the internal forms are controlled to 
extent by the nature and size of the pro 
ducts. Some products need to be 
and placed near chest level. 

The extent of dramatization depends upon 
the advertising policy of the firm to a very 
great extent. The term dramatization is a 
little overworked and there is a 
difference in degree, but it is well to re 
member that, in ranging from a formal to 
an informal style, it can always be applied 

The location which is will 
demand an outstanding treatment so that 
the traffic will be drawn to the booth from 
the aisles and areas which are blessed with 
a high traffic count. In the case of a space 
that is well located, it is also important that 
the design arrest the attention of the 
observer. 

The tormality of the design is controlled 
somewhat by the quality of merchandise 
which is displayed. Usually, where the 
client insists upon packing the exhibit with 
the merchandise, an informal style is more 
desirable. The entire exhibit should follow 
one theme, rather than to attempt to punch 
home a number of points. The theme may 
developed that it will include all 
desirable sales argument. 

Some of the devices that are used for 
tving in the exhibit design with other exist 
ing advertising media are as follows: 

(1) Use of the trade part of 
the design. 

2) Repetition of the letter style used in 
other advertising media for the letter style 
of the identification units upon the exhibit 
booth. 

(3) Repetition of color schemes used in 
other media. 

It goes without saying that the architec 


sone 


raised 


great 


space poor 


be SO 


mark as a 
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ire of the exhibit design should not clash 
ith the architectural structure of the build- 
gv. It should reflect and continue the 
isic architectural design. Likewise the 
lor scheme established for the building as 
whole should be repeated in the exhibit 
esign. If it is not repeated, the 
lected for the exhibit design should be in 
irmony with the basic color scheme of the 


CC le Ts 


ilding. 

Today, lighting is considered as a part ot 
It controls the 
exhibit 


e art design of an exhibit. 
ilue of the colors used for the 
woth and also is a definite part of the 
heme for producing attention and em 
asis. Planned lighting can be used as a 
evice for dramatizing not only the exhibit 
rms but the merchandise which is placed 
pon them. 

Elwood A. Hughes, O.B.E., 
ger of the Canadian National Exhibition 
as had many years of outstanding experi 
nee in the field of exhibition planning an | 


general man 


lirection. Because of his wide experience 
n both the American and European conti 
nents, he realized the need for stressing the 
late for the forthcoming Canadian National 
Ixhibition—which is the first one to be 
eld since the war. 
design, the date and the forthcoming fea 


tures were the factors he was particular] 


In requesting a booth 


inxious to stress. 

The photograph illustrates the handling ot 
small design where there was a need for 
lisplaying the date and the salient features 
f the 1947 exhibition. 

The design was divided structurally into 
three parts: 

1. An enclosed type of structure which 
vould in itself act as an attention device. 
2. The use of a shadowbox and cut-out 
ettering for punching home eight outstand- 
ng features. 

3. Use of a wall color which would con 
rast with displayed photographs and their 
at colors. These were also tied in with a 
eries Of flash cards which stressed addi 
mal features. The color scheme was a 
onochromatic study in red, 
en grayed slightly. Shelf lighting was 
sed to illuminate the identification on the 
iscia. This booth was located on two 


which had 


isles of the Coliseum during the Royal 


inter Fair. 

Poitras Honored 

On Radio Show 
\lthough T. Jimmie 

for Morley 

lich., could not attend because of a sud- 


Poitras, display 


anager Brothers, Saginaw, 
n blizzard, a radio program in his honor 
as presented not long ago by WSAM, of 
e same city. The tribute was due to 
jitras’ winning first prize in the National 
lunters’ Month window display contest last 
itumn. 

In addition to winning an all-expense 
iid pheasant hunting trip to the Dakotas 
is tall, Poitras was presented with a 
eck for $250 by Sports Afield 


Verners Presented 

Vith Daughter 

Wells Werner, display director for 
ppenheim Collins, New York City, and 
Irs. Werner are the parents of a 9-pound, 
ounce daughter who has’ been 
pril Susan. 


named 
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uyen4s whe go places. a 
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MR. WINSTON JONES 


3 Spring, as in every other season, a 
buyer's fancy turns to General Display 
Corporation. Every day, more and more 
display buyers from all over the country 


are visiting our two distinctive showrooms 


in New York and Cincinnati. 


’ GENERAL 





MR. RAY BIANCHI 


Tuis month as usual, Generai Display's candid camera went 


into action and snapped pictures of many of our prominent visitors. 


After the countless rolls of film were developed and printed, two 


Display Directors made General Display's Photo-Headlines for 


April: 


Mr. Ray Bianchi, Display Director of Goldblatt Bros., Inc., 


Chicago, and Mr. Winston Jones, Display Director of Thalhimers, 


Richmond, Virginia. 


THE other exciting news at General 
Display is the premiere showing of our 
new and complete Summer and Fall line 
of America's most beautiful artificial 
flowers and display decorations — de- 
signed in Fifth Avenue style, made in 


picturesque Cincinnati. 


The front door of General Dis- 


play Corporation is always open—and 
our staff, ready and anxious to welcome 
you. We personally invite you to call 
on us and visit our two attractive show- 
rooms — conveniently located in New 
York, 500 Fifth Ave. and 42nd St., Lower 
Level, and in Cincinnati at 140 West 
4th Street. 
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NEW 


Line ol 


Delivery? 


— 
WV guns 
WV uuiveny 


Just Completed 


Ladies’, Children’s 
& Men's Mannequins 


| 





EEE: 





or Better! 


DISPLAY 


WANVBOUIN 
INC. 


257 W. 17th STREET 
NEW YORK CITY 





9 
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SOUTHERN CONFERENCE 
[Continued from page 47] 


official charge of the election arrangements, 
together with John Dial, secretary-treasurer 
of the SDA. 

Wednesday night, May 7, at 10:00 P. M., 
in the Grand Ballroom of the Roosevelt 
hotel will be held the SDA conference grand 
masquerade ball. We are asking that all 
and gentlemen attending come in 
form of costume or mask. However, 
this is not compulsory. To assist those who 


ladies 


some 


wish to dress for the occasion we have 
made arrangements with a local costume 
house which will set up facilities for the 
rental of costumes near the registration 
desk at the Jung hotel. Costumes of all 


types and description may he rented for a 
nominal sum. We hope that many 
attending display people will exert their 
artistic talents and devise some simple form 
of costume depicting a phase of the display 
will be all in fun—and the 
more costumes, the greater gaiety and color 
will be lent to the affair. Features of this 
ball, in addition to dancing and entertain- 
ment, will be the presentation of the newly 


vorTy 


profession It 


elected SDA officers and = directors, the 
Women's Auxiliary officers, and the intro- 
duction of honor guests. The affair is 
entirely sponsored by the SDA and _ will 
climax all functions of the show. 


The following day, May 8, has been left 
complete day for the 
for sight-seeing. 

have 


allow one 


and 


open to 
exhibitors 

\rrangements 
demonstration window, and the aid enlisted 


been made for a 


of members of the New Orleans Display 
Club to see that this window is installed 
fresh daily, using the properties of the 
exhibitors. This plan has been devised 


rather than inviting prominent out-of-town 
displaymen to do this work for we feel our 
local talent has more complete facilities to 
handle these duties, and certainly more time 
to attend to this portion of the program. 
Our main purpose in this sample window is 
to demonstrate daily the many variations, 
use and adaptation of the properties and 


equipment on exhibit—showing color, bal- 


y BD \| | 
2 ee RT en aS - —_ ~ = — a 


—Above is the layout of the Tulane Room, 
where many of the exhibitors have taken space— 


ance, lighting, design and merchandising 
treatments with these new display proper- 
ties. As stated, these will be changed dail) 
in practical ways. The types of display will 
vary from fashions to men’s wear, to hard 
lines and dry goods display. A photographic 
record will be maintained for comparison, 
remarks, and constructive criticism. 

A- complete and_ entertaining 
program is being arranged under the super 
vision of Mrs. Gus Burghard, president of 
the Women’s Auxiliary, with the aid and 
Buddy Austin, entertainment 
chairman, and several New Orleans ladies 
Several of the functions arranged 
follows: 

Sight-seeing tours for all visiting ladies 
are scheduled for May 5, followed by a tea 
at some selected patio restaurant. This will 
include a visit through the French quarter. 

An excursion boat ride down the Missis- 
sippi was planned but it has been decided 
to abandon this function in favor of a 
luncheon in the famous courtyard of the 
internationally known “Court of Two 
Sisters” restaurant. This change was felt 
best because of the crowded industrial con- 
dition of the and of the 
interruption weather elements. 
This luncheon is scheduled for May 6. 

SDA Women's Auxiliary annual election 
and meeting is scheduled for the Gold room 
of the Roosevelt hotel at noon on May 7 
This will be in the form of a luncheon and 
will include all members of the Auxiliat 
as hosts and all visiting ladies. 

Other functions are being arranged 
assure that all ladies in attendance will 
adequately entertained and guaranteed a 
enjoyable visit. This entire program will | 
formally announced shortly by the Women 
Auxiliary. 

Judging the reservation 
pouring in daily, a banner attendance 
assured for the conference. However, thet 
is still plenty of available accommodatior 
We urge though, to those who have n 
written in for reservations, to do so in 


women s 


assistance of 
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river possible 
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diately and be assured of a place to 
iy. All rooms are double rooms, there- 
re, it is necessary that you advise when 
iking reservation whether attending single 
or if accompanied by wife, family or an- 
her display person, together with the name 
the other occupant. If attending single, 
lvise preference of other occupant. If 
ne is noted it will be the privilege of 
e New Orleans reservation committee to 
ir guests as they see fit. All rooms are 
raced out over nine first class hotels, all 
ithin easy walking distance of the main 
adquarters hotel. All reservations must 
in ten days prior to the conference, and 
ill be honored only upon receipt of written 
quest. Reservations will be confirmed 
rect from the hotel. Address all requests 
Frank Vermilye, president of the SDA, 
re Maison Blanche Company, New 
rleans. Attend to this now—time is get- 


ng short. 


We would also like to call your attention 
our special invitation that you bring a 
presentative of your management. We 
elcome the merchants at our conference 
id hope we will be honored with their 
esence. We would like them to view our 


<hibits, attend our program events and 


nerally visit with us. We fee! it will give 
em a fresh picture of display’s recent 
velopments, talents, and sales compelling 
operties. It will also familarize them 
th how important a part display plays in 

selling job of modern retailing. Bring 
top executive of your firm with you. We 
1arantee they will have an enjoyable stay 


nd will go away with an appreciative 


owledge of the great strides our profes- 


sion has made in recent years. Let us know 


as we are arranging a special program 
r management and should like to have 
ir names, so that we may acquaint them 
th the program and extend a_ special 
vitation. 

\s noted, there will be a minimum of 
eakers and program functions, but enough 
assure an educational program of inter- 


st and merit. This has been minimized to 
llow ali visitors sufficient time to view the 


iny outstanding exhibits and to visit the 
tv. New Orleans is internationally known 
r its scenic beauty, quaintness, fine old 
rench architecture and interesting historic 
gehts. It is the home of the French quarter 
id the Mardi Gras. It is abundant with 
auty, design and color—an education in 
elf. All this coupled with 48 display ex- 
bits and an SDA show certainly should 
an event you will not want to miss. All 
splay people are invited, regardless of 
ich section of the country they are from. 
member the date—May Sth through the 8th. 
The New Orleans conference committee 
shes publicly to extend thanks to certain 
ms which, because of lateness in making 
ir request for exhibit space at the New 
leans show, were unable to secure same 
ause all available locations were pre- 
usly sold. It is unfortunate that these 
ms will not be able to exhibit with us 
this second annual SDA event for it 
uld have been a pleasure for the SDA 
having them participate. It is regrettable 
t exhibit space allocated was only suffi- 
nt to accommodate 48 exhibitors and 
t all these were contracted for in the 
[Continued on page 82] 
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WHAT'S NEW—IN 


S Q Our finely crafted — but so 
| ) economical BAMBOO 
SQUARES—18” x 18%. Each 


square equipped with hidden 


brass plates to allow simple 
eae” assembly, Let your imagina- 

Hi _ -£ tion exercise freely! Build 

\ S screens and backgrounds, 

h th helves, 

4 | VIA ang the squares wh elves 
NI aon. etc. Your bamboo displayers 


— 
V . 
acne remain as new as your latest 


creation. Ask for our No. 
| 1142S—BAMBOO SQUARES 
| ... $3.80 each square. 


NI | ? 












31 WEST 31ST STREET - NEW YORK J,N.Y. 
/ 27 East Monroe St. (Werner Lewy, Repres.) CHICAGO, ILL. 





Ld austen DISPLAY 








MARY AND LAMB UNIT 


No. 403-S — 30" x 34” 


A cloth "Sculpturette” of sturdy plywood 
construction, padded in deep contour relief 
and entirely hand painted. Crisp white 
dress, green polka dots, pink slip, green 
socks, yellow shoes. Crisp white lamb, blue 
ribbon, primrose yellow fence. Mounted on 
green bese with contrasting dry brush. 


$24.75 Per Unit 


Direct from Manufacturer 





Jobbers Inquiries Invited 








PARADISE DISPLAYS, 111 E. 184th Street, New York 53, N. Y. 
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New 


Chessman Displayer 


Adds Class 

















Place this sturdy, compact Chessman Displayer in 
your windows, on ledges, in cases—it adapts itself 
to most any kind of display. 

16° high and 11” in diameter, it weighs about 
15 lbs. and attracts men, women and children alike. 
Has real utility. With slots in 2 places to accom 
modate shelves, it can be used singly or in multi- 
ples of combinations to form tables and displayers. 
Finished attractively in antique ivory, ebony, 
bronze, and white — or vou may order them 
finished any color you desire. 


$12.50 ea. with 2 plate glass shelves 


Plate glass for other combinations can be furnished 
separately. Order today. 


MIDWEST MANNIQUINS 
Get More Attention 





Lifelike Manniquins for infants departments are 
irresistible in four realistic baby poses, offering an 
infinite variety of display possibilities for showing 
jackets, bonnets, rompers, dresses, etc., in infants’ 
wear. Our baby manniquins are 6 months, life 
size, 24° high, with adjustable arms. 

Group of Four ; $75.00 

Individually : bie + Sete 

Sitting Baby with removable leg 21.75 


Write for new Catalog on hangers, racks, etc. 


MIDWEST 
MANNIQUIN DISPLAYS 


532 N. WATER ST. MILWAUKEE 2, WIS. 


Jobbers inquiries invited on Baby Manniquins and 
Chessman Displayers 











Lasalle & Koch Appoints 
Tony Cipolla 


Replacing Charles E. 
Tony Cipolla has joined Lasalle & Koch, 


announced 


APRIL, 94 
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—The setting used by Pan American World Airways for the Florida State Fair and Gasparilla 
celebration held in Tampa. Done by Tropical Display, Miami, the exhibit received the grand 
award offered by the Fair committee for the best display. The exhibit was 104 feet long, 
15 feet in depth, and 8 feet in height. Pale blue and white leatherette were used throughout— 


Parke Visits Miami 
To Outfit New Store 


Dodson, resigned, Al G. Parke, sales manager for L. A 
Darling Company, Bronson, Mich., visited 


Poledo, as display director. He was Miami the latter part of March to work 
formerly in a similar position with Lindner with Display Director Harry Eastham in 
Coy, Cleveland, and at one time was with = planning the display equipment for the new 

H. Macy & Co., New York City. His  Burdine store at Fort Lauderdale, Fla 
successor at Lindner Coy has not yet been This will be a modern three-story structure 


with every modern facility. 





—Display itself is on display in the lobby of the central display department of Hale Brothers 

Stores, San Francisco, giving a much nicer and more impressive approach to the display shops 

and offices than is usually found. The miniature three-dimensional shadow-boxes show various 

steps in display. Louis A. Banks was general display director for Hale Brothers’ group of stores 
until his resignation a few weeks ago— 
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§ pecialized Audiences 


for Your Advertising 


y 


¥ 


and How to Reach Them 


O keep abreast with constantly changing 

conditions and new developments in the 
fields of industry, science and the arts, forward- 
looking men and women read business papers 
and professional: journals. In addition to the 
editorial content, the informative advertising in 
these publications is today a major source of 
factual news and helpful working material. 


Advertising in business papers makes it pos- 
sible to reach specialized audiences with spe- 
cialized messages. In order to select the right 
media and to adapt messages to the interests of 
the subscribers, advertisers need the information 
in A.B.C. reports. Paragraph 10 in these reports, 
for example, gives a breakdown of the paid 
subscribers by occupation or business. Other 








questions essential to successful business paper 
advertising and answered by the information in 
A.B.C. reports: How much paid circulation? 
How much unpaid? How was circulation ob- 
tained? What do people pay for it? How many 
subscribers are in arrears? What is the renewal 


percentage? Where does the circulation go? 


With the answers to these questions, adver- 
tisers are in a position to evaluate media and to 
write advertising of interest to the specialized 
groups that receive the publication. Always make 
A.B.C. reports your starting point in buying 
advertising space. This paper is a member of 
the Audit Bureau of Circulations. Ask for our 


A.B.C. report and then study it. 


SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has 
responded to a publication’s editorial appeal. With 
the interests of readers thus identified, it becomes 
possible to reach specialized groups effectively with 
specialized advertising appeals. 
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ABC = AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 
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EVE BRUESER STUDIOS, Inc. 


AND 


GRIMES DISPLAY SERVICE 


72 WEST 347TH ST. 
NEW YORK 18, N. Y. 


invite you to review our complete showing of Christmas 


and fall merchandise in our showroom on June Ist. 


Also showing New Orleans Jung Hotel booth 30, May 5th 
to 8th. Chicago convention booths No. 57 and 58, 
June 23rd through 27th. 














Frostee SNO BLOCKS 


° 
FIREPROOF 
° 
LIGHTWEIGHT 
a VA feta CUTS EASILY 
ay aeean pipet CLEANS EASI LY 
These beautiful, sparkling snow white display blocks attract instant attention, drama- 


tize interestingly and effectively. . FROSTEE SNO BLOCKS provide basic sales 
appeal and suggest merchandise uses as they silently create the desire to possess. 








Jobbers of Display Materials — Write us now for 1947 Prices, 
Beautiful Catalog, full of display ideas, and Sales Arrangement. 


FROSTEE SNO COMPANY ANTIOCH, ILL. 


















READY MIXED METALLIC GOLD 


SYNTHETIC LACQUER 
Our READY MIXED GOLD SYNTHETIC LACQUER is the result of long term 


scientific research. This product will not gell or turn green. Application may 
be by brush, spray, dip or tumbling method. Air dries in 10-20 minutes to a 
high, smooth, metallic lustre. It eliminates waste of bronze powder, labor of 
mixing powders and vehicles, and large inventories of powders. Uniformity is 
assured. Sample gallon furnished at quantity price. 


Processed Chemical and Coatings Corp. 


33 NORTH Ist STREET BROOKLYN II, N. Y. 


MANUFACTURERS OF INDUSTRIAL FINISHES 
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Vollmer Takes Over 
At Horne's 


The appointment of E. L. rence Voll: er 
as display director for Joseph Horne C »- 
pany, Pittsburgh, has been announ  °d 
Vollmer, until his resignation, was assis’ int 
window display manager for R. H. M icy 
& Co., New York City, and prior to tat 
was in charge of display for J. N. Adan: & 
Co., Buffalo. Previous connections were 
with Bonwit Teller and Franklin Si 
New York City. 

Joseph Manassie, formerly in charge of 
display for Horne’s, and having nearly 40 
years’ service with the store, continues with 
the organization as window display man- 
ager. 

No successor for Vollmer has been named 
as yet by John R. Foley, window display 
manager for Macy’s. 






















Staff Changes Made 
At Bloomingdale's 

Following the resignation of Joseph Dultz, 
who was for nearly a decade in charge of 
display for Bloomingdale's, New York City, 
and was with the store for 26 years, Don 
Rose has been appointed window display 
manager; he was formerly in charge of 
interior display. 

At the same time is announced the ap- 
pointment of Philip Nogga, formerly staff 
artist, as general assistant to Sam Blum, 
display director. Nogga will continue to 
direct the art, design and construction work 
of the display department. 

The plans of Joseph Dultz have not been 
revealed at this time. 





Mannequin Firm 
Makes Its Bow 


Two lines of mannequins, in papier mache 


| and composition, are being introduced by a 


new company headed by Harry Godirey 
and located at 225 Fifth avenue, New York 
City. Called The H. J. G. Mannequin Com- 
pany, the firm has its factory at a different 
location, with 8,000 square feet of space 


| available. Mannequin repairing is included 


in the company’s operations. 





Polio Drive Aided 


By Special Display 


| 
| 


Using a dramatic display on behalf of the 
March of Dimes, and with a hole in the 


| window glass through which contributions 
| could be dropped, Mrs. L. Neidert, display 


director for E. W. Edwards & _ Sons, 
Rochester, collected $2,620 in dimes during 
the campaign this year. The special plate 
glass is used annually for this drive, and 
then is removed and stored until the next 


| year. 


| Plastic Display Case 
| Announced By Cohen 


| counter-top display case made entirely 
| plastic and announced by the Art R. Co 


“Streamliner” is the name of a new 


w 


Company, Pittsburgh. Even the standa 
and brackets are of plastic, affording | 
fect visibility and unobstructed view of 
displayed merchandise. The case is 
pecially suited for the display of cosmet 
toiletries, and similar small wares. 
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IT TOPS THE LIST?! 


OUR SENSATIONAL LINE OF MORE 
THAN 100 BEAUTIFULLY DESIGNED LUCITE AND PLEXIGLASS 


AE401S—Special Curl Shoe Stand — made of highly 
polished Lucite and Plexiglass. Base 45 degree beveled 
of 54" stock with same stock in stem. Platform of %" 
stock. Attached to stem by special swivel metal fastener. 


Price: 9°..$8.95 — 12"..$10.95 — 15". .$11.95 


AE7470—Special One Inch Twist Stem Shoe Stand — 
with 34" beveled base and 1%" beveled lip. Platform of 
14" stock attached to stem by swivel metal fitting. 


Price: 9"..$9.95 — 12”..$10.95 — 15". .$11.95 
AE9001—One Inch Square Beveled Corner Shoe Stand 


— same base as 7470, with men's shoe platform one 
dollar more, either size. 


Price: 9"..$9.95 — 12"..$10.95 — 15". .$11.95 
AE8001—Special Round %" Based Shoe Stand — with 


square 14" lip and 34" stem. 
q 4" lip 4 


Price: 9°..$6.75 — 12"...$7.25 — 15"...$7.75 


Write for Illustrated Catalog 


* ARTHUR ELKINS DISPLAYS * 
344 EAST 149th ST., NEW YORK 51, N. Y. — JE. 6-6126 

















EATON GRASS MATS 


They're so “VELVETY’* smooth—so natural look- 
ing—the ideal background for all your displays. 

KEEP ON THE GRASS—It doesn’t matter what 
you display—celothing or cars, fruit or furniture- 
Place them on EATON GRASS MATS if you want to 


attract attention. 


SEE YOUR DISPLAY JOBBER 


*Trade-mark Reg. U. S. Pat. Off. 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 
























































































delightfully 
designed 


decoratives 


FIBERGLAS 


now gracing the 
windows and 
interiors of 


America’s Great 
Stores 


Lord & Taylor 


Bonwit Teller 


R. H. Macy 
Abraham & Strauss 


Gimbel Bros. 3 stores 


Kauffman's, Pittsburgh 

J. L. Hudson Co., Detroit 
The Fair, Chicago 

John Wanamaker 

May Co., Cleveland 
Filene's, Boston 
Snellenburg's, Philadelphia 


and hundreds 
of others 


created and produced by 


ARKOW-LEWIS ASSOCIATES 


705 Arch Street, Phila. 6, Pa. 











Ready to Letter 
Price Tickets 
GOLD BEVEL EDGES 


Stock sizes: 2x3, 24/x4, 3x5 


8 ply. .$1.50 per 100 — $10.00 per 1000 
14 ply.. 2.00 per 100 — 15.00 per 1000 
All prices F.O.B. N. ¥ 
Beveled Display Cards made up in all sizes 
Send for samples 


R. Marchetti G Bro. Co. 





44 Bond Street, New York 12, N. Y. 











© PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 








DISPLAY WORLD 


By C. H. FADEM 
Managing Director 


HE stage is all set for the Great Lakes 


Display Association Educational Con- 
ference scheduled at Cleveland, May 
26-28. This meeting, which has been de- 


signed to supply the delegates with a three- 
day educational program, will by-pass dis- 
manufacturers’ exhibits. No exhibit 
space will be offered for sale. Information 
has reached the managing director's office 
that a great number of display manuiac- 
turers will attend this meeting, chiefly for 
the purpose of sharing the benefits offered 


play 


in the program which in part includes one 
full day at General Electric’s “University of 
Light,” full day and evening at the 
Mid-America Exposition, and one day sight- 
seeing, Climaxed by our banquet and dance 
at the Carter hotel. This will include the 
commemoration of the Cleveland Display 
Guild’s 29th anniversary. 


one 


Hotel reservations must be mailed directly 


to the Carter hotel, Cleveland. Delegates 
attending must write to C. H. Fadem for 
admission tickets to General Electric and 
the Mid-America Exposition. As soon as 
your requests are received, you will be 
mailed an invitation \rrangements are 


to handle 150 persons per hour 
at General Electric, and the cafeteria will 
throw open its facilities to adequately serve 
the delegates. 
hand at the (¢ 


being made 


Line busses will be on 
arter hotel to take the dele 
gates to Nela Park; 9:30 a. m. is bus time. 
For those attend the 
entertainment and dance, write immediately 
to ¢ H. Fadem for reservations. It the 
flow of requests already coming in reveals 
you Can look 
a new type of display 


( vay 


wishing to banquet, 


anything, forward to a record 


attendance at meet- 


ing. Al Bliss and W. L. Stensgaard will be 
on hand to offer a few interesting remarks. 

The Great Lakes Display Association's 
annual photograph display contest is open 
to all displaymen throughout the eight 
Great Lakes states area. This display con- 
test, which covers 18 classifications, offers 
as its attraction $500 in cash and_ prize 
awards 


Photographs of interior displays and dis 


play windows taken as far back as Decem 
ber 1, 1946, may be entered There are no 
strings attached to this contest. No entry 
blanks are needed You do not have to 
be a member of any display organization 
to enter this interesting contest. 

Five judges have been selected to do the 
job of picking the winners. They are 
Jack Cameron, Carrata Mannequins; Jack 
Nichols, display director of The Higbee 
Company, Cleveland; Leo Doyle, business 
manager of The Cleveland News; John T. 


Chord, retail display manager, Montgomery 
Ward & Co., Chicago; Lloyd Jensvold, 
assistant merchandise manager, Seiberling 
Rubber Company, Akron. 

Mail your photographs to C. H. Fadem, 
managing director, Great Lakes “Display 
Association, 1618 Walnut avenue, Cléveland 
14 Be photographs care- 
fully wrapped photographs 


sure your are 


All 


entered 








LL.D.A. News 
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become the property of the Great Likes 
Display Association. There will be seven 
cash awards and 15 prizes. After photo- 
graphs have been received, they wil! be 
entered under the following  clas<es 


women’s ready-to-wear; women’s sport ap- 
parel; bridal display; women’s shoes;  ew- 
elry; infants; men’s sports apparel; men’s 


clothing; men’s hats; men’s shoes; men’s 
furnishings; back-to-school; Father's | ay: 
Mother’s Day; home furnishings: tmstity- 


tional displays; Christmas interior disp/ays, 
and Christmas window displays. 


Own Firm Formed 


By De Guard 

“The House of Peter de Guard” 
name of a new company organized at 207 
East 5lst street, New York City, by Pete: 
de Guard; the firm will specialize i; 
plaster, composition and wood combinatior 
pieces for display use. 

De Guard resigned not long ago as dis 
play director for Harvey's, Nashville; prior 
to joining the Tennessee firm he was witl 
Marshall Field & Co., Chicago, as interior 
display manager. At various times he was 
in charge of display for Joseph’s, also of 
Bryant, New York City, and 
on the display staffs of Stern’s and R. H 
Macy & Co., of the latter city. 


1s the 


Chicago, Lane 


Allied Display Changes 
Sales Set-Up 


\ change in the company’s salesmen’s 
set-up has been announced by Allied Dis- 
play Materials, Inc., 65 Madison avenue 
New York City 16. Herbert Klein takes 


over the states of Illinois, Missouri, Kansas 
Nebraska, Iowa, Minnesota and Wisconsin 
Klein is a display who 
returned from overseas duty with the U. § 
Coast Guard. 

Fred 
troit and at present covering Indiana, Ken 
tucky, Michigan, Ohio and western Penn 
sylvania, has added the up-state New York 
Buffalo, and 
The eastern part of Pennsylvania is handled 
by Fred K. Nachman, of Philadelphia, whi 
Florida. 


designer recently 


Samson, with headquarters in De 


cities of Rochester Syracuse 


also covers 


Bullock's Names Oberg 
For Interior Display 


The appointment of Albert Oberg, Jr., as 


acting head of interior display has_ beer 
made known by Bullock’s, Los Angeles 
Oberg, who succeeds James Hodges, is as- 


sistant to Mrs. Laura Wallbridge, displa) 
director 

James Hodges has joined A. Harris & 
Co., Dallas, in the newly-created positiot 


of store planning director; in his new pos! 


tion he will also supervise interior display 


for the store. 


Realistic Artificial Moss 
Produced By Fawnfield 


An especially realistic artificial moss has 
been introduced by Fawnfield Decorations, 
Easton, Conn. Called “Life-Like Moss,’ 
the product has a deep crinkle effect on its 
green-brown surface and can be formed as 
desired since the sheet is backed with heav) 
lead-foil. An alternative use is for tree bark. 
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reat Likes 


Il be seven § Vacation Trip Offered 
fter photo. F For Fishing Displays 





cy will be \, all-expense-paid fishing trip to north- 

Z classes ern Minnesota is being offered as the chief 

— riz. in a national display contest sponsored 

shoes ; jew. by ie Sporting Goods Dealer, St. Louis, | 

arel; in n's in connection with National Fishermen’s 

oes; men's B we, April 26-May 3. In addition, the 

her's ay; vinning entry will receive $250 in cash from 7] 
os ine Sports Afield if the magazine is included 


yr displays, display. 

Second place in the contest will bring a 

$i) savings bond from The Dealer, $100 
Sports Afield, and a $60 fishing rod 

lisplaver. Third award includes a $25 
and $50 in cash; fourth and fifth prizes 


While at 
The SOUTHERN DISPLAY 
ASSOCIATION’S 












rd” is the bea 4 

Ea an . “10 in savings stamps. , ; re 

ry Pan BE Rules are as follows: Displays must be Conference and Exhibition 
y Fete : 


iew from April 26 to May 3, inclusive, 


cialize i . . : . as 
i! must contain a banner, poster, or sign 


m NEW ORLEANS « May 5th to 8th 


ombinatior peciea se oe : : > 
_— reading : National Fishermen’s Week. er 
: : é Visit our modern, new showrooms 
BS fhe name of the store, city and displayman 
+84 aS dis . | | 
al = Ss plus his home address—must be on the | AT 535 GRAVIER STREET 
ees sles ha of each photograph. Pictures must } hibit 
fas witl and see our exhili 
anes: the sponsor by Monday, May 19. = 
el eas: BOOTH 21 «JUNG HOTEL 


les he was 
Ss. also ot 


anges Displayman's Work 
ind R. H. ff Explained By Paper WRAY WILLIAMS 


ceaders 7 = < ‘| ’ ‘hr icle | : _— 
Readers of the Marion, Ind. Chronicle DISPLAY EQUIPMENT COMPANY 
given a back-stage glimpse of display 


. 21-23 S. SECOND ST., MEMPHIS, TENN. 
it recently reviewed the work of 























Robert Beaudry, display manager for Hill's, NEW ORLEANS SHOWROOMS: 535 GRAVIER STREET 
ot that city. Beaudry entered the 
salesmen’s lisplay field, after art training, as a de- 
lied Dis- signer for the Fair Stores, Inc., Springfield, 
n avenue Mass., was a designer and consultant for 
lein takes Creative Displays, and with Display-Adver- 
i, Kansas tising. He later formed his own display | 
Visconsin service for Springfield and nearby cities. 4 
» recently In 1940 he was called from the reserves | ) 
the U.S nto the Army Air Force, where he attained | ( 
rank of major. He flew 71 missions ) 
sin De s a bomber pilot in the European theatre, 5 
ana, Ken nd was one of the few to return from the ( 
rn Penn st Ploesti oil field raid. ) 
yew York 
Syracuse as j 
s handled Winston Jones Back f 
hia, wh At Franklin Simon ) 
\iter approximately one year as display { 
tor for Thalhimer Brothers, Richmond, ) 
Vinston Jones has resigned in order to ( C 
return to his former position in charge of | ) O P I E S 
g. Jr, as isplay for Franklin Simon & Co., New ( 
has beet York Citv. His successor at Thalhimer | ) 
Angeles rrothers has not been announced. 
Ss, 18 as- The vacancy at the New York store came | ) 
display bout through the resignation of James | ) 
sling, who is now in charge of display Se r . 
a t R. H. White & Co., Boston. iis ) This issue of DISPLAY WORLD 
positior ee ( 
lIew posi- 2 . . bs F 
isplay ff Birthday Party y attains a new circulation high of 
| For B&F j 
B & F Display Company, 58 North j 14,250 COpIcs. Subscriptions are 
th street, Philadelphia, celebrated its 
anniversary on March 16 with a party ) P : : 7 
noss has mployees and friends at the Macombo. { being accepted tor immediate entry. 
orations, company is operated by Steve Brown i 
Moss,” ! Bill Flemming, in the Philadelphia ( 
ct on its siiay field for more than 15 years. Plans ) 
rmed as nally called for the establishment of 
th heavy t ompany in 1942, but were interrupted i 
ree bark. ivy duty for both men. Eventually the 
’ was opened on March 16, 1946. a eT 
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SPARKLING WHITE PLASTIC SNOW. 
PACKED IN ONE AND TWO BUSHEL 
CONTAINERS. VERMIN-PROOF, RE- 
USABLE. SPECIAL slasctc snau 
DISPLAY PRODUCTS INCLUDE 
SNOW BALLS, BELLS, STARS, 


WRITE FOR NAME 
OF YOUR NEAREST 





PAPER PRODUCTS CORP 






Detroit 7, Michiaan 


2943 E. Warren Ave. 












STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc- 
tions in your own windows and 
learn while you earn. 






Largest and oldest scheol of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, Il. 


\ 
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SOUTHERN CONFERENCE 
[Continued from page 75] 


planning for the event. 
However, it was noted very clearly to all 
display manufacturers when invitations were 
first extended that space was limited and 
the policy had to be a case of first come 


early stages of 


first served. 

The firms who were late and to which 
we wish to extend our sincere appreciation 
for their offer of support are as follows: 
The Adler-Jones Company; Magnani Man- 
nequin Company; Frankel Display Fixture 
Royal Display Products Com- 
pany; L. E. Clark Display Service; Alice 


Company ; 


Raquet Company; Arkow-Lewis & Asso- 
ciates; Stensgaard & Associates; Jean's 
Wigs; Frederick Weinberg; Plastic Fabri- 


Ankerum Mfg 


Fren-Zee Store Equipment Com- 


cators; Southern Importers; 
Company ; 
pany. 

And now, before listing the exhibitors, 
let's think tor a moment about some of the 
attractions of the Conference city. One 
does not have to be in New Orleans for 
long before realizing that the usual course 
of growth of the American city, a trend 
towards a definite standardization that re- 
sults in a marked similarity among all of 
them from the smallest to the largest, has 
not taken place there in the same degree 
that it has elsewhere. The first impression 
of the visitor is that in New Orleans he 
has discovered something unique. It may 
be that he finds this something difficult to 
grasp in its entirety for it is not due alto- 
gether to the fact that the architecture of 
several sections of the city is quite unusual, 
or the sharp contrast of these sections with 
the modern city, or even that the mode of 
living of the inhabitants, their philosophy of 
tolerance, a live-and-let-live outlook on life, 
is different. 

Whatever the reason, or reasons, they go 
back to the very early days of the city, 
French and Spanish regimes, 
when those races implanted on the young 
city a personality altogether different than 
did the Puritans in New England, the 
Iyutch in New York, the Quakers in Penn- 
svlvania or the Huguenots along the South 
\tlantic coast. Not only did they find and 
develop a city that from a physical stand- 
point was to be hardly matched in what is 
now the United States, but they also gave 
to it a collective temperament that was very 
much antithetic to that found in the rest 
of the country generally. New Orleans has 
been an American city for over 135 years, 
but it was a Latin city for nearly 100 years 
before that and it should be remembered that 
it is still one in a large measure in archi- 
tecture, in government, in people and in 
spirit. 


during the 


The Latin influence, of course, is most 
evident in the Vieux Carre, or as it is 
popularly known, the French quarter. To 
many, New Orleans and the Quarter are 
practically synonymous—yet this viewpoint 
is not altogether correct, even though the 
Quarter does contribute to a very large 
degree to the charm of the city as a whole. 
There is no other section, it 1s true, with 
the possible exception of the Garden Dis- 
trict, in which New Orleans’ distinctive- 
ness is had in such concentrated form, for 
within the comparatively small area which 
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—This is the layout for exhibit space at the 
Roosevelt hotel— 


it encompasses is all the romance and 
picturesqueness that can be desired of an 
ancient civilization, ancient, that is, as far 
as American cities are concerned. 

There one can capture all the old world 
atmosphere of early New Orleans, very 
much as it was at the turn of the 19th cen- 
tury when the French handed over the vast 
territory of Louisiana to the young Amer- 
ican republic. The straight, narrow streets 
lined with structures of a strange archi- 
tecture, the delicate wrought and cast-iron 
traceries which adorn the balconies hanging 
over the sidewalks, the mysterious looking 
alleys and passageways and the strange, 
pungent odors in the neighborhood of the 
famous Market, all of these and 
more contribute to a strange, exotic setting, 
fascinating not only to the visitor, but 
strangely enough even to the native. 

Undoubtedly, the most interesting part of 
the French Quarter is in the vicinity of 
Jackson Square, the old Place d’Armes, the 
name which was changed in 1849 because an 
influential old lady, the Baroness Pontalba, 
included General Jackson among her heroes. 
At any rate, the Square was at one time 
the heart of the old city and around it were 
grouped, in accordance with the plans of 
Adrien de Pauger in 1728, several of the 
most important buildings of the original 
city. As was natural, in or near this square 
took place most of the city’s important his- 
torical events, notably the consummation in 
1803 of the Louisiana Purchase that was the 
turning point not only in the history of 
New Orleans but of the United States. 

Eating and drinking in New Orleans is 
fine art and is one of the arts that keep 
the flavor of the past vitally alive. Y« 
after vear, the older institutions go on, 
the same buildings and the same atm 
phere, serving the famous Creole dishes 
undiminished excellence. 

New Orleans Creole cuisine, evolved m: 
vears ago, has as its basis French delica 
augmented by Spanish pungent season! 
Indian herbs, and the skill of Negro mix 
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aking. From the very first, New 
s has always had a diverse food 
of both staples and delicacies from 


vy Orleans restaurateurs scour far 
ies of the earth for certain important 
ients for their dishes. New Orleans 

taken the trouble to concoct its 
us, many-tasting foods, may raise a 
al eyebrow at the occasional spinach 
vho happens along, but to the appre- 
gourmet she extends a joyous wel- 





This spirit of gracious catering is | 
in all the restaurants, as well as the 


humble hostelries. 


anians have always been a people who | 


red to dine out whenever possible | 


with such an abundant supply of | 


rants on hand it is always easy for | 


en and women to foregather in the 


» rooms or cool patios of the celebrated | 
irants and partake of the food that | 
iven a national reputation to the city | 


was once known as the “Paris in | 


ica.” 


single characteristic of the picturesque 


h Quarter of New Orleans draws more | 
ted exclamations from visitors than | 


elicate, lacelike quality of the wrought 


cast iron railings that adorn the bal- 


which jut over the narrow streets. 


exquisite mementoes of a past civil- | 


n, the attempted imitation of which to- 
10 easily reveals the perfection that 
rt had attained, are largely respon- 


for the quaint charm of the Vieux | 


most cursory examination of the 
examples still remaining discloses the 


lerful diversification of patterns on the 
ious homes. Although the same motif 


indicate itself in many of the balcony 


es it is a rare occurrence when two | 


the old homes vaunt identical ones. In | 


the constant desire to outdo one’s | 


bors in the matter of these railings 
the ingenuity and skill of the iron- 


s and resulted in many unique, and 


often very artistic, designs. 


particularly appealing example of iron 


which can lay claim both to unique- 


ind artistry is that found on a balcony | 
David mansion at 620 St. Peter street. | 


n today as Le Petit Salon. Conceived 


od taste, and romantic to the extreme, 


»w and arrow pattern is delightful to 
ve. Each section of the railing con- 
of cross arrows joined at the center 
v the orthodox bow used to shoot 
s but by a lovers’ knot! The romantic 
is apparent, for the arrows point to 
tely fashioned hearts decorating the 
f the railing while the strip along the 
icks such fanciful foibles. 


ine should wonder why the early in- 


ints of the city should have gone to | 


rouble and expense of placing these | 


rate decorations on the balconies of 


homes, it is only necessary to take a | 
it the plain exteriors of the French | 
er residences. Since these homes, it is | 
vere built flush with the sidewalks to 
a maximum amount of shade in the | 


streets, little opportunity was had 
orate on and break up the monotony 


flat stuccoed facades. The proud | 


s, themselves fully aware of the in- 
beauty of their homes, desired that 
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YES, FROM BORDER TO BORDER, @® MADE ONLY OF THE BEST 
AND COAST TO COAST REYTRIM MATERIALS OBTAINABLE. 

IS THE “TOP” CORRUGATED DIS- @A WIDE RANGE OF DEEP 
PLAY MATERIAL OF LEADING TONED COLORS, ALWAYS CLEAR 
DISPLAYMEN BECAUSE OF ITS AND FREE FROM BLEMISHES. 
CONSISTENTLY FINE QUALITIES @EACH ROLL CORRUGATED 


OF COLOR, BEAUTY, PERFORM- FIRMLY AND EVENLY. 

ANCE, CONVENIENCE AND @ ALWAYS CUTS CLEANLY, LEAV- 
ECONOMY. ING NO FRAYED EDGES. 
STOCKED BY MORE THAN 240 @GUIDE LINES ON THE BACK- 
DISPLAY MATERIALS WHOLE. ING SHEET ASSURE ACCURATE 


SALERS,EACH ROLL OF REYTRIM CUTTING AND MEASURING. 
CONFIRMS A STANDARD OF EX- @EACH ROLL CAREFULLY 
CELLENCE THAT NEVER VARIES. PACKED. 


AT YOUR WHOLESALERS — 


‘oy QD 


AND YOU BUY THE BEST ’’ 
THE REYBURN MANUFACTURING CO., INC. 


PHILADELPHIA 
7 SHOWROOMS: NEW YORK AND CHICAGO BRANCH FACTORY: CHICAGO 














Attention... JOBBERS! 


Due to our increased production facilities 
we are now in a position to take on New Jobbers in new territories. 


We manufacture a complete line of plaster and papier mache. 


JOBBERS INQUIRIES INVITED 


DECORATIVE DISPLAYS 


56 THOMAS STREET NEW YORK 13, N. Y. 
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the exterior should have some _ indicat 
of what could be expected within. The 1 
balcony railings were the answer to tis 
conceit. 

One could stroll along the quaint, nar: 
streets of the French Quarter and ne:e 
realize that hidden behind the plain faca 
of the picturesque old buildings, as if 
hind masks, are some of the most charn 


f 


spots in the city—the courtyards. These 
delightful places, a heritage of the Fre 
and Spanish regimes, are nothing more 


less than backyards brought to their highes 


development. 

They came into being primarily as a 
medium of escape. Within their cool con- 
fines the early inhabitants of New Orleans 
could find expression for their Latin love 
of privacy. Behind their brick walls, street 
noises became but whispers. And there, too, 
one could escape from the clouds of dust 
that arose from the then unpaved roadways 

ay The courtyard was the playground for the 
—— a we children, and there the family gathered at 
\ ae a <- dusk. 
\y pe Siena. : One of the features of these courtyards 

a GENUINE wlGp . | ie that is dwelt upon to quite an extent, 
ae ~ —— especially by the guides that infest the 

LL a Fe » | Quarter, are the great earthern jars that are 

rE § j. eRe a a everywhere in evidence, used simply as 
A meérica § standard for q EEY, ? catch basins for drain pipes or as containers 


for small plants. These graceful ollas, as 


} 


they are sometimes called, are said to have 
made their appearance in New Orleans a 


“ “ ik ie 3 . 
72” WIDE — 2" MESH —T! COLORS ioe century and a half ago when they were 


brought here as containers for the expen- 





rae: : area ol Nel | ive olive oil that hipped to tl 
& E $1 eS . OF t a6 5 »¢ oO > colony 
TOAST ° LIGHT BLUE PING ne it lat was shippe 1e ¢ 
BURGUNDY © YELLOW =e ia RE 
— of NATURAL WHITE ; ae? ; tinual source of surprise for those who like 


<4 to roam from one to another. For example 

$1.70 PER RUNNING YARD a 
* 4 aS 

SAMPLE CARD AVAILABLE ones a : | out of a strange looking vessel which on 

oS eee 2 closer inspection 1s recognized as an old- 


one may run across some plants erowing 


time sugar kettle of the type used a century 
ago on the plantations to boil the raw can 
sugar. But the most fanciful of all, per- 
haps, is that Chartres street home from 
whose dusty attic was rescued an_ old- 
fashioned bathtub, of quaint design, and 
placed in the courtyard where it is now 
. used as a jardiniere for some typical patio 
















At your favorite jobber or write direct shrubbery. 
for our Spring and Summer Catalog. The complete list of exhibitors at the 
-, Conference follows: 
a 
Sample rooms—Roosevelt hotel: 
123 E. BALTIMORE AVE. apap sai ; 
B-86, Hugh Lyons Company, Lansing, 





LANSDOWNE, PA. 





Mich., and Silvestri Art Mfg. Company, 
Chicago 


5-79. (Greneker Corporation, New York 


4 City. 
B-88, Display Products Company, St. 


Lous. 








B-81, Carrata Company, Los Angeles. 
pani g 


rocoto arcs RY RANT NSN aN — B-85, Grant & Silvers Company, Los 
| MADISONIA Nagces 
3-82, 


164 WEST 25th ST. Rites Pacific Promotions Company, 
NEW YORK 1,N. Y. ngeles. 


B-80, B. A. Jacobs Company, Los Angeles 
MANIHIN | Send complete details about on. | B-78, Al Halverson, Los Angeles 
premise refinishing for __. Manikins B-72, Allied Display Materials, New York 
City. 





oa 


B-74, Timely Service Company, New \ 
City. 

B-84, A. Lutz, New York City. 

B-76, Dave Starkman, Los Angeles 

B-83, Display Effects, Los Angeles 





i oe 





Name = _— | 








' Address 
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indicat n 0, Tabery Corporation, Los Angeles. 
ao vehis 7, General Display Studios, Los F B h d S » ri 
: O tis 
‘ eee: or Beach and Summer Promotions 
a . th 1, Standard Fixture Company, 
ramp Rep FISH NET 2" Standard Fishnet .30 per sq. yard 
as ie th 2, I. K. Stevenson, Land-O-Lakes, minimum 20 yards 
charming \ Original Large size 12.50 (45 sq. yds.) 
ls. These th 3, Nat Siegel Company, New York taped ends—14x27 ft. colors - 33% added 
he French a ee eee ee . CORK FLOATS 2"x2" with center hole 5.00 per hundred 
! eerie “ ee a ee: eee 21/4"'x2" with cen. hole 7.00 per hundred 
a —a ae ' 314"'x2" with cen. hole 15.00 per hundred 
th 5, Earl W. Gasthoff Company, Dan Pp 
rily as a NATURAL BEACH SAND In 100-Ib. bags 3.50 per 100 Ibs. 
cool con- th 6, Cappel Display Company, Cin (Washed) In colors 6.00 per 100 Ibs. 
. _— ins i . . COLORED SALT SAND In beautiful colors to 7.50 per 100 Ibs. 
= 7 ith 7, si “ge Studios, ( — match your samples covers 75 sq. f+, 
S, Stree ith 8 FE . ottec ompany ansas 
there. too. en a See ee SEA FEATHERS The undersea plumage 
s of dust a: 0: eed Die Cie. Hee Natural lavender color Small 5.00 per dozen 
roadways pale lide nae iene Medium 18-24" tall 9.00 per dozen 
tially. “eer a Wo ER Ribbos Ges | Large 24-36" tall 12.00 per dozen 
thered at York City. SEA FANS Small 3.00 per dozen 
ileal ths 11-12, Oltmanns Decorating Com- Lacey effect fan with or Medium 6.00 per dozen 
pigpeai pany, Omaha. | without coral bottom Large 12.00 per dozen 
nfest the FORE 2A, 2Oe ROR, DOS aoe LARGE NATURAL SPONGES — Smart for beach set- 10.00 per pound 
s that are Booth 14, Grimm-Lambach Company, St. tings. Can be colored. 6-15 inches 
imply as LO Odd shapes 
‘ontainers Booth 15, Jas. B. Williams Company, New MT p 
a York City NATURAL STAR FISH Small 6" 7.00 per dozen 
‘| to have i ith 16, Eeveretts Frederickson & Soper Large 8-10" 12.00 per dozen 
rleans a Company, Kansas City CRUSHED PEARL CHIPS Beautiful colors .23 per pound 
hey were Booth 17, Fox Display Company, San Assorted colors Pearl finish 20.00 per 100 lbs. 
le expen- Antoni 
we pre ie “hoot ti: Melevade Wastes Gieidand Men SMALL SHELLS Colored or Plain 1.00 per pound 
Pa iad asi - Assorted . . . Natural Pastel shades 
a con- Booth 19, Rip Studios, New York City. LARGE CONCHE SHELLS Beautiful natural 12.00 per dozen 
who m8 Booth 20, Natural Creations, New York colors 
pinata Cit aoe is SMALLER SHELLS Odd shapes 6.00 per dozen 
5 5 Booth 2 “aN j ams oO yany, Me . 
which on ras sie Micaela as. - NATURAL CORAL Beautiful odd shapes 1.00 per pound 
an old- } ee ee ee ee TWIGS AND ROOTS ‘color them’ 
ation th 23, Brunn & Bertheim, New York CORAL MUSHROOM SHELLS __ Very attractive— 6.00 per dozen 
aa oe tural color 
all, per- P na 
me from iy W. M. Zeppen-Field Studios, NATURAL SISAL ROPE Smart for ladders, .06 per foot 
an old- sachin tanec | ) . 5"" diameter rails minimum 30 ft. 
19 an 1 25, Scheuer Creations, nc., svew - 
"Le he City. . : SPANISH MOSS The stringy moss for 3.00 6-lb. box 
cal patio th 26, Lands Company, Philadelphia beachwear —_— 
th 27, Madamotsell Mannequins, ANCHOR — PAPIER MACHE On base... 27 high 3.75 each 
at the K is City. 
Ri ae Fito atin te ARTS AND FLOWERS DISPLAYS 
' iy th 1 Widlinas Reece, Waite Manufacturers — Importers — Creators 
ot La 43 WEST 56 StREET Circle - 7-6893-6848 NEW YORK 19 
‘5 ith 30, Eve Brueser Studios, Inec., New 














w York V ity. 
t 31, Sylvania Electric Products 
— many, New York City. () 11 1 ] ) | tli ] 
oe th 32, Frederic Shipman, New York 0S ies () CS (I d\ 
e 
‘les ; ° 
i th 33, Lynn Displays, New York City Fashions Ever Old, 
. ci menaaiee Ever New. 
aie Tri-Allied, Baltimore, 
, Adds Carruthers Rent authentic costumes from 
Angeles ph Carruthers, known in the profes- 
n this country and in Europe, has KATHERINE BURR FLEMING 
a | the ore: 1Z: 10 Of Erte ie Crea- 
ww York e Organon OF Fre Aiee Cre 76 Rogers Street, Branford, Conn. 
splays, 200 North Pearl street, Balti- 
w Vor 1, to supervise sales throughout the Write for 10 page circular and _ please 
| States. state period interested in for photos. 
FF. Cutter, Western representative for 
Ashes of roses silk tea gown 





\llied, is now planning a special show 
the firm’s line at the Christmas 
5. s’ Market, to be held in Billings, Mont 


of 1790 with muslin petticoat 
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KEEPING DISPLAY 

DEPARTMENT RECORDS 

{Continued from page 41] 
every request involved, checking back 
through the memo slip and master schedule 
in all cases. The displayman who is 
sponsible for the particular display judges 
color, size type and other features of the 
sign, usually utilizing the punch line from 
a coordinated newspaper ad for the key 
words, and OKs it before passing it to the 
sign editor, who checks for spelling, good 
taste and timeliness. 

The sign department (which, incidentally, 
handles every sign, banner, strip sign, and 
the like used in the store) heads up to 
Rieser’s office, with a separate manager 
Under the manager and sign editor is the 
production department, which uses a “Lud- 
low Typograph” for sharp, neat, legible 
signs cast when needed. Proofs are made 
of every window sign and approved before 
completion, and must be approved by the 
sign editor, manager, and production per- 
sonnel. The resulting sign (which is guided 
along the production department by a pro- 
duction order slip used only in this depart- 
ment) is ready for window installation at 
least 24 hours before time to begin installing 
the display. 

Net result of a continuous check of the 
forms for merchandise, carpentering, elec- 
trical work, signs and personnel is_ that 
when the requested window is to go in, 
everything essential is at hand and ready 
for use. In the event that a snag appears 
in any contributing section, the difficulty 
will quickly show itself when the proper 
form is not returned for inclusion with the 
file on that particular window. In_ this 
way, the display department functions crea- 
tively, makes decisions, and directs or 
checks the supporting sections which make 
the whole. 

There is no monthly report record used. 
Charges for window space are made from 
the master schedule, in the general mer- 
chandise office, at a set rate per window 
applicable at all times. Stix, Baer & Fuller 
does not pro-rate window expense through 
many departments, as have other depart- 
ment stores. 

Executives in the display department sec- 
tions in addition to Rieser and Backer in- 
clude Karl Schoeffel, head of the interior 
display staff; Otto Askani, heading up the 
downstairs store; Ped Conway, manager of 
the production department; Carl Denner, 
head of the exhibits and li section ; 
Frank Tello, on fashion windows and acces- 
sories; Stylist Irene Nolan; Walter Reed, 
manager for men’s wear, interior men’s 
wear and home furnishings; Ed Jacobson, 
in charge of budget merchandise and hard 
goods, and Dave Seltzer, manager of the 
sign department. Pat Strong is sign editor. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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1946 CHRISTMAS 
INTERIOR DISPLAY 


By ELMO PARRETT 


John Taylor Dry Goods Co. 
Kansas City, Mo. 





Giant two sided Chartreuse Green Fiber 
Pine Wreaths with Holly Leaf and Berry 
Decoration, studded with assorted colored 
lamps. 


Center Aisle Wreaths are six feet in 
diameter and the Ledge Wreaths are seven 
feet in diameter. 


Post Units are Holly Leaf Panels with 
Top Clusters of Holly and Berry Sprays. 


All Lamp Sockets are backed with Green- 


Gold Holly Leaf Rosettes. 


White Rayon Flock and Diamond Dust 
Finish on the Rich Pine Wreaths greatly 
enhances the beauty of these wreaths by 
reflecting the coloring of the 10-watt lamps. 


We are proud to state that this Christmas 
Interior Display was our 10th Year of 
Supplying Complete Christmas Interior Dec- 


See our Fall Line and Flame Proof Christmas Pine Units at New Orleans Conference, Space 11 and 12, ‘ . q 
orations for the John Taylor Dry Goods Co. 


Jung Hotel. At Chicago Market Week, Rooms 512-513, Stevens Hotel. 


() L, 1 i A \ \ 5 Sr ee — tot 


















ORIENTAL 
_ TREES 


f - Style, Glamour 
and Beauty — 


‘fustrated — A tree 5 feet in height and 
4 feet spread. Highly polished roots with 
Peruvian cypress sp prays. Base of wood 
and metal finished in shiny Chinese red 
and black lacquer. Plane painted gold 
decoration. Can be had in case, ledge 

1 window sizes. 








“NEW YORK 16, N. Y. 
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Se ED Es es ee ee ee ee ee ome oe: 


| Sun Glasses 
your 
Windou / 


Shield valuable display mer- 


—_— <=. es 


Ce mee 


chandise from destructive 


ultra-violet rays with: 


transparent 


PLASTIC SHADES 


Kasy to install; simple to fit. 


A plastic sun shade for your 
MUST for low 


insurance. 


window is a 


cost sun 


+ 


Mail inquiries to: 


the PLASTIC SHADE CO. 


Talbot Street 


Kew Gardens 15, N. Y. 


092 F< 
&. -52 


O20 | ee eH HO ee hee hee 


* 


Oe a eh ee ee ee 


CUSTOM BUILT SIGNS 


Special trade-marks reproduced 





in various colored natural woods 





INTERIOR 
STORE SIGNS 


Disptay Cra T 


GRAND RAPIDS 6 MICH. 


WOOD 
LETTERS 


963 LAKE DRIVE S.E. 
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CHICAGO DISPLAY SCENE 
[Continued from page 54] 
table, and the 
nequin seated betore it take het 


of the central boudoir man 


might 


choice trom an array of hats—as might the 
passing shoppe who stopp 1 to admire 
Phe lege! sheet said “Our \merican 
Milliners create hats for your spring coats.” 

\ ga c note was added to the Walk 


ompany windows on State 


street, whi Michael Santratello is) dis 
play manage He used branches of spring 
blossoms along with clever adaptations ot 


ruments, the and the 


harp 


lute, against a fluted background, as a 
etting fo ring handbags and footwear. 
This display 1s not pictured 

\t Morris B. Sach’s on the South Side, 
ie Barotsl display manager, used the 
not ft spring flowers and charming wire 
lambs to kev his windows tor Easter. The 


curtain was pearl gray, and the 


NackKeground 


rug used on the window floor was_ rose. 


Over the rose rug Barofsky placed mats in 


different hues of green. A tree stump made 
of fine me wire formed the center interest 
for the overall design This stump was 


vainted in antiqued green and was blooming 


flowers in the = spring 


if an array ot 


lambs made of the same wire 


decked out in spring blossoms 


\n authentic copy of an Early American 


added an extra special touch to 


easter ege 
the window setting. This egg was cuecorated 
rehet with the design 
\gainst this setting the 


spring suits, the 


in pastel shades 

mannequins WOre 
two center ones in green, 
ind those on the ends in red 


Schaefer Covers South 
For General Display 
Paul Ncl 


( orporatior 


aeter has joined General Display 


Cincinnati, as sales 


repre 
Southern states. 


sentative and will cover the 


MARCH, 194 
Chicago Club Meeting 
Is Well Attended 
The Chicago Display Club, under t 


direction of President Les Barofsky, met 
North Shore roo 
The featured speaker was PI 


the Triangle restaurant’s 
on April 1. 
Cooper, of the Chicago Tribune, whose toy 
“Let's Go to Press!” \n additio1 
attraction was the showing of Lew Fonsex 
1946 World Set 


Cardinals and t 


Was 


motion pictures of the 
between the St. 
Boston Red Sox. 


J. W. 


Louis 


( ampbell, display director 


Carson Pirie Scott & Co., served as chai 
man for the meeting, which was” we 
attended. A number of club members n 


after the 
served through the cou 


for dinner earlier, while 


sessit 
refreshments were 
tesy of Werner Lewy and Austen Display 
Among door prizes awarded were a portab 
Fred \dvertisit 
a mirror given by Peter Sch 


radio donated by Grecco, 
\rts, and 
Northern 

The Chicago club is planning an 
“April 
at the Columbia 


\pril 18 


Glass Company 


inforn 
dance to be hel 
Club the 


dinner 


Yacht 


Shower” 


evening 


Decorative Wall Panels 
Have Many Display Uses 
Division of Woo 


South 


Products 


2035 


Service 
Industries, Inc Calumet ay 
introduced a_ lin 
Wall 
display 


nize. Chicago 16, has 


 SeTVICE Decorative Panels” w 


have many uses in The sheet 


have the beauty of wood grains—walnut a 
bleached 


and are 


walnut—on durable “Presdwood 


3/16-inch thick by 16 inches in width 


and 72 inches in length. They are especially 


display backgrounds, de 
and the like 
from. the 


recommended tort 


partment displays, Literatur 


is available above firm on request 





—Representative of the current trend of Hochschild, Kohn & Co., Baltimore, toward the modern 


in display is this window for Cohama fabrics. 


C. A. Lenhart, display manager, decided the 
ingenious textile designs suggested a fine arts application to attract the consumer. 


A modern 


sculptor, Reuben Kramer, was commissioned to execute the abstractions used for this window 
and others in the group— 
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fy (We 

uthern California Club 

tas Employment Service 

uthern California displaymen who art 
ider t ing positions, or stores which are look 
y, met tor displaymen, will be benefited by a 
re roo free employment service established by 
was P] Southern California Display Club unde 
ose toy direction of President Suren Holmes, 
dditior is also display director for Famous 
‘onsec irtment Stores. The project is being 
d Se! lled by Frank Ackerman, secretary 
and t surer of the organization. 

hree thousand retail executives in the 
ctor \ngeles area have already been sent 
‘s chai rs to acquaint them with the plan. 
ce oe Ose cooperation with merchandising 
ers fn and the advertising department was 


d on members of the Southern Cali 


sessi 














he ‘cou ia group at their last dinner meeting, 
Misplay n George Spielman, general merchandis¢ 
portab iger of the Rankin Dry Goods Com 
vertisit vy, Santa Ana, Calif.. was the speaker 
r Sch I pointed out that greater familiarity with We cordially invite you to visit our newly ing and Designing. We carry a full line of Art 
cs SRG tends. ‘weet maee poestiie 4s of agth Serect, New Wark, whese we have ow chace guar Ebaee Caer *enineee tae ae 
il ition of better merchandising displays display the most gorgeous selection of At tistic for vour Summer windows and interio: ECO- 
hn Heat He also recommended that the club appoint Diapley Heme made of com temeun ~ ellotex” womteal ee “LIGHT WEIGHT 
aan ymmittee to do research on the cost ot for Macha Saiatines. Wiateses. Ses uth oe cp ge cl es Aa a : 
play operation compared with that of SUN—20 inches in diameter, 5 inches deep iveiaxeadenaws $3.50 each 
er forms of advertising. FISH—21 inches !ong, 19 inches high, 3 inches deep........ 3.00 each 
he club has arranged for a dinner-dance SHELL—22 inches high, 22 — wide, 8 — — > ae 3.00 each 
the Brentwood Country Club on April F.O.B. New York, 10 days—10 
inder the chairmanship of Earl J. Wells, 
Wood DISPLAY & WINDOW TRIMMING CORP. 
rll Plywood Innovation Designers and Manufacturers 
ls Announced STUDIO—122 HILLSIDE AVE., NEW YORK 34, N. Y. 
SHOWROOM—1595 BROADWAY, NEW YORK 19, N. Y. 
heet For the first time in the United States, 
nut ar tical grain cedar is being specially cut 
dwood to produce an entirely new straight grain 
In width plywood panel, S. W Antoville, United 
pecially States Plywood Corporation vice-president Use the 
ids, de director of sales, has announced Hi 
teratur: ribed the panel as being “extremely ATTRACTIVE 
request itile because of its light color which 


itself to a variety of finishes.’ 


When desired,” he said, “this new straight 


hsised ‘ aa . e 
cedat ‘Weldwood’ can be made to Original 


very much like combed grain oak, 
ently in vogue. To gain maximum pro 


Se only 14-inch, 4-foot by 8-foot pane Is ‘ ) Man nequins 
Black Announces Meeting 


available at present through United 
For Cavendish Group 


tes Plywood and U.S.-Mengel Plywoods 
varchouses.” 
forris L. Black, display director, Strouss Our distinctive mannequins 
hberg Company, Youngstown, Ohio, yg are the best “salesgirls” in 
innounced that an all-dav meeting ot ‘ : : 
your store. 


executives of the Cavendish Trading 
oration group will be held at the Mer 


lise Mart, Chicago, on June 26, during 


: oa Write for photos and 
lay Market Week. Black is chairman we 4 . full information. 


t group. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 


rial and equipment from air brushes y 7 mannequin corp. 


to zebras (stuffed), or for general 
eden ‘Onsultation on display problems. No : 

1 the charge is made for this service, of a 31-33 WALKER STREET 
odern ourse. NEW YORK 13.N. Y. 
indow = 
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REO ER LA SAE ER LE RTE 


More 


RUBBERLITE 


DISPLAYERS 


New Auvatilelle! 


} 








-7—Hosierv 
elry hand, 13” hig 
natural = finish Price 


RP-4S—Mens’ glove 


hand lite ct contour 


ih, natural fir 


Contact Your Jobber 


RUBBER PRODUCTS INC. 


2066 Canalport Ave., Chicago 8, Ill. 
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LOS ANGELES REPORTING 
[Continued from page 43] 


interesting window for the Broadway- 
Hollywood's Chen Yu “Spring Fever” pro- 
motion. A large sheet of Ming blue seam- 
less paper, set in a wooden frame, formed 
the background. \ style geo- 
metrical border, painted in white, extended 
Suspended 


Chinese 


around one corner of the paper. 


from the ceiling was a length of Chinese 
red construction board cut to give the 
impression of a pagoda, which, in turn, 
supported a large, round antique gold 
Chinese seal \ black and red Ming tree 
was in the foreground. The single manne- 
quin was dressed in a white Botany suit 
with all white accessories. \ large sheet 
ot black construction board was on_ the 


floor, and the words “Spring Fever—Chen 
Yu" were spelled out in cutouts. Phe 
display card was Ming blue with a gold 
border and Chinese red lettering. 


Roger 
excellent floral 
Rathbun’s (North Hollywood) perfume pro 
Matchabelli’s 
showed a mannequin standing 


Display Director 


series ol windows for the 
motion \ window featuring 
“Stradavari’ 
black and 
holding a gold violin. 


pink marbelized arch 
A stylized candelabra 
arch while a large 
Four black and 
angels, wearing the familiar 


under a 


was on one side of the 
violin was on the other. 
pink marbelized 
Matchabelli crown and playing violins, were 
suspended from the ceiling. A large orchid 
tree, with 240 orchids and eight bunches of 
was on one side of the display, 
Bird of 


stock was on 


\ ole ts, 


while a large bouquet of Paradise, 


blue delphinium, and purple 
the other. 

The Saint and Sinner window in the same 
(pictured) stvlized nude 
figure standing beside a stylized apple tree 
The 


bright 


series showed a 
in which a large serpent was coiled. 
offered — the 
floral arrangement in this win- 
white 


serpent mannequin a 
apple. The 
dow was made up of white carnations, 
stock and red apples. 

The Schiaparelli “Shocking” window was 
amusing. The background was 
formed by a section of construction board 


on which a stage door was dry-brushed in 


rather 


The suggestion of a brick wall was 
done A male mannequin, 
completely decked out in evening dress with 


green. 


in shocking pink. 


a high silk hat and an evening cape, was 
He had a 
Schiaparelli dress form under his arm and 
neck, as well 
lipstick on his cheek. The display 
lettered in shocking pink. 


shown standing beside the door. 


a tape measure around his 
as some 

card was white, 
made up of 
daffodils, 


blue del- 


arrangement Was 
stock, vellow 


The flowe1 
lavender 
Bird ot 


red TOSeS, 
pink iris, Paradise and 
phinium 
The Tabu 
the form of a 
Chinese 


Rathbun’s was in 
which a 


window at 
shrine in front of 
dancer was poised in the midst of 
On top of the gold shrine was 
a black and gold Ming tree. Inside the 
a bouquet of Bird of Paradise 


orchids. The flower arrange 


her dance. 


shrine was 
and Chinese 
ment at one side of the shrine was made 
up of purple stock and orchid iris 

\t Bullock’s-Wilshire, Display 
William Blackburn used tropical colors to 
help set the promo 
tion of gabardine 
slacks and 


Director 


stage for the store’s 


bright, gavly colored 


skirts, jackets, dresses, coats, 


Pickett did an 


APRIL, eA 


hats. Stuffed tropical birds, borrowed fro: 
one of the local motion picture studios f 
the occasion, set in an arrangement of mos 
leaves, tropical flowers ar 
helped in establishing tl 
tropical scene. The bright, tropical colo 
used in the props complementary 

the colors of the apparel and tied the enti 
display into a single effective unit. 


vines, tropical 


rattan cages 


were 


Each vear, The May Company does 
American Woolen Company promotion wit 
an entire series of windows at both tl 
Downtown and Wilshire stores. This ye 


at the Wilshire store, Display Direct 
James Stewart used a rustic setting as tl 


background. Large papier mache flow: 


boxes, sculptured to resemble stone, he 


live bushes and = shrubs. Redwood pol 


from the boxes to the ceiling, 


On the other side of each windo 


re ached 
shown. 
round holes « 


redwood panels, with large 


in them, concealed more plant 


Phe display 
re dwood. 


partially 


card was a round section ot 


\t the Downtown store, Display Directo: 
Stanley Ik. Thompson used spectator sports 
as his display theme \ large panel oft 
construction board was placed upright in 


window. \n irregularly 


construction 


the center of the 


shaped section ot the board 


was cut out and suspended at right angles 


from the rest of the board. On this section 


was painted a_ typical California sports 
scene, such as horse racing, sulky racing 
tennis and other spectator sports. The wi 
dows were framed in an oval white lattic 


work. The black-lettered white show card 


was similar in shape to the constructiot 
board panel on which the sport scene was 
painted. 

\ubrey 


interesting series of windows 
is illustrated—entitled “In Pursuit of Pretti 


Maley did at 


one of whic! 


Display Director 


ness” for the Broadway-Hollywood. On 
of the windows, “You Dance In Printed 
Silk In Pursuit of Prettiness,” showed 


mannequin, suitably garbed in a_ silk-print 


gown, seated on a white wicker bench. The 
white wicker clock in the background was 
Ming blue 
paper background. \ sheet of white con 
struction board on the floor, a rubber plant 
at one side and the print silk background 
for the display card completed the display 


emphasized by the seamless 


\nother in this series, “Poppies Bloom On 
Black Net,” stairwa) 
with a wooden railing, painted to resembl 
climbing 


Fabulous showed a 


around which a rose was 


The background, formed by 


iron, 
twined. green 
seamless paper, had an opening cut into it 
dressed, ol 

The edges 


resembl 


permitting the mannequin, 

course, in black net, to be seen. 
of the were painted to 
folds in a curtain 
by little painted cupids. 


opening 
heavy which was held 
\ third window in the “Pursuit of Pretti 
papier 
showin 


ness’ series showed an antique 


mache arch with the raw. bricks 


through the crumbling plaster and_= con 


crete. A wooden gate, painted to resemb! 
iron, was hung in the arch. The seamles 
paper background had a similar scene dry 


brushed on it sort of a continuation ( 


the building to which the arch belonge: 
Real stones were used on the floor. 

sprinkling of sand on the floor, and tl 
banana trees, emphasized the — tropica 


atmosphere. 
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ved fror : 
idios f a 5 es 
ine oe | Dried Decorative Materials : 
vers al s 
ing tl i & 
l colo * x # 
ntary : from CALIFORNIA e 
1e nti A aX e ° co 

“ ‘& Teasels in all forms; artichoke blossoms; India thistle; ¥ 
does date palm florettes; grape stumps; manzinata branches; x 
sar tiide dried grain heads; eucalyptus pods; pine cones. 2 
Oth t et 
his ye 
Direct 2 
=r The Watson Company : 

flow x 
FARMS AND PLANT AT . 

‘ hs fons AGNEW, CALIFORNIA 2! CLAREMONT AVENUE, SAN JOSE, CALIFORNIA & 
ling, JOHOHOHOHOHOHOHOHGHCH OHHH OHOHOECH HOH SCHOHOHOHOHOHOHOHOHOHOHOHOHOHOE OHHH 
windo 
oles cut 
plant 
‘tion ot 
rector Representing New York's Most Brilliant Displaymen 
4 sports 
anel o —Before this life-size statue of the famous Idea sketches with instructions for 
ight in Oscar'' awarded for outstanding performances 


= of 1946, motion picture stars were honored at DISPLAYS—PROMOTIONS—DRIVES—PARADES—STAGE SETS 


board the annual presentation of awards by the Acad- 
ang tes emy of Motion Pict Arts and Sciences. The ? 

y oO otion Picture ; 
aaah sea se: aaah “an eae ae laa Send your detailed requests to: 


sports Decorating Company, of Los Angeles and 
racin ies ed ' IDEAS UNLIMITED 
he wil Att.: MR. SEINE 


lattic« 
W card NADI Releases Booklet 728 S. ISTH STREET NEWARK, N. J. 


ructiot bation Members, Products 














response to frequent inquiries request- 


ee x ing a list of members and their products, Pucite 
t whic! National Association of Display fn- Hrom all orma 
tries has published a booklet giving this eee 


Pretti 


On rmation. It was produced under the * 
Pitated rvision of Trowbridge H. Stanley, WA 


ident, L. A. Darling Company, Bronson, 


»wed ; rs 

k-print ind chairman ot the NADI publicity 

h. Th mittee. Copies are available on request 

a ain im or to other members of the associa 

-amless 
fe con 
r plant 


"Displayman's Place 
In Store Design" 


ground 


lisplay | 
om O: brochure has been published by W. L. 
airwa\ nsgaard & Associates, Inc., 346 North 


semble Justine street, Chicago, under the title of 
e Displayman’s Place in Store Design.” 





ee Was oe é : : 

rreen tten by Tom Lee, vice-president in 

into it rge of design for the Stensgaard New | 

‘dof k City office, the brochure discusses the | 

, edges ect interestingly and at length. Copies 

semble be had upon request to the address | 

s_ held en above. | Introducing Oswald the Tie Sales- 

g . 

man. Made of durable Papier 

Pretti Lytton's, Cincinnati, | Mache and hardwood — hand 

paptle! . . } 1 — 4 ; 

te Appoints Schneider | BEAUTIFUL, NATURAL LOOKING, painted — 26 inches high. 

| cor land Schneider, formerly with William | 36 INCHES HIGH 37.50 Priced at $15.55 each 

semb] slock Company, Indianapolis, as interior 4 

er eee err een The First of a series of unusual 

amles ay manager, has joined Lytton’s, Cin- pose b 

e dry iti, as display director. The firm was sprays DY -- - 

ion « vn as The Big Store until its purchase Tl 

onge l.yvtton’s a few months ago. Schneider CARTER HOFFMAN ARTCRAFT 

pr. ne time was on the display staff ot 4163 Verdugo Rd. Los Angeles 41 

id tl & S. Pogue Company, Cincinnati; he | 


ropica | for four years in the army during | 17 West 45th St., New York 19, N. Y. | Send for our Catalogue of California Carvings. 


attaining the rank of capain. 
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Tu Pittsburgh 


it’s 
De Weese 
Display Equipment Co. 


for 
Metal, Wood and 
Plastic Fixtures 
Decorative Units 
Korrect-Way 
Distributors 





De Weese Display Equipment Co, 


CENTURY BUILDING 


132 Seventh Street 
Pittsburgh 22, Pa. 


T. GUY DUEY, President 
LAMONT A. WARE, Sec’y-Treas. 








Alert Retailers Boost 
Their Sales With 





TURNS 
THREE 
TIMES A 
MINUTE 





The ACTION Display-Way! 


ACTUAL CLOCKING TESTS prove that 
ROTO-SHO revolving window displays 
attract double the number of customers into 
the store than any “still” display ... and 
frequently pay for themselves in the first 
few hours of operation by doing a man- 
sized selling job. 


ROTO-SHO is 


a 


al 


sturdy. All steel, it will 


carry a load up to 200 lbs.; operates on 110 & 
Volts A. C. Comes complete with 18” table 
as illustrated and an attractive build-up # 
display fixture is also available for it. § 
a 

This year-‘round sales builder is available § 
through better display jobbers everywhere. 
Write us TODAY for literature ... Delivery 
is immediate from stock! e 


GENERAL DIE AND STAMPING CO. 
Dept. N, 262 Mott St., New York 12, N. Y. 
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Glamorizing Business 


LAMOUR has entered business ma 


under the guidance ot 


( 11h display 


Ikdgar K. Gebhart, display publicity 


lirector tor Remington Rand, New York 
City The staid display presentations of 
tvpewriters, tabulators and_= filing devices 


with neat little display cards extolling their 
virtues are now as. out-dated as Betty 
Gsrable’s costumes in “The Shocking Miss 
Nlerin 

Gebhart’s promotional theme is based on 


the contrast between the elaborate but cum 


bersome typewriter used in the motion pi 


ture and the compact, stream-lined Rem 
ington of today. The setting is circa 1837. 
Backgrounds are in mauve wash with. the 


framed by ornate 
In the 
typewriter 1s set 


picture sequences picture 


frames in antique gold foreground 


of each window a= single 


on a pedestal formed by a simple cube rising 


from a floor painted a rich umber. 
The most remarkable feature ot display 


technique in this arrangement lies in the 


effective production of a lush period setting 
backgrounds, and 
this 


problem in 


with inexpensive props 


equipment Perhaps economy is) dic 


tated by (Gebhart's developing 


keynote displays tor 110 Remington Rand 
outlets throughout the nation 
More than a little of the dramatic effect 


achieved comes from expert employment of 


a comparatively modest set-up of display 


lighting equipment Phe three-dimensional 
depth given to flat halt-tone photographs 
and flat painted reliet detail is achieved 
with only four “Dramalites” and two 500 
watt “Fresnelites.” 

In a typical window, one “Fresnelite’ 
with straw-colored filter) points up th 
motivating effect of sunlight in the central 
photograp! the other uses) surprise pink 
accents and glamorizes the typewriter in the 


photographs ar 
“Dramalite” 


i 
foreground Phe small 


each lhehted by a= single with 





a pale | 
The fot 
and 


pink-violet, while a third sheds 
display card. 
blue-violet 

tones of 


beam on the 
“Dramalite’” in fixes 


hances the mauve the backgroi 


These 


an isolated 


windows are 
this dramatic ) 


Remington Rand 
instance of 


proach to business machine display on th 


part of this company. They mark a ti 
which began last fall and has been s 
tained since then: a stirring football series 
which included a_ silhouette photograph 


“Doc” Blanchard so three-dimensionally vivid 
that he appeared to be coming through the 
glass; a touchingly beautiful Christmas 
arrangement enriched by authentic 14th cer 
and modern 


tury sculptures and paintings; 


sequences in which simple but effective 
abstract 
effect 

Windows 


and 


compositions produce  dramati 
as these, dramatically ce 


lighted, point the 


such 
signed dramatically 
way to display promotional efforts of ever 
and conception in this field 


wider s¢ Ope 


Ann Lewis Appoints 
Paul Surace 
Paul A 


Manager lotr 


Surace, who resigned as display 


Mangel’s store in Memphis, as 


previously noted, is now in a similar post 
tion with Ann Lewis, Baltimore \ native 
of Brooklyn, Surace was at one time with 
Frederick Loeser & Co. and with Oppen 


heim Collins, of that cits 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 














pale | 
he foi 
and 


ickgrot 


ys are 
matic 

ay on ( 
k a trend 
been 

ball se 
ograph 
nally vivid 
rough the 


(Christmas 


14th ( 
d mod rl 
effective 


dramati 


ically 
point the 
s of « ver 


s field 


is. display 
mphis, as 
ilar posi- 

\ native 
Hime with 
HY ()ppen 





news 
1e dis- 
riages, 
2rtain- 


any- 
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|, dianapolis Club Elects 
lkerd President 
a business meeting following a chicken 
er, Kenneth E. Ikerd was elected pres1 
of the Indianapolis Display Club, suc 
ing Charles R. Ayres, Banner-Whitehill 
pany, who now becomes chairman ot 
board of directors Ikerd is display 
iger for Richman Brothers Company 
has been active in the local club's affairs 
it was formed shortly over a vear ago 
{. G. Forsyth, The Star Store, was 
ted first vice-president; second vice 
ident is R. M. Hamilton, Citizens Gas 
‘ke Utility, and Ray Wager, Wm. H 
k Company, is secretary - treasure! 
McCormack, Morrison's, is correspond 
secretary 
ie Indianapolis club has 32 members and 
associate members 


Display Reminds Motorists 
Of Seasonal Change 


\s a reminder to motorists to change 
r motor oil with the approach of warmer 
ither, The Standard Oil Company of 
w Jersey is distributing an attractive 
color display. A giant cardboard can 
“Esso” motor oil, that achieves its 
ensional effect by the use of a patented 
score along the rim of the can, is 
enter of the display 
While the illusion of dimension is excel- 
the display comes knocked-down and 
erected by means of a simple easel on 
back of the unit \ robin and colorful 
wers lend spring atmosphere to the two 
panels. The display was lithographed 
tull color by the Einson-Freeman Com 


Long Island City, N. Y 


Mendow Display Replaces 
Perles Company, Miami 


Mendow and Louis Weiner have taken 
The Perles Company, 853 Northeast 
md avenue, Miami, and are now earr\ 
i complete line of window display fix 
and iabrics under the name of the 
ndow Display Company 
oth Mendow and Weiner are forme 
lance displaymen with a number ot 


ints among the finer shops on Lincoln 


Aviation Show 
For St. Louis 


regional aviation and industrial exhibit 
heduled for St. Louis during May 9-18 
ill be held in the St. Louis Arena under 
sponsorship of the Aviation Council 
an estimated attendance of 150,000 dun 
the ten-day showing the fair will dis 
exhibits of the latest models of private 


es and helicopters, plus all phases of 


ition progress including manufacture 
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For Constant Automatic Color Change 
from G.E. Spotlight or Floodlight Lamps 








Best Model 155 
110-Volt 60 Cycle 


MOTOR DRIVEN 
REVOLVING 
COLOR 
WHEEL 
only 917.75 


@ Compact 


e@ 5 Color changes 
per minute. 


@ Full universal action 
"U" bracket per- 
mits easy position- 
ing. 


@ Attractively finish- 
ed in durable black 


wrinkle. 


























THE BEST DEVICES CO., INC. 


10516 WESTERN AVE. CLEVELAND !1, OHIO 

















SUMMER SPECIAL 


AMAZING VALUE!! Drape a bath- 
ing suit—a play suit—a blouse— 
almost anything at all—on this 
versatile screen. 


No. 100—Dowel Screen 7 ft. high—54" 
wide. Three 18" panels, all wood con- 
struction. Double action hinges. 
Painted white $16.50 each 


Single panels (no hinges). .$5.00 each 


No. 200—Giant Peony Spray 4 ft. long 
—2 ft. wide. Flower heads 9", green 
leaves. Choice of colors—American 
Beauty, Pink, Lavender or White. 
$4.25 each 








Your inquiries for display materials 
of all kinds will receive our 
prompt attention. 


Display Production 


Centre, Inc. 
Headquarters for Display" 


Under the direction of 
JAC M. LESSER 


35 W. 36 ST., NEW YORK 18, N. Y. 


























Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where, 








DISPLAY JOBBERS! 


for 


GARMENT HANGERS 


and 


PLASTIC DRESS COVERS 


Please Write for Our New Caialog 


We stock the most extensive line for immediate delivery. 


NATIONAL HANGER CO., Inc. fiw You ci | 


Representative: Mr. Morty Fay, 3000 N. Miami Ave., Miami, Fla. Phone Number 25994 
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FUL 
Do You Kuow ... 


We have IN STOCK, for IMMEDIATE DELIVERY, the most complete line of 
DISPLAY FIXTURES in the entire East... all the newest creations in... 


@ Women's, Men's and Children's Durable Plastic Mannequins 
@ Women's, Men's and Children's forms for every purpose 
© Miilinery heads of women, children and men 
e Plastic and Chrome fixtures for every use 
@ Men's practical oak fixtures 
e Jewelry fixtures of plastics and metals 
e Display props and platforms 
e Chrome furniture and shoe chairs for all stores 
e Showcases and Wallcases (plain and fluorescent illuminated) 
e "Swivelier" and "Dramatic" lighting equipment 
e Chrome slack, skirt and dress racks 
In fact we can complete an entire store from window to rear door. 
Also flowers, floral props and decorative 
materials. 


Catalogs sent on request 


"A Visit to Our Two-Floor Showroms is a 
Display Must!" 


“Everything for Display" 
5 South Hanover Street, Baltimore 1, Maryland 





























You're 


In The Groove 


when you use 


CRESCENT 
QUALITY 
BOARDS 
BEST .---- 
By Test ... 


By Comparison 


If not available today - - - Try your dealer tomorrow. 


CRESCENT 
\_ BOARDS” 


A PRODUCT OF 


CHICAGO CARDBOARD COMPANY 


656 -670 Washington Blvd. Chicago 6, Illinois 
SOLD BY LEADING DEALERS EVERYWHERE 
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COLOR PSYCHOLOGY 
[Continued from page 37] 


are hard on the eyes, as is any prima 
color of high intensity. On the contra: 
tints are more pleasant because they 
easier on the eves. 

It is interesting to note that a red co 
is an easy item to dramatize, since t 
color itself is dramatic and needs no buil 
ing up, merely a cool contrast to set it of 
Whereas a gray coat needs color to su 
round it. Cooper suggests using a yell 
to counteract the drabness of the gray i 
appeal. 

Sometimes for emphasis, Cooper uses on 
one color, building in fact the entire series 
around that one color and its varying hues 
Outstanding examples of that treatment at 
the yellow windows of children’s apparel 
used in the test displays, also a group whic! 
he set up more recently employing signs oi 
the zodiac as the decorative motif, and 
where he used shades of blue. General] 
the merchandise is arranged as the brightest 
shade, with the other items graved down 1 
stages of dark and light and so setting uy 
the merchandise as the highest intensity 
Where the merchandise is dark, such as 
navy, the varying shades of color can_ be 
lighter, thus leaving the merchandise 11 
silhouette. 

The most difficult type of merchandise 
handle through the use of color psychology 
is men’s apparel, where it is necessary 
retain the masculine appeal and = qualit 
through conservative display, disregarding 
the effects used in fashion windows. Il 
most cases the accessory color will receive 
the emphasis. As a rule men favor blue as 
their first choice. To build the display unit 
and retain masculine appeal, the chose 
color should be used in mass effect; to be 
more specific, if a steel-blue tie is selected 
for color emphasis, use six to eight steel 
blue ties, not just one alone. 


In home furnishings, color is of ultra- 
importance; the room should be keyed to 
the personality of the individual choosing 
that room. Different persons choose differ- 
ent colors instinctively. 


Another important point regarding color 
treatment which Cooper emphasizes is_ the 
use of color in large areas, rather than 
split into small components, since color 
and objects can become confusing unless 
used on a scale large enough to establish a 
clear area. 

\ case in point is the treatment used in 
the zodiac windows where a large deep blue 
screen was placed before a solid blue wall 
background, forming a mass of blue against 
which to highlight the beige of the costume 
worn by the mannequin standing in front 
oft the screen. Thus the merchandise was 
given special emphasis through contrast 
with the background color mass, so that 't 
became the dominant factor of the dispday 
The zodiac emblems repeated the featured 
color, and were also set against a deep 
blue background in the form of a_ panel 
strip. 

Color psychology is a powerful tool 1 
use in the creation of appealing, dramat 
displays which will sell merchandise, 
well as stage an artistic scene 
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dern Treatment 
en Showrooms 
ackground for fine art,” was the theme 
nd which Morris Lapidus, New York 
tect, built the display rooms, offices, 
tion room and foyer of the Heller- 
ih Company, maker and distributor of 
cial pearls. The Heller Brothers, 
m and Ernest, are lovers of modern 
they are also good business men. They 
combined both assets in a nation-wide 
otion of their well-known “La Tausca” 
ls through widely heralded art exhibi- 
s, the second of which is now on tour. 
winning paintings from the 1946 ex- 
tion hang in their headquarters at 411 
avenue, New York, and will be re- 
d from time to time as the brothers’ 
collection grows. 
pidus has built his decor in pearl tones; 
main display room has its four walls, 
different, in orchid, pale blue, pink, 


gray hues. Furniture throughout is 
le wood. Against the pale walls the 
tings stand out effectively. The only 


of “crass commercialism” permitted is 
e essence of pearl which covers the 
globe in the lighting fixture in the 
ipal waiting room. Set in a large 
and bathed in light from above, it 
a tone of suave elegance in a room 
nated by oak-paneled walls on the one 
and on the other Byron Browne's 
isbandsman,” one of the paintings 
the 1947 exhibition which opened in 
York last January, and is now touring 
40) cities. 
iintings also key-note the foyer, which 
trikingly effective with ebonized wood, 


ngled sharply downwards. It encloses the 


elevator, and outlines the information desk. 
t deep within the black wood are picture 


esses. They now hold replicas of paint- 


used in magazine advertisements of 
firm, but are large enough to contain 
originals, and sometimes do. On_ the 
site wall presently hangs Ruth Ray’s 
se Are my Jewels,” which was the 
prize winner in the 1946 La Tausca 
exhibition in which artists competed. 
ere are eight individual showrooms, 
in pearl gray tones, with only the 
display case on the wall to indicate 
purpose. The two offices belonging to 


ton and Ernest Heller, owners of the 


pany, are alike. At a touch the two 
es can be made one through rolling 
a corrugated door going the length of 
side of each room; shut, covered with a 


ttled leather, it provides a perfect wall; 


, the two offices thrown together make 
mple conference room. 
e main display room, for the depart- 
store trade, is the only one which 
s its product openly in recessed niches. 
a curved table, on both sides, are 
rs in brilliant scarlet and vivid shades 
lue, contrasting with the pale tints of 
valls and carpet and wood. Tops of all 
s, except the desk-tables in the di- 
rs’ rooms, are faced with black velvet 
hich the pearls are displayed. 
lighting is diffused; glare from the 
is cut off by the subdued light given 
uvered windows. The foyer’s paneled 
contain concealed doors which can be 
| open at a touch but are invisible to 
sual caller 
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Begin Thinking of... 


FALL and XMAS 


We are now in production on an entirely new line of Fall 
and Xmas display papers that will excel anything we have 
previously offered. The line will be bigger and broader 
and introduce several entirely new decorative treatments. 


The complete line will be shown at June Market Week, 
Hotel Stevens, Chicago, June 23-27. 


SUMMER ITEMS NOW AVAILABLE: Sand Grass @ 
Member Aristocrat @ Desert Sky @ Moon-Glo @ Sand Floor 


GATIONAL ASSOCIATION 


trates © Raffia Flagstone @ Striped Velours @ Bengaline Papers. 


Ny { See them at your jobber or write for samples. 
/ 
\) 
i \ 
PROGRESSIVE MERCHANDISE 
PRESENTATION 


DINGLEMAN-WOLFF CO., Inc. 
112 W. 42D STREET NEW YORK CITY 18 


Originators and Manufacturers of Distinctive Display Papers 











Order Now — For Summer Display! ! 


e FISH NET — 10° wide — plain.................$2.00 running yard 
nel celers. .....0.05. 2 * Ms 


e CORK FLOATS — 31/2" diameter............... 1.50 dozen 


e COTTON ROPE — white — 2" ............... 10 yard 
aS oc ccciccieesscse EO 


COTTON ROPE — white —1" .............222- 20 ™ 
GeeE ..ccccecenaesass aa 


@ PALMETTO LEAVES —14"................... .15 each 
DP isss0issnswennewes wae 


e CYCUS LEAVES — 28" to 32" ................. 7.50 dozen 
og, eee eee 








| Government Surplus Aluminum Boat Oars -6’ long - $3.75 pair 


MODERN DISPLAYS 


1212 G STREET ® N*® W ® WASHINGTON 5, D. C. 

















Self Threading Tag Needles | soins: al diate tadees Mabiaiaa 
Shoe Card Holders nue fashions—or your own 
Lt ar gy Rane gy } description. Perfect fitting. 
All Types of Wholesale and Retail 


Price Card Holders For particulars write 
Send for IUustrated Price Liss 7 2 3 

RUDOLF ORTHWINE CORP. Window Display Equipment Co. 
520 W. Mth St, New York 1, N. Y. 525 West 36th St. New York 18, N. Y. 























Follow the Nation 
MOTHER’S DAY 
with 


Ev-Ready Displays 


Exclusively Yours 


in Your City 
‘Day 


yy []# 





























Not an ordinary lithographed job, but 
a colorful blending of silk screen with 
photo-gelatine ... A striking dignified 
poster produced in all popular sizes. 


POSTERS 


xX 28” in full colors 


10. a0 dozen on poste! stock 
13.50 dozen on cardboard 


COUNTER CARDS 


mounted and easeled 
11” x 14” in full colors 


6.50 dozen 


STREAMERS 


pe Ap — 
PENN A N o S 
: 4.50 vo. lozen 
CARD TOPPERS 


aRs 50 | for “100, 6. 50 for 50 


PANELETTES 


32” x 46” in full colors 


3 ior 9.00 


EV-READY ADVERTISING 


195 Canal Street 
mo. C. 32 
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Standing, in the usual order: 


Members of the Display Guild of Baltimore at the organization's tenth anniversary dinner. 
Frank Malehorn, Wyman's; Harry Conway, The May Company; 












Milton Hartman, Solomon's; Randy Irwin, Regal Shop; Percy Pugh, Cannon's; William Brenner, 


Epstein's; Sam Hatoff, Epstein's; 


Herman Weitzman, 
Charles Lenhart, Hochschild, Kohn & Co., and Morris Aibert, Brager Eisenberg & Co. 
Benny Parker, The May Company; Billie Isaac, 


Bernie Stang, Rosenthal's; 
Seated, 
Lane Bryant; John Bonnet, Hecht Brothers; 


Epstein's; 


Herb Weyrick, Isaac Hamburger & Son, president of the club; Robert Kessling, Sears, Roebuck 
& Co.; Carl Ault, Hecht's Reliable, and Claude Colson, Goldenberg's— 


A Son Is Born 
To Goslings 

James Gosling, whose appointment as dis- 
play director for R. H. White & Co., Boston, 
was announced on March 11, is the father 


of a new son who made his arrival on the 


same day He has been named Keith 


William 


Arcadia Opens Showroom 
In Mid-Manhattan 

In order to obtain a more convenient 
Arcadia Display & Window Trim 
122 Hillside avenue, New 


opened a showroom in the 


location, 
ming Corporation, 
York City, has 
heart of Manhattan at 1595 Broadway 


Jane Krakuski 
To Marry 

The engagement of Jane Krakuski, of the 
display department of S. H. Kress & Co., 
New York City, to Al Toole has been 
announced. Toole is employed by an_ in- 
surance firm. 


Dowling Resigns 
Buffalo Post 


Ray A. Dowling has resigned as display 
manager for the Buffalo store of Oppenheim 
Collins 
announced, nor has his 


His future plans have not yet been 
successor been 


named at this writing. 





—Roy Heimbach, president of the Detroit Display Club, is seen addressing members and guests 


at the art exhibit banquet arranged by the club. 


members of the Detroit group are seen along the walls of the room— 


Part of the 90 paintings exhibited by 
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Squires, Copus And Biondo 

Win Sew-Save Contest 
following awards, identical in each 
three classifications, have been made 
inning entries in the National Sew 


Save display contest: Large store group, 


S] \. L. Squires, Gebhart Gushard Com- |; 
Decatur, Ill.; $50, R. V. Slaker, The 
\ Boston Store, Chicago; three third C7 
of $25 each, E. F. Parrett, John ' ; . Se a al 


Dry Goods Company, Kansas City; 
Redfern, Sibley, Lindsay & Curr, 

ster, and Fisher's, Tacoma, Wash. 
all store group: first, Doyle D. Copus 
\ tS Ke] Paso, Texas: second, M. R. 
C1 Herzbere’s, Enid, Okla.; third, Dale 
r and Charles Newlon, Minear Dry 
s Company, Greensburg, Ind.; Sam 





Crouch, Bradley's, Marysville, Calif., 
Ernest L. Rayner, Wiley Dry Goods 


dinner. - 
. pany, Hutchinson, Kans. 


ee un store group: first, Harry Biondo WV 
en nd Bill Trautwein, Woolworth’s, New York AND WIDTHS Hansen Tackers 
enthal s; City and second, Woolworth’s, Cleburne, @ are now fitted 


- : i with front Take- 
Seated, Six third prizes were awarded in up Jaw, for 
rothers: 


; SeCtHiOn } gg easy, on- 
e- job inspec- 
Roebuck tion, without aid 
' of tools. 
Westinghouse Announces 


Deluxe Display 


leluxe leatherette floor display fixture IMAGINE what such a wide variety of gripped and operated, with compression 
provides effective mass display for the staples means in getting the right size and spring drive, Hansen Tackers do the most 
ki. of the group of Westinghouse small radios type of staple—exactly suited to the indi- work with the least effort. The 
8 C een announced by George Faurie, ad vidual job! Packed in Vest Kits for display ever-ready, right-hand aid for Dis- aoe 
s = ising and sales promotion manager of and sign use. play and Sign Men. FOLDER 









has been ‘ : 
ei riome radio division, Sundbury, Pa. 


ilable to Westinghouse dealers and dis 
tors throughout the United States, it 1s 


ximately 6 feet high by 5 feet wide 


Perfected in design, 
well-balanced, easily 





A.L. HANSEN MFG. CO. 


5041 RAVENSWOOD AVE.. CHICAGO 40 ILL. 









has an antiqued white leatherette back 









































md and rich green shelves topped by a . 
lispl ing plastic sign with the Westinghouss GA, - A —s 

ae 2 n, “Listen and you'll buy a West- 

pales tie ee ee Bamboo Dnt Rattan mnt - 

i the shelves permit convenient demon- = — 

= ee tion of the sets displaved. The new . | e = 

es, which can be used against a wall a ld it aims es) 
ice( b; “K ) ack () ror < isl; ( 
| | ae t - | x form xn land, GENUINE BAMBOO , . 
le space for about 10 small radios i Ma BAN Re Pay oo re 
_ —— diameter, 9-12" long 12¢c per foot 
‘i ) liameter, 9-12 long 25c per foot ; ‘ { 
i o/4 diameter 1” long 40c per toot 
oo Now With oS ae ee pa sl na | } 
rmerly with Sears, Roebuck & Co., and )-12 ft to &” diameter $4.50 to $7.59 eacl ; a 
M e's, James Galloway is now display GENUINE RAFFIA ; 
Pe! for Street's Department Store, For bamboo tying, ro t etfects., long hat <s == ——~ 
He succeeds Paul Reidy, who re n Colors or Natural $1.00 per pound = “ 
| a short time ago MEXICAN MATS 2 Headquarters for 
Rough weave 6 x 4 feet Suitable for floor 
; : rot dps $205 each BAMBOO RATTAN 
ansom Name TALL THIN WILLOW STICKS 
| Natal colent telah Vee mead MATTING 
By Roaman's fishing poles @e per pound 
ceeding Jerry Hammer, resigned, Nor- NATURAL COLOR PALMETTOS All types and sizes for every IE 
F. Sansom has been appointed display \ round finger-leaf 12-16 Color then purpose. Featuring South Seas 
. _— or Peon Y as xs $1.80 per dozer ‘i ; 
ger tor Roamans, New York City. Motifs. Largest selection of 
been engaged in freelance work, GREEN PALMETTOS uality display material 
t one time was with Tailored Woman ile dea 2.40 per dozer q y saad is 
Miller display staffs. NATURAL FLAT BULL-RUSH Priced reasonably 
rge palmy lea O < eet. ‘olor then . . 
nsiniidietaiaaes ue ee Immediate delivery 
Storer Adds Engle NATURAL PHOENIX LEAVES Send today for latest price list 
Te ales Staff - yi’ ee: eee Pa “ air ge 2 * 
| | see re cific Bamboo 
wing his return from overseas serv . ‘ : a m 
the army, Jerry Engle, Milwaukee, Arts and Flou ers } Products, Ine. = 
ined the staff of Starer Displays, 411 7 

juests ( I ; 

d by Wisconsin avenue, of the same city. Displays 1188 South LaBrea Avenue 
ll represent the firm throughout a 43 West 56 Street, New York 19 Los Angeles 35, California 
section of the Midwest Circle - 7-6893-6848 — 

Manufacturers - Importers - Creators 
























America’s 
Best 
Sellers 


DORABLE 
DEBS 





“OM : 
Oe’ 
CE Qo 
Write for photos 


Mfg. and Sold by 


Durable Displays Inc, 
2010 S. Halsted Street 
Chicago 8, Ill. 


V 


Also Sold and Displayed by 


Nat SIEGEL Ine. 


39 W. 37th Street 
New York, N. Y. 
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J.A.D. News 


By JOSEPH APOLINSKY 
President 


















































HE International Association of Dis- 

play desires to announce at this time its 

nominating committee which is to select 
a new set of officers and board members to 
be voted on at our annual membership 
meeting, which will be held during Display 
Market Week in Chicago. They are: Frank 
Whitelam, R. H. Fyfe & Co., Detroit; Craige 
Embree, Geuting’s, Philadelphia, and Walter 
Kelley, Delano’s, Boston. 

We also want to make it known at this 
time that any member desiring to be con- 
sidered for an officer or director should 
get in touch with Whitelam now. We are 
desirous of obtaining new material and at 
said that we 
are trying to railroad a set of new*officers 
in without giving others a chance. Please 
let your known as we 
try to be as fair as we possibly can. 

At this time I want to acknowledge the 
good work our first vice-president, Aubrey 
Maley, Broadway-Hollywood, Hollywood, 1s 
doing as the editor of column which 
appears monthly in the Dry Goods Journal. 
It is this type of cooperation which goes 
a long way towards helping to make our 
organization what we would like to see it. 

We regret to announce that our original 
program planned to be held in Chicago on 
June 23 during Display Market Week has 
fallen through due to conditions beyond our 
control. I wish to express my appreciation 
to Ray Bianchi, Goldblatt Brothers, Chi- 
cago, for the time and effort he spent in 
behalf of this program. However, the IAD 
is delighted to report at this time news 
that is Barofsky, president of 
the Chicago Display Club, has accepted our 
offer to finance a program in Chicago dur- 
ing Market Week and staged by 
the Chicago club. It will be known as 
the Chicago Display Club’s June meeting 
in cooperation with the IAD. 

This is the best bit of news we have had 
to announce in some time; however, as this 
is being written no definite plans have been 
completed as sufficient time has not elapsed 
since our agreement to permit the working 
out of this 

I am informed by 


the same time do not want it 


names be want to 


our 


news. Les 


Display 


program. 
Barotsky that a meet- 


ing of himself, Robert O. Johnson, Com 
monwealth-Edison Company, and George 
Silvestri, president of the National Asso- 


ciation of Display Industries, was to be 
held during the week of March 24 at which 
time plans would be discussed for the pro- 
Both Barofsky and Johnson have 
assured me that the program will be a 
and something we can all be 
of. It will be announced in its entirety in 


gram. 


dandy proud 


the May issue of DISPLAY WORLD. 

\t this time I would like to quote from 
some recent letters that have come to our 
office. The first is from Joe Vent, Rike- 
Kumler Company, Dayton, who says: “Any- 
one attempting to do anything for the dis- 
play profession can become very discouraged 
due to the lack of interest from those in 
this profession. I firmly believe that the 


display protession needs only one good na- 
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tional organization. This is the one | 
would like to see succeed.” 
The next is a letter from Guy Mall 


Neiman-Marcus Company, Dallas, who 
says: “No display organization will gain 
the success that is due our profession un- 
less there is a paid working office staff at 
the head of it. There is no display asso- 
ciation under their present set-ups able to 
finance this office. It is my hope the day 
will come when all in display will realize 
the importance of discontinuing their 
quibbling and combine as one to gain the 
respect our profession is deserving of.” 

I would at this time like to quote 
just briefly from a lengthy and very con- 
structive letter received trom Carl Haecker, 


also 


W. T. Grant Company, New York. This 
letter will appear in its entirety in our 
annual booklet “Display” which will be 
distributed in June. “Display, display 
executives, displaymen and women have 
always, still do and always will, in one 


way or another, want to be joined together 
in good fellowship and cooperative spirit, 
forging forward to do their part individu- 
ally and collectively in the great task of 
‘distribution.’ No one, in my humble opinion, 
has any fault to find with the ideals or 
the concept of what the IAD really stands 
for and wants to achieve. No one is find- 
ing fault with the past or present officers. 
No one is at odds with the present plans 
or wants to see the IAD become weak or 
collapse.” 

Carl has offered some very fine 
tions and compliments. I want to say at 
this time that the encouragement and spirit 
of cooperation extended by him is what our 


sugges- 


association can use much of. So, let us 
have more of it. Don’t be bashful. The 
line forms on the right. 

At this time the IAD’s annual _ booklet 


“Display” is getting ready to go to press. 
We wish to acknowledge our appreciation 
to those manufacturers who have taken 
advertising space in it. 

It is planned to distribute 8,000 of these 
booklets, which will not only go to IAD 
members but others in display throughout 
the country. It will contain articles by top 
management evaluating both interior and 
exterior displays. Also articles by experts 
in various fields in and pertaining to dis- 
play. It is planned to distribute “Display” 
in June just prior to Display Market Week 
in Chicago. 


Ostlund Is Speaker 
At Retail Class 


Display and its use in modern retailing 
was the subject selected by Dave Ostlund, 
display director for The Boston Store, Mil- 
waukee, in addressing 40 persons attending 


a retail sales course at Waukesha, Wis. 





We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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Display Showmanship 


lhe following was copyrighted and issued 
the form of a trade bulletin or supple- 
ment by Joan Fabrics Corporation, Empire 
State building, New York City, as a service 
to their dealers. It is reprinted here by 
ial permission.—Ed.) 


l has been said that merchandise well 
| shown is half sold. An astute retailer 

claims his windows are “Silent Salesmen.” 
We are inclined to say that show windows 

the eyes of your store. No matter how 

may care to phrase it, windows are one 
the three primary forces of retail selling. 
[hese three elements of retailing are—per- 
sonal salesmanship, advertising, and _ the 
display of goods. It has been proven, of 
these three, the last is the most important— 
and, unfortunately, the most neglected by 
the average store. The demonstrated ability 
of window displays to make sales and to 
build goodwill justifies the most careful 
study of the principles of good display and 
their application. The reward for such 
effort is that two sales will very often grow 
where only one, or perhaps none, would 
have grown before. 

Of necessity we can not treat with each 
phase of this important subject as exten- 
To establish the 
display 


sively as might be desired. 
fundamental principles of 
is the purpose of this article. Window 
structure, lighting, backgrounds, fixtures, 
arrangements, and the rules for making good 
windows are presented. 


window 


The reactions of the public to a window 
are as varied as the displays. What are the 
impressions the keen retailer wishes to con- 

That his wares are essential to per- 
al well-being; that they are of good 
ality; that they are within reach of the 
viewer's purse; that it is unnecessary to go 
iny further. Window dressing is no longer 
merely a lure or a camouflage, but a true 
story of merchandise displayed in such man- 
ner as to express the character of the store. 
Ihe story behind many a successful retail 
establishment will include some word about 
their knowledge of the window’s power of 
ittraction: Simplicity, cleanliness, frequent 
change, seasonable goods, reasonable goods, 
windows that suggested reliability, de- 
pendability. 
iood displays cost money. There is an 
gambler’s rule that says, “You must bet 
rder to get.” We can not argue that 
sual, traffic-stopping windows generally 
money. The spectacular must be left 
e big store with an unlimited or very 
le display budget. But there are thou- 
s of cases on record of smaller stores 
se windows are just as attractive and 
s much for the store as the expensive 
ivs of the swank shop or big depart- 
store. How? They simply take a 
out of their more affluent competitor's 
They apply the basic rules so many 
have forgotten. 
ther than list here a set of prosaic rules 
would not be flexible enough to cover 
display problem, a series of questions 
een evolved. 
d after a 


These questions were de- 


careful analysis of many 


successful windows, ranging from the small- 
est store to the largest. 

1 Do your windows reach some vital need 
or interest? 

2. Do your store windows sell goods? If 
not, do they build goodwill for the store? 

3. Do the windows tie in with your other 
advertising efforts ? 

4. Is the appeal you plan to use timely? 

5. Would you yourself react favorably to 
the window’s appeal? 

6. Regardless of any other defects it may 
have, is the window in good taste? 

Some years ago R. H. Macy’s of New 
York covered their entire front in order to 
make some alterations. It was discovered 
during this time their general volume of 
business depreciated considerably. It picked 
up immediately after the new front and the 
larger windows were completed. 

Many buyers prefer windows to news- 
paper ads, claiming results are more direct. 
Some retailers have said windows account 
for more than 87 per cent of their volume. 
The actual volume of business brought into 
any store by any given window may vary 
widely according to the type and quality of 
the display. But, it must be admitted that 
an effective window is a silent salesman 
urging the attention of passersby to the 
desirable features of the goods; it appeals 
to their interest without compelling favor; 
it asserts the merits of the merchandise 
without contradicting their judgment; it 
solicits their patronage without offensive 
persistence; it urges them to buy without 
forcing their consent; it invites them into 
the store to complete the transaction. 
Underlying all facors which prompt one to 
view a window display is the desire for 
knowledge. Curiosity may have been the 
prime factor in stopping the passerby, but 
the desire to gain knowledge was the fun- 
damental reason. 

Ultimately, of course, the purpose of any 
window display is to sell goods. If the 
window does that, it is good. If it fails to 
sell, it is not good, regardless of its artistic 
qualities or the number of people who may 
have stopped to inspect it. Windows must 


also help toward establishing the store’s 
prestige. Just as an individual is judged 
by his appearance, stores are judged by 


their windows. If windows are dirty, if dis- 
plays are neglected or allowed to stay too 
long, the impression is unavoidable that the 
store is not popular. 

People like to buy at successful 
This is another way of repeating that time- 
worn adage, “Everybody loves a winner.” 
The window must present its goods in the 
most favorable manner and in such way as 
they can be most quickly and easily seen. 
People will not make unnecessary effort to 
examine a display. A bright, new, modern 
store-front will enhance any window dis- 
play. It will make the merchandise easier 
to see and will suggest a successful estab- 
lishment. 

Buying is an action. It starts with atten- 
tion and ends with such steps as may be 
necessary to effect a sale. The intermediate 

[Continued on page 106] 
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Sherman 
ISPLAYS 


Stop! 


Tell! Sell! 





You’ve got to tell your prospects about 


your merchandise before you can sell 
them. And you've got to stop them before 
you can tell them! Your greatest aids, in 
this big job, are Sherman display materials. 
For they catch the eyes of passers-by— 
and create an atmosphere which helps 
your windows tell their story and sell 


their merchandise. 


You will find a galaxy of brilliant new 
pictorial panels and roll designs, gay back- 
ground materials and sparkling accesso- 
ries in the Sherman Spring and Summer 
line. See them at your display dealer’s. 

{Illustrated above: “Colonial Village’ —a beau- 


tiful 40''x 60" full-color reproduction of painting 
by a well-known American artist.} 


Sheimun 


PAPER PRODUCTS CORP. 
NEWTON UPPER FALLS 64, MASS. 


Los Angeles e New York ° Chicago 
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Mannequin Heel Support ee 
Patented By Adler ing 


t] ( ention b Ralph \dler, se a _s 1 od las hace ‘hl . Tal 
‘ | Williams. Inc. 497 Seventl achined acrylic plastic Dase, rich y covered, 
a a Wale ee MAE ee ec di to hold the Tings ; and an encircling 
Haree eg SRR NE Ye igre plastic “halo” stamped with the manutac 
eunsile th ‘he smanneawin’s yee ss turer's name and studded with small stars 
Da a Phe device is: patenied aedes The lightweight transparent package, 
No. 24182 calmed tom: MMicaiay Micealied fabric ated by Rothco Products ¢ ompany, 
eee Vork Cit Philadelphia, provides a_ shatter-resistant, 
“a See wees a aie a sturdy support for the rings and may 
li ae: Soclievan tae: eed: eontlened ised by customers as a jewel holder. For 
sais ii ; lisplay purposes the rings are mounted 


Diamonds Packaged 


In 


ase and jewel holder, a specially designed To Hear Display Talk 

Plexiglas” package for diamond engage \ dinner meeting devoted to display has 
ent and wedding rings is now available to been planned by the Erie Advertising Club 
partment from Waldron & Co., 1211 for the evening of April 15th. The speake 
estnut street, Philadelphia, distributor of vill be R. Kash, editor, DISPLAY 
Starlight” diamonds WORLD. Ed Urbans, display and advet 
Each unit holds the packaged diamond in tising manager for P. A. Meyer Company, 
crystal-clear “bubble,” through  whicl Krie, arranged the program 


DISPLAY WORLD 


mers can view the diamond, 
The package 


small 


unnecessary handling. 
composed ot three 
simply achieved by 


into the 


1 | pieces: a 
Elimination of the customary supporting 
; ; blowing a hot sheet 
sald to be possible 

plasti hemispherical — shape; 


vithin the case at a 30-degree angle 


Plastic Case 
( sot itis Erie Advertising Club 


best features of a display 


THE DISPLAY PARADE no. 95 


by Tony Brinker 


eliminat- 


dome, 


blue 





— —— 
say! THist EAD ME 


iWTO A GOOO 
DISPLAY vOB 






Arrenveo THE UNIVERSITY oF 
NEBRASKA AND WAS MEMBER OF 
SAE FRATERNITY. HE ENTERED 
DISPLAY IN 1930 AS CARD WRITER 
WITH MILLER & PAINE DEPARTMENT 
STORE IN LINCOLN, NEBR. AFTER 
PERIOD OF FREE-LANCE P JOINED » 
SIMON &SONS, SAME CITY AS DISPLAY & 
MGR. IN 1941 BECAME DISPLAY MGR, | 
FOR L.A. BRILL CO., MILWAUKEE, 
LEFT BRILL’S TO BECOME 
ASSISTANT DISPLAY MGR. oF 
THE BOSTON STORE. BECAME 
DISPLAY MGR. FOR KLINE’S A 
FEW MONTHS AGO. HE HAS Two 
SONS AND TWO DAUGHTERS. 


timate, 
WO=l= 


DISPLAY DIRECTOR, 


KLINES, 


KANSAS CITY 


J THE PAST YEAR WAS AN 
LEXCELLENT ONE FOR OUR CLuB! 


| 


f 
4} 7 a 
SX. yay 
Me IS MUCH INTERESTED IN DISPLAY 


ADVANCEMENT AND HAS BEEN INSTRUMENTAL 2 

IN BUILDING THE MILWAUKEE DISPLAY CLUB & 
INTO ONE OF THE FINEST DISPLAY CLUBS IN 

THE COUNTRY AND HAS SERVED INTHE CAPACITY 

OF VICE-PRES. AND OTHER OFFICES THE PAST THREE YEARS. 

















APRIL, (94 


Vernon Jones To Speak 
On Modernization Program 

\mong the speakers who will appear 
the twice daily clinics to be held during t 
store New Yo 
City through the week of July 7 is Vern 


Modernization Show in 


Jones, director of store planning and d 
play, Goodyear Tire & Rubber Compai 
\kron 


Other speakers include ¢ M. Cutl 


General Electric Company; Elmer Lut 
berg, Pittsburgh Plate Glass Compat 
Kenneth Welch, store architect with t 
Grand Rapids Store Equipment Compat 


Dorothy Draper, Morris Lapidus, Mort 


Sanders, Jose Fernandez and Morris Ket 
chum. 
McCowan Takes Over 
Hinkel's Display 
The appointment of Kent MecCowar 


formerly with Company, 


Markus Albuque 

que, as display manager has been announced 
by Hinkel’s, of the same city \t 
McCowan 
Wichita, and Montgomery 


Mindlin’s, 


one time 
and Hinkel’s 
\\ ard «& Co and 


was with Spine’s 


Kansas City. 


He replaces Emory Arnold, who 1s now 
in charge of floor planning for Kistler 
Collister & Co., Albuquerque 
Booth Promoted 
By Lowenstein 

\fter serving the store as display mai 
ager for the past quarter of a centul 
Kverett W. Booth has been made direct 


planning at B. Lowenstein 


Memphis. 


Booth as display 


of interior 
Brothers, Inc 
Succeeding manager is 
Ed Joiner, who takes over on May 1. Joine: 
had been display manager of the Davidsoi 


Paxton Company store in Augusta, Ga 


Display Club Cooperates 
In Local Campaigns 
Under the direction of 
Matzer, Rollman & 
Display Club of Greate 


Andrew 


Company, T] 


President 
Sons 
Cincinnati is pat 
ticipating in publicity for the local Paint-Up 


and Clean-Up campaign and the Cance! 
Drive. The club’s annual election of oth 
cers will be held on April 15 


Co-Display Directors 
For Houston Store 
The 


Fashion, Houston, has appointed Ki 


Wright and Elton J. Lala as co-directo! 
of display. Lala joined the store in Jai 

ary, and was formerly located in New 
Orleans; Wright has been engaged in dis 


more 
Nort 


that p 


play in Houston for some time, 


cently in charge of 
Litto Le 


tion by Tor 


display tor 
has been succeeded in 


Barkwill 


Forteson To Leave 
For Buenos Aires 


spencel Forteson, wn charge Ol display 
the Lord & Taylor branch in Manhas 


has resigned and will leave soon tor 1! 
lance work in Buenos Aires. He 1s st 
ceeded by Paul Rose, who has been W 
the Lord & Taylor display staff for seve 


Vears 
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Hicimstadter Joins 

Moortgat Studios 
EK. Moortgat, owner ot the Moortgat 
os, Glenshaw, Pa., has announced the 
ntment of Ernest N. Helmstadter as 


ction manager. Helmstadter is a 





— Ernest N. Helmstadter — 


ite of McKeesport high school and 
ittended the University of Pittsburgh 
University ot Pennsylvania, wher 
weclalized in business administration 
spent 13 vears with the Helmstadter 
rtment Store in McKeesport, Pa., 
ling all phases of store operation. In 
he became associated with the G. C. 
Company and spent five vears in 
store operation for the firm, most of 
with the Pittsburgh unit. The 
ears he spent in the executive 
f G. ©. Murphy at its home offic 
IcKeesport, where he was assistant 
lise investment control manager 


Sales Promotion Convention 
To Include Display 
convention of the Sales Promotion 
ot the National Retail Dry Goods 
lation is to be held at the Palmer 
Chicago, June 26-28, coinciding with 
il Display Market Week. The dis 
search program which the NRDGA 
indertaken in cooperation with New 
university will be reported on fully 


r the convention. 


New York Office 

For Plastics Firm 
Plastics, Philadelphia, has opened a 
office in the Empire State building, 


] 


York City M. N. Teitelbaum is in 


« Mayer On Trip 
England 

Mayer, Greneker Corporation, New 

City, left on March 29 for a business 

two months duration to be spent in 

d, France and Belgium. The trip is 


made by air. 
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CENTURY DRAMALITES 


GLAMORIZE DISPLAYS 


Compact, attractive drama- 
lites accent light a dynamic 
display of business machines. 





: Catalog No. 373 
Remington Rand — New York (U.S. Patented) 


Design by: E. K. Gebhart Price $12.10 Lamp extra $.90 
ORDER NOW — PROMPT DELIVERY 
CENTURY lighting equipment is ENGINEERED lighting equipment 


CENTURY LIGHTING INC. 


419 WEST 55TH STREET 626 NO. ROBERTSON BLVD. 
NEW YORK LOS ANGELES 














For Good Impressions! 
Line-O-Scribe SIGN PRINTING MACHINE 


BETTER 
SIGNS 











M 1422 
One of Several Models 


May we send you details? 
THE MORGAN CO., 3966 Avondale Avenue, Chicago 41, Ill. 
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CA EATHERWEIGHT 


The new lightweight Mileo 
Mannequins, superbly 
styled, honestly made, and 
supremely handsome, will 
add the crowning touch 
to seasonable displays. 
Always remember: Mileo 


Mannequins sell merchan- 


dise. 


MILEO MANNEQUINS | 


CHARLES MILEO 
7 West 36th St., New York 18, N. Y. 


Established 1900—Just off Fifth Avenue 











































World Famous 


Walter Thornton 
PIN- UP MODELS 


Pin - Up 


Mannequins 


Like the Queens 
modeled them, Pin-Up Mannequins 


Beauty who 


will glamorize your garments and 
displays as no others can. 


Six Pin-Up Mannequins—4 standing, 
2 sitting. 
and prices. 


The Display Equipment Corp. 


147 W. 37TH STREET 
NEW YORK 18, N. Y. 


Write for photographs 
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COAL—NEW MEDIUM 
[Continued from page 35] 


made it prohibitive for complete use 
throughout the battery of windows. So 
papier mache shapes were built to con- 
form to the sketch and particles of coal 
were attached on the shapes by means of 


adhesive developed for just that 
purpose. The real mineral was used wher- 
ever possible so that the all-over effect was 
completely that of For the ermines, 
actual ermine pelts were stretched carefully 
over small armatures to match the animals’ 


a specal 


coal. 


natural appearance. 

The original plan to introduce real wisps 
into the by means of 
had to when, after 


of smoke window 


chemicals be discarded 


the first day, the lack of ventilation within 
the confined area caused too much of a 
mist. However, the loss of that added 
attraction did nothing to take away from 


the 
These coal windows demonstrate the fact, 
that it is not 
always necessary to have splashes of light 
and vibrant coloring for eye-appeal in dis- 
play. A carefully laid-out display with a 
strong central idea, done in good taste and 
with the 
need not conform to 
but 
leparture from standard practices with good 
the 
design, executed 
the 
was. obtained. 
studio for proving the 
flexibility of coal as a 
Lord & Taylor 
recognize and introduce 
might be regarded in 


mystic, weird beauty of the displays. 


according to many observers, 


thoroughly integrated merchan- 
apparently 


epted display 


dise, ac- 


lines can make a great 
quiet elegance of this par 
the flair of a 
utmost in attraction 
Credits go 


results. In 
ticular with 
ballet 
power probably 
to the producing 
possibilities 


setting, 


and 
medium, 
ability to 
that 


less progressive stores, 


display and to 


for its 
window display 
sketch form, by 


too different 


as 


tor public acceptance 


Sobel In Charge 
Of Ann Lewis Display 


Oscar Sobel has been appointed general 
display manager tor the Ann Lewis Shops, 
Inc., with offices at 218 West 40th street, 
New York Citys Sobel has been associated 


the 


as display 


with \nn Lewis Shops for the past six 
large 
Prior to 
he was associated 
New York City, 
and was display consultant to several Fifth 
He full charge of 
\nn Lewis display on a centralized basis. 
| | the New 


1 
lases will be 


vears manager in several 


and as display supervisor. 
\nn Lewis Shops, 


Collins, 


units 
joining 
with Oppenheim 


avenue shops will have 
all 


All pure 
York offic 


made from 


under Sobel’s direction. 
Display Factor's 
Wife Dies 


Sympathy is extended by his many friends 


to William E. Kay, sales representative of 

Colonial Decorative Display Company, New 

York City, on the death of his wife, Martha, 
\pril 8 


Luminaire Can Be Cleaned 
From Floor Level 


\ new hinged-glass “Aristolite” announced 
by The Edwin F. Guth Company, St. Louis, 
can be cleaned and serviced from the floor. 
\ handy servicing tool is furnished with 
the equipment 
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Philadelphia Display Industries 
Form Association 


A.new organization known as Philad 
phia Associated Display Industries has be 
formed in that city. It is comprised o1 
of companies or persons with offices, studi 
or plants in the Philadelphia trading a: 
and who are engaged in the manufacture 
distribution of display materials and equi 
ment, store and showroom fixtures, and 
other layout, exhibit 
visual promotion, merchandise presentati 
and related subjects. 

The purpose of the new 
said to be the promotion of the general 
welfare and business of all Philadelphia 
members; to emphasize and publicize Phila 
delphia’s position as one of the country) 
largest display markets; to further the 
interest of Philadelphia display directors 
and eventually to form an allied association 
which will participate in the activities of 
the PADI. 

Officers and directors consist 
Wagenfeld, Belmont Products 
president; H. V. Schaffer, Ankerum 
facturing Company, vice-president; 
Casper, Rice-Bayersdorfer Company, treas- 
urer, and Edward S. Arkow, Arkow-Lewis 
Associates, coordinator and public relations 
chairman. 

Members of the executive 
William Campbell, Reyburn Manufacturing 
Company; Max Bogaev, Arrow 
Company, and Irving Segall, Segall & Sons 


services for store 


association 


of Edward 
Company, 
Manu- 


Simon 


board are 
Decorating 


“The new organization will cooperate fully 
with the National Association of 
Industries,” Edward Arkow, “and 
promises to be one of the outstanding local 
organizations of its kind in America.” 


Display 


SaVs 


NEW YORK DISPLAYS 
[Continued from page 39] 


ther enlivened by warm sunny spotlights. 
Photographs of houses covered in_ blue 
cellophane are grouped at the side; one 


holds a 
refers to the 
American Institute of 
black. 


phase of 


blueprint and a small 
house design of 
Architects. The 


figure large 
sign 


the 
backwall is 


countrys 


That new spring fashions, the 
longer skirts, was pertinently highlighted by 
Display Director Gene Moore in the Bonwit 
Teller The “Tn the 
world of tweeds the silhouette 
this message being carried on a 
the foreground. A measuring 
stick showing 15 inches at the hemline was 
placed by each mannequin, thus establish- 
Charming panels in the 
Primitives were hung 
composition done in 


windows. copy read 
lengthened 
is news,” 


streamer in 


ing the style story. 

of American 
as background — the 
cutouts of felt in primary colors and applied 


school 


against a nylon mesh with a narrow red 
frame. 
New Firm Enters 
Display Field 

M. Gintz & Son is the name of a new 
firm in the display field, manufacturing 
wooden and wallboard = displays, back 
grounds, screens and units. The compan 


is located at 65-40 Woodside avenue, L. |! 


New York 
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WORLD'S LARGEST WINDOW 
[Continued from page 56] 

done within the store, under the able 
ervision of the display manager, Bob 
Kessling, and is executed by a staff of 
en skilled and competent displaymen. 
props for the window are devised and 
le in the store’s display department, an 
ignment which frequently involves as 
ich as two to three weeks of work prior 

the actual installation of the window. 
Since the major portion of the work with- 
the window itself consists of handling 
1,440 square feet of background, the 
n of the department are necessarily 
able scaffold men. Block and _ tackle 
ir, suspended from a permanent overhead 
ck, support the scaffold and permit easy 


manipulation, either up and down or across 


entire background. <A chain-falls gear, 
ttached «to a_ steel boom and_ lowered 
ough an opening in the grillwork, aids 
placing heavy or cumbersome items in 
sition. 
The displays are changed on an average 
eight times a year, with each change 
quiring anywhere from three days to a 
ll week, in addition to the preparation in 
work-shop. Between changes of the big 
window, the staff has its hands full with 32 
vindows of regular size, and three full 
irs of interior displays and show cases 
he installed periodically. 
Perhaps the most difficult plan to execute 
s one calling for a new automobile to be 
played in the big window. After an un- 
iccessful attempt to bring the car through 
store and into the window via_ the 


background opening, the main section of 


ss was removed from the window, a 
mp constructed, and the car driven in 
m the street 
for another display, the plans called for 
ull-sized tree. The display staff felled a 
elm, sawed it into sections, number- 
each as it was sawed, towed the sec 
ns to the store and reconstructed the 
inside the window. 
One of the most talked about displays ot 
ent months was a reproduction of the 
erior of the National theater in New 
rk, with the marquee billing of the 
oadway hit, “Call Me Mister.” The con- 
truction of this particular display involved 
merous complications but, once completed, 
window was truly a masterpiece, and 
of which everyone who worked on it 
ld feel justly proud. 
he big problem now is that of formulat 
new ideas tor the big displays of the 
ire; ideas with a point, but which will 
entail repetition of design or theme 
eady used. Thus far the problem has 
n handled expertly, and the experience 
nd ingenuity of the display manager will 
doubtedly continue to give birth to new 
tifs, sufficient in number and diversity to 
t the future requirements of this, the 
Id’s largest display window 


Brochure Shows Line 

Of Plastic Fixtures 
\n eight-page brochure showing and de 
ibing a large line of plastic display fix- 
es has been released by Transplastics 
ricating Company, 295 Huntington ave 

Boston 15. Copies are available on 

uest. 


| 
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That every time you change a window you have to take a loss on sunfaded 
window merchandise? Especially when you could have avoided this loss by 


installing CLEAR VIEW SUN SHADES to protect your display. 


We have trained representatives throughout the U.S.A. and Canada who 
will be only too glad to furnish you with a free estimate for the installation 


of Sun Shades in your windows. 
Why don't you write to us for full and interesting particulars? 


1,000,000 Sun Shades are now being used by progressive merchants all over. 





Write for our illustrated booklet-E 


THE SUN-SHADE COMPANY 


Manufacturers of the Original Transparent Sun-Shade 
781-83-85 CHANCELLOR AVE. IRVINGTON Ii, N. J. 
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JOBBERS 


WE MANUFACTURE ALL KINDS OF 


PAPIER MACHE FORMS 


Ladies’ and Men's Coat, Suit, Sweater and Shirt Forms, Blouse, Lingerie, 
Bras, Etc. Metal stands supplied at most reasonable prices. 














For particulars, write 


ACTION FORM CoO. 


265 WEST |7TH STREET NEW YORK II, N. Y. 

















SPECIAL OFFERING 


..» Until May 15th Only 


WHITE 107” x 12 yards 
HEAVY BACKGROUND PAPER — INDIVIDUALLY BOXED 
F.O.B. New York 


$5.00 per ROLL 
Minimum Order 6 Rolls 
STANDARD QUALITY — PERFECT GOODS 


Address ‘‘BOX B. P.“‘ care of DISPLAY WORLD 























OPS PLAT WOeL® 


You! MORE THAN EVER 


INDIVIDUALLY 
PRINTED 





FOR EVERY 
DISPLAY 
PURPOSE 


You need price tickets 
with “buy” appeal. 


With your Store 

Name and any 

ass‘t of prices 
imprinted. 


es * yS 
EDWARD’s | 


SMART APPAREL 


Send for our complete catalog 


DISPLAY Wlarketers, Puc. 


227 S. FIFTH STREET, PHILA. 6, PA. 
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Of Similar Modern Design 
$12.00 dozen 
12.00 dozen 


Tie Tray 
Hose and Glove Tray 


LUCITE TRAY 


Ideal for 


SHIRTS 
PAJAMAS 
BLOUSES 
SWEATERS 
LINGERIE 


@ Front slot to hold cards 
@ 4 buttons to prevent scratches 


$39.00 per dozen 
or 
$3.50 each 


The FIXTURE MART Inc. 


314 W. Jackson Blvd. 
Chicago 6, Illinois 


Send for our free catalog 
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—A minimum of cost was involved in_ this 
display of Dobbs’ straw hats, by W. J. Caywood, 
S. & Q. Clothiers, Fort Smith, Ark. Caywood is 
a veteran of the Normandy invasion, with five 
battle stars, the Silver Star and the Bronze Star— 


Displayman Wins 
Two Local Awards 
a Ree Boe 


awards tor the 


Griffith Company, Grand Forks 


two out of the three lox 
best 
contest conducted by — the 
Herald. Harold 
was responsible for designing and building 
window at M. D. 
pany, this being a leased department of tl 
Griffith 
winning displays for the latter firm. Wu 


receive d 
spring windows. in 
Grand For 
display 


KE lsing, manage! 


the winning Knox Con 


Company He also created the 


selected by votes 


The 


ning windows were 


fsrand Forks residents event will be 


conducted annually. 


Louisville Group 
Elects Walker 


\ a, Walker, Roebuck & 
been elected president of the Lu 
play Guild. Other officers 
H. Reynolds, Evans’, of New 
Nevitt, 


oears, 


Sears, Co., has 
muisville Dis 
appointed are 
\lbany, Ind 
Byck’s, secre 


Roebuck & 


vice-president; Russ 
tary, and R. E 


a me New 


Lieber, 
\lbany, treasurer 


Dayton Displaymen Guests 
Of Leroy Fryman 


Forty Dayton displaymen and their wives 
Leroy \\ low 1 
display factor, at a evening 
March 25 attended the 
34th anniversary commemorating 
the Dayton flood 


were guests of Fryman, 
dinner the 
later 


program 


The group 


Chicago Agent Named 
By Swivelier 

BT. °C. 
lier Company, 
that the 
covered by the George Butler Company, 1 
West Washington boulevard 


Brandman, sales manager of Swit 


New York City, 


Chicago territory is 


annours 
now bei g 








1 in this 
Caywood, 
aywood is 
with five 
nze Star— 


manage! 
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Ox Con 
nt of tl 
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n. Wit 
votes 
will 


ille Dis 
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ny, Ind 
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binson's Repeats 
Fiower Displays 

W. Robinson Company's 16th annual 
ver and perfume show, co-sponsored by 
theric Perfumes, opened on March 20 
| continued through March 24. The show 
ged by the Los Angeles store is famed 
suughout Southern California as one of 
most interesting and original of the 





























CENTRALLY LOCATED FOR 


* CHROME RACKS * GARMENT HANGERS én 
*PLASTIC PROTECTORS PLAST/C*WO0OD+ WIRE 


\s usual, Lentheric perfumes were repre- 
seuted in window displays of spring flowers, 






. window for each of the fragrances chosen. 










Seven different scents were included in the 
in settings, with small windows devoted 







Lentheric flower fragrances and men’s SHOULDER COVERS * DISPLAY FIXTURES 
yones. LINGERIE FOLDERS « LIGHTING FIXTURES 
lhe decorative plan this year centered MERCHANDISE POUCHES 

GARMENT BAGS * RACK COVERS 






round women’s figures in period costumes, 
ill details of the costumes executed in 
sh flowers and designed by Tony Du- 


WRITE FOR OUR CATALOGUE 














































tte, well-known California decorator and 

signer. Besides the stretch of windows. 

ching from the Grand street entrance 

oss the whole front otf the store on 
Seventh street, interior displays completels 

ircled the perfume department. 

Paul C. Smith is display director for the 


eer Window Floors Look Different With 


Lou Banks Resigns 

Hale Position GRANULAR DISPLAY MATERIALS 
rhe resignation of Louis A. Banks as WOOD FLAKES — KUBES — CHIPS, SAND, ETC. 

splay ‘Grettor lov Male Prothers: stares, WE SELL BY WEIGHT, NOT PER BAG, OR CUBIC FEET WHICH COSTS MORE 


San Francisco, has been announced. While ; f ‘ * 
Prompt shipments, colors for every season. Good for creating almost any kind of scenes. 
We also manufacture Lawn Grass, Stones, Tinsels, Diamond Dust, Pearl Chips, Sea Shells, 





Banks has not yet announced his _ future 
plans, it is believed he will remain on the 


\\ H ; | lispl Fibre Glass, ete. — used for exterior and interior displays. Good around Tree Trunks, 

Wes as as formerly isplay sisy : > : : : 
oS ee ee ee Borders, Islands, filling in blank spaces, and for refreshing flooring displays. No experience 
ector for The Hecht Company, was an necessary, anyone can sprinkle them around. Can be adhered with adhesive to Paper, 


er in the navy during the war, and was | Wood. Fabrics. etc. 
account executive for the New York 
office of W. L. Stensgaard & Asso- 

Inc., for a short time after his dis 

ae trom service. He joined Hale 


TO GET ACQUAINTED WITH 
“KEW BEE KUT" PRODUCTS... 


We make a sample assortment of at least 40 items in various 
colors and sizes at $3.00 in Paper Envelopes (Handy for 
salesman or display manager to carry around or when 
traveling on the road) also made up in a set of Glass 
Bottles for $5.00. If both ordered at same time price is 
$7.00. Please send check or written order to defray cost 
of bottles, samples, labor, packing and parcel post. If any 
item is ordered from regular catalogue it is shipped on 
open account. 


hers shortly over a year ago. 
e company has not yet appointed his 
essor, 
New Firm Organized 
In Milwaukee 
new display firm named the Eye Appeal 





No. |—Flat Wood Flakes 


Pastirk, a veteran who served for more NATIONAL SAWDUST Co., Inc. 


lav Service has been formed by Michael 
three years with the navy, and who Display Dept. 


formerly with Schuster’s, of Milwaukee 65 NORTH 6th ST. BROOKLYN I1, N. Y. 


firm is specializing in a complete line “Be sure to specify Kew Bee Kut if you want the finest.” Catalogue furnished. 


ew and used display materials, and 





lay units for rent or purchase. Its 


room is located at 1041 North Water 





Headquarters for velvet cov- 


Raloh Adler iia ered pads in various sizes with 


For West Coast 
Iph Adler, Jas. B. Williams, Inec., New 
City, is now on a trip of several 


or without easels. 


Further details and photographs 
duration, during which time he will of these and our complete line 


the West coast. 






sent upon request to jobbers. 


FASHION JEWELRY 
DISPLAYS 


416 FOURTH AVENUE 
NEW YORK CITY 16 


inge Of Location 
0° Norman Display 


rman Display Service, formerly in Pine 


He @ 


\rk., has been removed to Little 
according to William S. Norman, in 


to obtain a more central location. 
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MOLDED PLASTIC. 


LETTERS 


Will Give Added Punch and 
Beauty to Your Displays 








| Briliant jewel-like translucent colors, 
| or opaque semi-unbreakable in a 
With or 


wide variety of shades. 
without mounting lugs. 


ALL SIZES FROM 2" to 9" in height 


with various thicknesses. 





Your special style produced on 
short notice 


Distributor Inquiries Invited 


WARNER INDUSTRIES INC. 


118-124 West Pearl Street 
Cincinnati, Ohio 




















“HITCHING POST 


A versatile unit for men’s wear... 


an old fashioned hitching post with 
full-round plaster horse’s head... 
finished in blended dark green... two 10” 


10” high x 12” diameter. 


Each $ 14-95 
SS 200 eassccateo— 


Portsmouth, Ohio 


Write for our new Spring brochure 


shelves... 


Second and Massie 
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DISPLAY SHOWMANSHIP 
[Continued from page 99] 

There are two 

case, the 
what is 


steps are interest and desire. 
action. In 
wants, or 


kinds of buying one 


customer already needs, 


being offered for sale—that is, a demand 
exists. In the other case, no demand exists 
and the selling effort has to win attention, 


create interest, desire, and lead to action. 
This is called impulse-buying and is much 
harder to accomplish. However, the store 
making no attempt to develop new demand 
missing the possibility of the 
from winning cus- 


demands. 


is obviously 
that new 
tomers and creating new In win- 
dow displays, the point of appealing to new 
customers should always be kept in mind. 
\ window may and hold customers 
that have developed the habit of trading at 
a certain store and yet be ineffective in its 
other 


profit comes 


satisfy 


new prospects. On the 
that is 


new 


appeal to 
so attractive as to 
win the attention of will 
serve for the old customer. By aiming at 
the hard-to-sell customer you will always, 
naturally and others. <A 
certain candy merchant has said he doesn’t 
sell candy, he sells the happiness that comes 
taste. In your win- 
psychology ot selling. 
self- 


hand, a window 


also 


people 


easily, sell the 


from the pleasure of 
dows 


Don't sell things 
home life 


remember the 
sell ideals 
and happiness. 

or less accurately de- 


feelings 
respect 
It has 
termined that women buy because of one or 
more ot the following forces. When plan- 
feminine appeals 


been more 


ning a window, use these 
45a Check 1st: 
| Style 
Z. PEIce 
5. ‘Quality 


Foremost consideration 
Secondary consideration 
Impressive, but not as 
impressive as the first two 
Valuable 

Desirable 

Effective 

list, check the follow- 
Naturally, 
when 


4. Ixclusiveness 
5. Service 
6. Reputation 
\gainst the 
ing time-proven appeals to men. 
list, exceptions 
appealing to a specific type 
l Price 
2. Quality 
Style 
4. Service 
5. Reputation 


above 


in either there are 


yr Class. 
Foremost 
Important 
Slight 
Essential 
Reassuring 


6. Testimonials Effective 
Usually the safest course is to be con- 
stantly vigilant in discovering what are the 
best appeals to use at any given time and 
what new appeals to feature when old 


appeals have lost their power 

(good displays must be original and appro 
: original to attract and hold attention 
()ne topnotch 


priate 
appropriate to make sales. 
told us his 


greatest source oO! 


The 


displayman 


ideas was the daily press newspapers 


ind the general magazines are filled with 
thousands of good ideas that are readily 
adaptable to a window display. The art 


and layout of the average magazine 
will give you valuable hints as to how and 
what and when to display almost any item 
Local events in the community 


The opening of school 


work 


you carry 
good 
athletic activities of 
improvements in your town, are 


are alwavs 
or college, the com 


munity, new 


ill events of general interest and_ local 
appeal. Even your own store can be used 
for ideas Many stores have made very 


effective windows by featuring events in 
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their development or even their complet 
history. While this does not sell mercha: 
dise, it does sell prestige and builds on 
name for reliability. An excellent 
for window ideas that is generally ove 
looked is the windows of non-competir 
Very often a successful window ¢ 


sour 


stores. 
be created by adopting a background, a di 
play piece, an arrangement, or layout, fro: 
windows of stores whose business is entire] 
foreign to your own. 

In a sense, a good window is a pictur 
The most successful windows have all el 
ments of a topnotch painting: 
matter, frame, background, color harmon 
and balance. Therefore, just as in eve: 
picture, window must have 
focal point or a center-of-interest. It shoul 
be some prominent item or feature that i 
stantly grips the attention, the interest. It 
is not that the center-of-interest 
correspond to the center of the 
space. It should be 
where the attention is normally expected t 
fall. Different things can determine th: 
center of interest. For example, a spotlight 
on any one item in a window would attract 
the eye to that spot first. A window card 
or slogan can be used for the same purpos: 


sub} 


good your 


necessary 
W ind mW 


near or at the spot 


The background might also serve, as it often 
does in institutional-type windows. In sales 
windows, however, it 1s dangerous to mak 
the background the most prominent point 
unless the delivers is a stron 
sales appeal for the articles shown. How 
ever, be careful that your center-of-interest 
is not so powerful that it overshadows thx 
other features. 


message it 


Goods must be easily and clearly seen 
When a customer is making a_ purchase 
what would be the effect if your salesmatr 
were to turn his back and hold the item 


from the custome: 
isn't it?) Experi 
every 


being considered as far 
as possible? Ridiculous, 
proven, in the case of sale, 


examine the 


ence has 


the customer wants to item 


closely, even handle it. Observe some ot 
your own customers. You will see them 
bringing the goods into the most favorable 
position for vision. This, then, is a point 


to be emphasized in’ window — displays 
Whatever articles are shown in the window 
must be with a distinct 
center-of-interest, but with a view to 
making it as as possible for the ob 
to examine the goods. In 


arranged not only 
also 
eas) 
server general, 
small items should be placed near the front 
and the larger items toward the rear. This 
permits the best vision for the whole display 

Three vision. First, the 
more important should — be 
placed in the most favorable spot for obser 


rules for easy 
merchandise 


vation, and goods that sell better because ot 
observation on all sides should be placed 
in corner windows, whenever feasible. Se 
merchandise should be 
will fall on them in the most effective 
way, leaving no article in shadows. (More 
about lighting in another paragraph.) Third 
display should be hidden as mucl 
Price or descriptive cards 
that are too their 
make goods in a window hard to see. Dis 
plays where the cards halt hide the merchan 


ond, placed so that 


light 


fixtures 


as possible. 


large for purpose also 


dise are wrong. 
The importance of backgrounds is illus 
trated by the following true story. One time 


in Paris, two famous opera stars thought 








dow 
spot 
dt 
the 
light 
tract 
Car 
OSE 
yften 
sales 
nake 
ont 
rong 


low 


last 
mal 
ite nN 
mel 
eri 
sale, 
item 
ot 
he m 
able 
Ont 
lays 
dow 
tinct 
Vv to 
ob 
eral, 
ront 
This 
lay 





famous opera 


finishes, 


ing contrast. 
manent or 


pearance of the background. 
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PRIL, 


would try their luck as street singers. 
er repeated rebuffs, they were permitted 
enter a courtyard, where they began to 
r, Although they gave the best they had 
proven popularity, a 
How long is this 
As a result 
were 


sang songs of 
ous tenant inquired, 
eeching going to continue ?” 
his complaints the two 
ven out of the yard. Later that night, 
the American Embassy, they sang the 
ne songs and were overwhelmed with 
npliments. For the audience’s amusement 
told of their experiences in the after- 


singers 


mn. One man, who was loudest in his 
iises, became the butt of the joke when 
sheepishly confessed he had chased two 
vers out of a certain courtyard that after- 
on. The singers, of course, were our two 
stars. This little anecdote 
rcibly proves the importance of the proper 
tting. The general appearance of a win- 
ow’s background stamps it either mediocre 

exceptional. 

There are two classes of background; the 
rmanent type, which is the actual struc 
re of the show window interior, and the 
emporary kind, which is built in more or 
ess of an ornamental design to serve for a 
w days at a time. Permanent backgrounds, 
hardwood and_ other 
are not always the most desirable, 


their expensive 


very often their color scheme is not in 
irdance with the merchandise to be 
wn. For example, a red chair against a 
ahogany wood would not create a pleas- 
Most stores that have per- 
hardwood 
reens or other means to change the ap- 
For that rea- 
permanent backgrounds are 
They are still used extensively 
shops, possibly to give an im- 


backgrounds — us¢ 


on, expensive 
sing favor. 
men's 
ession of masculine dignity. 
\ background is as important to the mer- 
ndise shown as a proper setting is to a 
Dark backgrounds in deep windows 
very unsatisfactory, as they cause re- 
tion from the other side of the street. In 
dark 
ounds become nothing more nor less than 
rors. The deeper the windows, the 
hter the background should be in order 
Dark colors should 
shallow 


ytime, deep windows with back- 


overcome this defect. 
windows or 
allow 
ect rays of light from the sky to counter- 


used only in very 
en the glass is high enough to 


reflections. 
enic backgrounds are used frequently to 
ta specific promotion or occasion. To 
the best 
tained at nominal cost from firms special- 
ng in this type of decoration. In select- 
a “scenic” it 1s 
representing the 


scenic backgrounds can _ be 


important to choose 
season or event in 
ich it is to be used; otherwise, it 
detract from the merchandise on dis- 
Regardless of which type of back- 
it 1 important to 
ember the ceiling of the window. The 
in window should always be 
ter in color than the background. There 
two reasons for this important, but all- 
otten neglected, rule: Bright 
ect light and prevent the appearance of 
window from being top-heavy. 


ind you use it is very 


g of any 


ceilings 


is hard to believe, but very few stores 
ice great importance on window lighting. 
ny large department stores will spend a 


DISPLAY WORLD 


SOLVING A FURNITURE 
DISPLAY PROBLEM 
[Continued from page 49] 


new furniture floor was the transformation 
of existing walls and ceilings to a condi- 
tion that would harmonize with and help 
the cause of home furnishings display, all 
with due respect to necessary water and 
heating installations. The pipes and notice 
able overhangs were all successfully elimi 
nated with 
This also 


a few coats of gun metal paint. 
seemingly to bring the 
about 
white, opaque shades were 
ceiling at all locations. 
down 


served 
high ceilings down to residential 
height. Large, 
suspended from the 
Thus the light was beamed directly 
upon the furniture sets and not wasted upon 
unproductive upper surfaces. 

To give distinction to the elevator front 
at the entrance to the new department, the 
white glass side panels and upper borders 
were given a treatment of dark plum color 
Sparking this area were smart mirrors and 
gay decorations in gold trim 

Besides a main department of living room 
the new floor offers a whole sec- 
suitable for small 

living conditions. 
This unit pursues the same open display 


furniture, 
tion of merchandise 
quarters or temporary 
system as that of the larger living room 
enterprise, but on a much smaller scale, of 
Significantly, at important traffic 
locations in this area and along the main 


course. 


passageways leading to it are eye-stopping 
niche displays of the finer living room com- 
binations. Invariably, these furnish a live 
invitation for impulse visits to the better 
merchandise locations—and such a visit to 
these Gilchrist displays many 
up with a purchase. 

Quite appropriately, the display staff has 
created a number of windows to dramatize 
some special setting in the home furnishings 
department. Even the windows 
feature side strips of these pictures with 
an invitation in this vein, “The whole town 
is talking about this Ninth Wonder at 
Gilehrist's: . . . Its our ninth 
floor a world of fine quality, depend 
able furniture 


times winds 


fashion 


wonderful 


Visit ‘the new ninth,’ a 
must on your list, now.” 


goodly sum on the display itself and then 
neglect the general illumination. The main 
idea seems to be, “Give it plenty of illum- 
ination so people can see it.’ Many win- 
dows are either too brightly illuminated or 
too little lighted. There is nothing so 
effective as proper lighting to bring out the 
Here is 
where the small store can make his windows 
compete with larger retailers. A few flood 
lights, plus 
transform an otherwise ordinary display into 


merchandise for the sales appeal. 


a spotlight effectively used, can 


an unusual eye-stopper. Use lighting dra 
matically. Illumination can be used like the 
brush of the artist. Contrast is the secret 
ot effectiveness. Remember, good lighting 
gives merchandise a certain newness. 
Display illumination consists of central- 
izing or concentrating light on displayed 
goods to strongly accentuate their beauty, 
form, texture, or finish. Some stores use a 
border of tubing around the 


window to draw attention to it. 


entire 
However, 
the purpose is defeated because the eye is 
drawn more to the lights than to the goods 
[Continued on page 112] 
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LLL A AMMA AMMA MAM 


QUALITY always 


DEPENDABLE 
for the Display Man 
and Sign Artist 


Complete line of TINSELS in 
silver and all colors; DIAMOND 


DUST (snow) all sizes carried at 


all times for prompt shipment. 


Also all decorative BRONZE 
POWDERS, Silk Screen BRONZE 
POWDERS, Silk Screen BRONZE 
LIQUID, R. M. PEARL LAC. 
QUER, ESSENCE of PEARL, 
CRYSTALLINE BEADS, _ Ill- 
HAIRLINE STRIPING 
ALUMINUM PASTE. 


bronze 
GOLD, 


ILLINOIS BRONZE 
POWDER CO. 


Dept. Display, 2015-29 S. Clark St. 
Chicago 16 
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Creates a Window 
SENSATION WITH 


ELASTIC 
FAB 


A New Drapery Material 
Unlike Anything Else 


New York is raving about this new- 
est material of sparkling, shimmer- 
ing BEAUTY. Made of the softest, 
non-itching glass fibers . . . of 
elastic construction . so that IT 


STRETCHES. 
10 DAZZLING COLORS! 
100% FIREPROOF 


Be the FIRST in 
Elastic-Feb. Telegraph, Telephone 
or Air Mail your request for 


your city with 
Samples. i 


RADIANT 


GLASS FIBERS CO. 
208 E. 27 St., New York 16, N.Y. 
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Grass Mats. . . Greens 
11+ FOMs 


GRASS MATS, Sewn on Burlap— 


I meproot green rattia, x 6 feet $4.95 eacl 
$54.00 per dozen. Natural color $4.00 each 
Spe 1 $1.00 extra 
SCATTER GRASS— 
its -85 per pound 


PRESERVED satpdaeheate FERNS— 
green, 1. 


agen $10.00 per 100 
PRESERVED BOSTON FERNS— 


long 


lor potting "$12.00 se 100) 
PRESERVED ADIANTUM FERNS— 


ransparent fern. green, maiden-} 


vide $8.00 per 100 
PRESERVED ASPARAGUS FERNS— 


Ver een flameproot fert grades 


$9.00 per 00 $11.00 per 100 $15.00 per " 


PRESERVED GENUINE ITALIAN RUSCUS— 
In ¢ fameproof $1.00 per Ib Pa 
olors tl meproof $1.25 per It 


PRESERVED EUCALYPTUS BRANCHES 
l me Large beautiful greer 


$2.00 per Ib. Pastels $3.00 per Ib 


Arts and Flowers 
Displays 
43 West 56 Street, New York 19 


Circle - 7-6893-6848 
Manufacturers - Importers - Creators 











We are doing our utmost 


to improve the supply. 


Keep asking your Dealer 
for 


“NAT-MAT” ¢ 


NATIONAL CARD, 
MAT & BOARD CO. 


MFRS. 
4318 Carroll Ave., 


‘ardboards. 


Chicago, Ill. 


Allied Mills 
Los Angeles, Calif. Peterboro, Ont., Can. 
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APRIL, 1922 


Harry Precht became display manager for 
Martin's, Brooklyn, after six years’ service 
with the store He succeeded A. Heyman, 
who joined Berlin’s, New York City. 

\iter 20 years with Frederick Loeser & 
Co., Brooklyn, Arthur N. A. Waldron re 
signed as display manager for the company, 
Frank R. Stephens, 
display tor 


in order to” retire. 
former assistant, took ove 
Loeser's 

Phe Central Georgia Display Men’s Club 
was organized with John J. Farren, Union 
Macon, 
Secretary of the organization was Tom ¢ 
Rogers, J. P. Allen & Co., Macon. 

Harry W. Hoile was elected president of 
the newly formed display club in Oklahoma 


Dry Goods Company, as president. 


City Other officers were James \ndrews, 


vice-president, and L. L. Wilkins, secretary 
treasurer. 

Joe L. Walters resigned as display man- 
ager for Cramer & Norton, Danville, IL, 
position with Eagle 


to accept a similar 


Stores, Chicago 


APRIL, 1937 
Sixty-two  displaymen otf Washington, 
I). C., attended a final organization meeting 
at which time the National Capital Display 
Club came into existence. President of the 


group was W. Arthur Gray, Lansburgh & 


Brother, assisted by James Styles, The 
Hecht Company, vice president ; i); DD. 
Grimes, Palais Roval, secretary; Tina 
Marranzano, Washington Board of Trade, 


executive secretary, and Joseph McCann, 
S. Kann Sons, treasurer. 

Helen Coles, Bonwit Teller, and Richard 
Wallace, of B. Altman & Co., New York 
City, appeared as speakers on modern dis 
play at a meeting of the New York Fashion 


(;roup 


More than 100 attended the fourth annual 


banquet of the Northern Indiana Associa 
tion of Display Men, held at the Oliver 
hotel, South Bend. Featured speakers wert 


\W. L. Stensgaard, of the Chicago tirm of 


that name (ile Ix Stocker, president ot 


the International Association of Display 
Men; F. E. Whitelam, R. H. Fyfe & Co., 
Detroit: Erwin Hiffmar president, St. 
Louis Display Club, and R. C. Kash, editor, 
ISPLAY WORLD Krank G 
Yobertson Brothers, South Bend, served as 
Martin Altman was president 


. : 
Bingham, 


toastmaste 


the Indiana association 
Formerly in charge of display for R. H 
White & Co., Boston, C. S. Nichols became 
displav manager tor Rollman & Sons Com 

Cincinnati 

(seorge H. Waener, George B. Peck Com 
Kansas City, won first prize in a 
test sponsored by the bdenéie Millinery 
Company, with Ray Larson, T. S. Martin 
Company, Sioux City, lowa, placing second 
1 Ra Slonecker, Townsend, Wyatt 


& Wall, St. Joseph, Mo., winning third 
Kirst prize ot $100 in a display contest 


eld by Brauer Brothers Shoe Company 


APRIL, £94 


WOODGRAIN 
DisPLAY PAPER 





WALNUT WOODGRAIN PAPER 


All the richness and warmth of wood paneled 
walls can be yours at a fraction of the cost 
with Walnut Woodgrain Paper. The beautiful 
grain of finished and highly polished walnut 
is reproduced in photographic detail on a heavy, 
durable, pliable paper. In rolls 50 inches wide 


by 25 feet long. No. WG-8. $2, 25 


Per roll 
Write For Catalog 


GARRISON-WAGNER CO. 


2018 Washington Ave. St. Louis 3, Mo. 








YUCCA POLES 


Give high dramatic lines to your windows! 
1” to 6” diameters. 6’ to 12’ high. Immediate 
delivery. 


BAMBOO POLES 


From ¥,” to 2” diameters. 


per hundred. 
TAPA PAPER 


Reflecting the charm 
and romance of the 
South Seas. Six de- 
Signs; 2F x x. B® 
sheets $7.00. 


BAMBOO MATS 


For backgrounds — 
flooring — _ dividers. 
34” x SYA” @ $3.95. 


Priced from $18.00 
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MG-20 


Size—o0” high x 36” wide 


TROPICAL FISH 


leep 


heautitul round papier mache fish—finished 


ol yellow, coral, pink, blue. magenta 
ghted in diamond dust Base and uprights of 
Homosote 
rmation—grass green Preserved sea tans 

vellow—flocked with diamond dust TP we 


for merchandising, 15” long x 6 wide 


ine—air brushed and _ tinseled 


site set piece 


Price - $35.00 


Individual Papier Mache Fish 
Individual Papier Mache Fish—Size 14” x 17” 
Priced at $1.80 each 
JOBBERS AND SALESMEN TERRITORIES 
OPEN ON THIS LINE 


MGM DISPLAYS, INC. 


Offices and Factory 
1026 Race Street, Philadelphia 7, Pa. 








PASTE IT QUICK 
with 





Art-Stick is a speedy, quick-drying rubber 
paste ... ideal for display use. For mount- 
ng fabrics, cloth and paper and all display 
materials. Spreads easily — grips firmly. 


Distributors Wanted 


Artistic Display Materials, Inc. 


700-904 S. Main Street, Los Angeles 15, Calif. 




















“DRIFT PLASTIC SNOW, 


GLISTENING, REALISTIC FLAKES 
Bushel covers 24 square feet 


$3.50 per bushel 
sportation charge ] 


i! s! Sample on request 


to insure delivery wher lesire 


ver Inquiries Invited 


lobt 
Mid-State Distributors 2° S447" STREET 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
SITION WANTED POSITION VACANT 
JSED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
3.00 Per Column Inch — CASH WITH ORDER 





DISPLAY WORLD 


was won by Richard A. Staines, Vandever 
Dry Goods Company, Tulsa. 

Maurice I. Solomon resigned as display 
manager for Adler Shoe Company, New 
York City, to join Stenchever’s, a New 
Jersey chain 

The display department of Ivey's, Inc., 
new store in Asheville, N. C.. was under 
the direction of Ray Putnam. 

John Schaleger was appointed assistant to 
Edward Wussow at Schuster’s, Milwaukee 


Cook & Meier Appoints 
Vander Jagt To Sales Staff 

William Vander Jagt has joined the sales 
staff of Cook & Meter, 159 North Michigan 
avenue, Chicago 1, and will cover the mid 
West territory. He has been associated with 
display tor 12 years, and has many friends 
in the field 


Special Display Stand 
For Insecticide 

\ special corrugated floor display stand 
designed and made by Robert Gair tor the 
Sherwin-Williams Company's “Bug Blaster” 
garden insecticide is now being distributed 
to retail outlets 
of the stand. 


Simplicity is the key-note 


Wolf & Vine Announces 


Improved Plastic Figures 

\fter five vears’ research and two years 
spent in improving production techniques, 
Wolf & Vine, Los Angeles, has announced 
a complete line of all-plastic mannequins 
Styled by Emil Droz, the figures are wash 
able and chip-proof. The company is located 


at 225 South Los Angeles street 


Catalogue Shows 
Oak Fixtures 


Display Marketers, 227 South Fifth street, 
Philadelphia 6, has released an eight-page 
catalogue showing a new line of display 
fixtures of solid oak construction. Fune 


tional, modern design is featured. Copies 
of the catalogue can be obtained by writing 


the firm 


Expansion Move 
For Steiner 

Steiner Manufacturing Company, tormerl 
ot Brooklyn, has taken increased space in 
new quarters at 47-30 33d. street, Long 
Island ¢ ity 1. 


Winning Textile Designs 
Are Displayed 

Coincidentally with the showing of modern 
fabric designs at the Museum ot Modern 


\rt, New York City, 


cities throughout the country installed spe 
| 


leading stores in 19 


cial displays based around the same designs 


Those selected were chosen from 2.443 
entries in a competition for the design of 
printed tabrics held by the museum last 
vear 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to Cisplay or displaymen anywhere. 
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FACT, FUN and FANTASY in DISPLAY 





Unique Disnlayer 


for 
Millinery, Bags and Accessories 


TALLY-HO Display Studios 


150 E. 28th St. New York City 16 








x KO 





New York, N. Y. 
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when the giant postwar production 
power of American Industry will 
make shortages and scarcities a 
disagreeable memory. Then, 
Murray Toll Quality will have more 
importance than ever before. 


At this time we regret to advise 
that we cannot accept any more 
orders for Display Boards as we 
are completely oversold on our 
allotments. 


MURRAY TOLL 


Mfrs. & Mill Agents 
Cardboards of all Descriptions 
6224 Paschall Ave., Phila. 42, Pa. 
Phone SAratoga 9-5727 or 9-5728 














6 
SIDE VIEW 





“Papier Mache” Men’s, Women’s, and Chil- 
dren’s Forms made by hand by experienced 
Mannequin Manufacturers. Finished in 
Papier Mache or Mannequin composition. 
Price list and description sent on request. 


NATIONAL ART STUDIO 


306-308 South Market Street Chicago 6, III. 
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os 4 


Your 
| Column 


Notice of expiration of our subscription 
arrived today, and as we just could not do 








without this 
nclosing our check for a two-year sub 
ription We subscribe to a number of 
various trade journals, but none of them 
covers their field as well as DISPLAY 
WORLD covers the field of visual merchan 
dising. We can not think of what it would 
be like to be deprived of this link with all 


wonderful magazine we are 


that’s new and interesting in the field of 

Can you tell us how much additional it 
would cost to send our DISPLAY WORLD 
via air mail each month? It usually arrives 
about the end of the month following pub 
lication and this often leaves us a little lat 
seasonal items that we 
purchase but could not get 


( some nt the 
would like to 
in time tor uss It the air mail charges 

not too unreasonable, we would like to 
have our copy sent us this way in_ the 
future De Emerson Thornton, Aloha Land 
, Honolulu 


Display 


\ money order to the value of one pound 
was forwarded to vou today through the 
British Postal Authorities: it is my annual 
DISPLAY WORLD. I have 


received the magazine regularly during the 


remittance to 


vears and have appreciated it ver) 
mucl Pyvrer Copple, London, England 

We would appreciate receiving the month 
lv issues of DISPLAY WORLD earlier in 
the month of issue than at present. The 
last issu eached us quite late, thus 
making too late certain advantages in buy- 
ing from ads, not to mention other benefits 
lost. But your magazine 1s improving with 
each issue; keep up the good work.—Jack 
J. Bengviat, Goldsmith Brothers, New York 


[ enjov your magazine thoroughly; it has 
been a great help to me in my work.—C. I 
Hertzberg, Golden Gate, Kenosha, Wis 

With reference to vour editorial in the 
January issue of DISPLAY WORLD re 
garding the lack of training facilities, I feel 
that the following information about dis 


play training in England may be of help to 
\merican display associations 

\ssociation, in con 
Ministry of Labour 


training of re 


The British Display 
junction with the 
started a scheme for the 
turned service men at the beginning of this 
eal The scheme, although it began lat 
ifter the termination of hostilities, was re 
eived with considerable enthusiasm — by 
those interested in becoming displaymen 

Phe Britis] 
| 


Display Association began 


eir task by dividing the country into 


t i an appointing a competent display 
to administer the full-time display 

course carried out at schools of art in the 

rea The course to extend over a period 
ee months—during which time students 


ld be taught the principles of display, 


APRIL, 19% 












BERT WOLFF 


Presents an Interesting Line of 


e DECORATIVE PLASTIC 
BACKGROUND 


e MANNEQUINS 


e GARMENT FORMS—Plastic, 
Wire and Papier Mache 


e MILLINERY HEADS 


e PLASTIC FIXTURES and 
NOVELTIES 


e@ JEWELRY DISPLAY FIX- 
TURES, Modern Design 


e METAL STANDS, Chrome 

e PLASTIC GARMENT 
HANGERS 

e PLASTIC GARMENT 
COVERS 


When in Chicago 
Visit Our Showroom 


BERT WOLFF 


329 S. WOOD STREET 
CHICAGO 12, ILL. 
HAYmarket 9016 





CARDBOARD 


Limited Quantities Available 


WHITE 2 SIDES 


AND 


Colored Showcard 
14 Ply — 28 x 44 


— ALSO —— 


33 BRIGHT AND SATIN 
DISPLAY PAPERS 


Available in Rolls — 26'' Wide 


Write for Our 
Colorful Booklet 102D 





° 


Mfrs. and Converters of Cardboard 


SHOPSIN PAPER CO. 


112 CHARLTON STREET 
NEW YORK 14, N. Y. 
WoOrth 4-6038 
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- FOIL-ROL 


ALUMINUM FOR DISPLAY 


Sparkles — Dances — Rains 





44 YER “? 
ee 





BONWIT-TELLER, New York City 
MYRIADS OF USES IN DISPLAY 
50c Per Roll 
14” x 375 Feet 
Minimum Order 22 Rolls 
IMMEDIATE DELIVERY — MAILED PREPAID 


FOIL-ROL 


4 DENNY PLACE CINCINNATI 27, OHIO 








to top off your 
mannequins 


styles or 







Your own 


natural sketches duplicated if 
attractive desired. Designed for 
display 


display mannequins of 
every description. 


WIGS 
Arranjay’s Wig Co. 


WIG SUPPLIES, 
DOMESTIC AND EXPORT 
32 WEST 20TH ST. 
NEW YORK CITY 
elephone Chelsea 3-8340-1 















Yade trom Your OWN Negatives or frints J 


PHOTOCRAFT 2a) 


3543 BROADWAY 


KANSAS CITY, MO. 








Please Mention DISPLAY WORLD 
When Writing Advertisers 





| the window 


OISPLAY WORLD 


also colour and design. Stores 
proached with the hope that they would give 
facilities for students to gain practical ex 
watching their display 


ments at work. 


were ap- 


perience by depart 
\n appointments service has been set up 
apply for staff, and 
satisfactory 


whereby 
students 
standard of display are then sent to stores 
requiring staff. By this 

hoped to bring about a much higher stan- 
country 


Stores Can 
having reached a 
programme it 1s 
dard of display throughout the 
FE. C. Carpenter, London, England. 

Please 
subscriptions (some are renewals) for DIS 
individuals 


enter the following seven one-year 


PLAY WORLD. The seven 
listed are members of our display depart- 
ment.—George Wagner, J. L. Brandeis & 


Sons, Omaha. 


faithful Danish sub- 


you with a question. | 


\llow me as a 
scriber to address 
shouldn’t mind to correspond with a young 
\merican displayman, and I write to you 
in the hope that through DISPLAY 
WORLD, can find a man with interest for 


Vou, 


address 


this. If you can, you'll find my 
above. Let me also tell you I find DIS- 
PLAY WORLD is OK and I’m very sorry 


that here in Denmark we can’t buy all the 
new articles from its advertisements—Egon 
\arhus, Den 


B. Eskesen, Skovbrynet 26, 


mark. 

Your magazine is very helpful and in- 
formative and I enjoy every issue. But | 
| 


have a suggestion, instead of so many small 
shots of store windows, why not a few full- 


page photographs of exceptionally good dis- 


plays so that we can study them more 
closely and get more out of them? I am 
sure there are others who must feel the 
same way about this \nn Godeck, Pitts- 
yurgh 

DISPLAY WORLD is of such great 
value to us that we find it advisable to 
have more than one copy around each 
month. Will you please double our sub- 
scription, therefore, sending us two issues 


each month, starting as soon as possible 
Norman H. Harris, Bentor 
plays, Jamaica, L. I., N. Y. 


Service Dis- 


I have taken great interest in your 
DISPLAY WORLD, its 
illustrations and advice and advertisements 
It's truly a great help to those in the dis- 
play business —L. E. McDermott, Hamilton, 


Ont., Canada 


monthly magazine 


received the latest issue 


WORLD and= are 


We have just 


of DISPLAY quite 


pleased with the wonderful ideas brought 
out in merchandise displaying.—Thomas S. 
Phillips, manager, Friendly Stores, Hope, 
Ark 


“Life” came to Dickson & Ives’ windows 
brushing the 
waves out of our e 


recently! Just angel's 


atter 
hair yes and opening 
(which showed a blowup back 
ground treatment of a Life magazine cover), 
into the display department walked the live 
and lovely Nancy Stilley, model for the 
same cover of Life. She was motoring to 
Gardens, and 
stopped to have her picture taken—in the 


Cypress seeing our window 








PRODUCTS 
OF DISTINCTION 


For display products of distinc- 
tion we carry a full line of ... 
e TINSELS 
e BEADS 
e DIAMOND DUST 
e FLOCK PAPERS 
e FLOCK FABRICS 
e TINSEL CLOTHS 
e VELVETEX FABRICS 
e@ NETS and MALINES 
e DISPLAY SCRIMS 
e TARLETANES 


Jobbers Inquiries Invited 


ASSOCIATED 
FABRICS 
COMPANY 


1600 Broadway 
New York 19, N. Y. 




















Summer Scene 





No. 6936 
OAR AND BOARDWALK DISPLAYER 
All Wood constructed — Trimmed with 
Natural Fish Netting 5 ft. x 3 ft. overall. 
PRICE... $17.75 ea. 


You are cordially invited to our showroom 


DISPLAY MANUFACTURERS MART, inc. 


a lO) ee 





34 WEST 35th 











112 DISPLAY WORLD APRIL, 1947 





window and much to the pleasure of a DISPLAY SHOWMANSHIP 


if h l la S huge crowd which gathered outside. [Continued from page 107] 
The window was a great success from the | : : 
on display. In show windows, no light 


«© CEDAR BARK IN SHEETS merchandise angle, as the Jantzen suits a iy EE = aimameceiuea eo 
e CEDAR AND BIRCH POLES featured sold with a speed almost equaling os a9 gta “ ne we hg 
@ RUSTIC FURNITURE Miss Stilley’s speed at water skiing—Nelson | | > dow’ ‘lights "aa : ie gage d 
e SPECIAL DISPLAYS C. Huber, Jr., display manager, Dickson & " or t ° | A gee hii. Maencconnys 7 

es ( 7 ao “1; F A paar bs 4 . ; t 
; none a ves, Inc., Orlando, 1 wil the eye will not be invariably drawn in that 
e BIRD HOUSES I have noticed your attractive full-color direction. As much as possible, light sources 


should come from in front of the goods 


RUSTIC FURNITURE CO., Inc. DISPLAY WORLD covers, and wish at avoid shadows. No part of the as 


this time to congratulate you on the fine 


rT ” Ratt ace ; : Se 
Parkcraft job you are doing with DISPLAY WORLD illuminati m should be thrown on the : 
Phone 68 Day— —Night 147 Be SOOn eee eae eee eae walk, since too much light, especially if it 
© s < puede ae Ss « ( CULOT, « SO ‘ ° ° . . 
Black Horse Pike at R. R. o sii is on the sidewalk, again is a distraction 


sabe Pirie Scott & Co., Chicago. : a os - 7 
Williamstown, N. J. from the main event. For uniformity of 


illumination, the distance between reflectors 





It is an honor for us to address to you : ay 
should range from 2 to 15 inches, and lamps 





and at the same time expressing our pleas- 


REDIKUT LETTERS cena Henge plendid program we hav from 150 watts to 500 watts should be used, 
1 a) the Spic¢ ( ( OLTs > < > x . e 

eee depending upon the window height and the 

= noticed in the DISPLAY WORLD. W as ‘ : ai 
Die Cut Cardboard Letters shall . ; type of merchandise. If the goods to be 
Popular sizes, styles and colors. Write for displayed are of a highly reflective nature, 
your sumples and prices. Ask your Dealer. among our staff. If in the case you may less light is required than if the displayed 
THE REDIKUT LETTER Co. sank shckee wan lacahis pe aia ae articles are the kind that absorb light 
2902 W. 76th St. Los Angeles 43, Calif. a sais readily, such as dark colored fabrics or 
ae oa OO Re fe NT carpeting. Remember, also, that the amount 

: en a ada of light is determined by the color of the 

co 


vou sending commentaries of our t ‘ ° ° 
NEW WINDOW TRIMMERS Alp! : : : background. Light colors, less light; dark 
* | but of course we have to know in the way ; ; : 


shades, more illumination. 


now ask you a favor. It is about five 
subscriptions which we wish to distribute 








possible 4 













Combination Hammer, Nail Puller you work and authority of yours.—Atilio . 

and Screw Driver. Seuste Dabini, YTA Prot hr Ee ee In the modern use of color as a display 
; : Santiago Dabini, opaganda, Buenos ; 

Fits your vest pocket. Each accessory, many antiquated rules are cast 






\ires, Argentina é ; ; : 
off. Properly used, color in window dis 









HIAN 195 = : 


plays means quick and powerful impres 


We should like to express our thanks for ' 





sions made on the passerby. Colors stand 


l ders p y d. N yindow ; : 
Mail orders aa eis ae the valuable help your Service Bureau has : ; : 
trimmer should be without one ; P 3 . in one of three relations to each other 
Send Trial Order Today given us. Thanks to your medium and also TY . baat eal It 

. . -y har oe Fast, <or -clash. is 

L iW HWIN 516 W. Mth St. | to the advertisements in) yvour excellent cil bapa: wen i peer dele : 
New York City - : ; sometimes desirable to have a strong con 

paper our firm has established many valu- ; é 

trast, at other times,-a perfect harmony. A 





able connections.—H. Schonberg, Malmo. 


clash, of course, 1s never wanted, and 1s 
be avoided at all costs. The following is 


THAYER & CHANDLER AIRBRUSE [ am happy to inform you that all copies | a simple tabulation of color harmonies and 





Sweden. 



































wiforthe particular artist of DISPLAY WORLD are now arriving | contrasts: 
a <= mene. regularly each month. It is a pleasure to | Red 
Ts ; receive them, and may I say that I find Contrasts with Harmonizes witl 
Sehd vor Catalog 52 this publication most interesting and of a Green Blue Green 
: ’ THAYER « CHANDLER very high standard. John Friend, The Olive Purple 
O10 W.VAN BUREN ST.. CHICAGO.ILL Studios, Birkenhead, England Gray Rose 
Winners Announced — = 
ypronze Green Orange 
In Local Contest Lemon 
ft G q B y i p p \wards tor the best displays in a local (sreen 
Say Hello! 0 00 ll S In 0 § contest) promoting spring fashions were Red Olive 
- made by the San Mateo, Calif., Chamber of Crimson Blue 
Stillman ART DISPLAYS Commerce at a special luncheon recently Purple Brown 
354 W. 42nd St. New York City 18 | !he contest was divided into five classifica Pink Gray 
where EXCLUSIVE meets INEXPENSIVE tions, with the awards going to the follow Orange Yellow 
ing Lavender Buff 
Jay Lane, Joseph Magnin Company; Tex Yellow 
Justus, The London Shop: William Scharn- Purple Russet 
WINDOW DISPLAY inghausen and Roy Ungers, home furnish- Royal Blue Terra Cotta 
ings; Cal Filmore, Chandler's Warp ‘n’ (Crimson Goldenrod 
MATERIAL Woot shop; Alan Tracy, Levy Brothers, and Olive Warm Green 
Harold Wendt, Edward's “Treasures in Blue 
BECKER SIGN SUPPLY CO. Leather.” Orange Light Blue 
319-321 N. Paca St. Baltimore 1, Md. Judges of the contest were Louis A Yellow Purple 
Banks, at that time display director for Brown Gray 
Hale Brothers Stores: Ray Jones, Granat suff Red 
VN WT Brothers, and Wayne Polland, Charles | Cream 
Famous Schooner Bluenose Brown Hardware Company all of San (Jrange 
Scale model with sails, 81'' overall. $600.00. Francisco Purp Yellow 
Will rent for $100.00 per month. Photo 20c. Blue Warm Green 
HUGH CONNELLY Cohen Resigns Position Olive Warm Brown 
Box 928, 5 W. 63rd St., New York City 23 | With Franklin Simon Crimson Buff 
Jayson Cohen, who was named. display Gray 
anager for the Greenwich, Conn., store ot Purple 
Franklin Simon & Co., a short time ago. Jade Blue 
e Please Mention DISPLAY WORLD When has resigned. His future plans have not lemon Red 
Writing Advertisers been announced, nor has his successor been Goldenrod Lavender 


appointed as vet lan Mauve 
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REE, BRA? 


window display calendar: 
ry: The sale period 
rary: Valentine’s Day, Washington's 
Birthday. 
“Spring is here.” 
The Easter season. 
Prepares for summer. 
Brides and “summer its here 
Holiday and vacations 
st Summer sale month 
nber: Marks a new season, back to 
school. 
Kknd of warm weather, begin 
ning of colder days 
ber: Prepares tor Christmas 
ber: Harvest month of the retailer's 
vear 
t rules for successful displays : 
Vindow glass should be so clean in 
1 out that a store might be willing 
its reputation on it. The woodwork 


1 


ring likewise should) sparkle and 


You are always “sure” with a simpl 
ttered window 


he most important feature 


Size 1s not t 
vindow. A small window well done 


ine better results than a large win 
poorly decorated. 


Windows should be well lighted with 
lamps and good reflectors. 
not fill a large window with small 
] 


inless they are grouped. Group only 


that naturally go together 


Merchandise should be so arranged 
ne group does not overpower another 


se display fixtures as sparingly 


as 


rr Sell your own product, not dis- 
juipment 

\ a 1 - Pate 
Vindows are silent salesmen, they are 


“first impression” of your store 


same care in your window displays 
»in your advertising. 
merchandise display arranged to 
the greatest amount of profitable 
m places the smaller merchant on a 
titive footing with the larger store 
retailers, large or small, good win 
are a powerful advertising medium 
ting the trade of transients, reflecting 
siveness, and retaining old customers 
wnmary, the recipe for a successful 
is: A little thought, a dash of 1m 
tion, a reasonable amount of effort, a 
nt quantity of planning, plus a dash 
COMMON Sens¢ 


arrison-Wagner Issues 
italogue Supplement 


rally hundreds of 


decoratives, set 
ind display properties are shown in 
gc spring and summer catalogu 
nt just issued by Garrison-Wagnet 

2018 Washington 


\ copy can be obtained by 


avenue, ot 
writing 


1 


thie COMpalls 


xeber Display Manager 
Berger's, Buffalo 
advertisement of W. L 


ciates, Inc., Chicago, on page 1 of 
*k 


Stensgaard 


1¢ lists Louis Loot 
OF Es. ds. 


rrect name is Ray Graebet 


as display man- 
Berger Company, Buffalo 


OISPLAY WORLS 


Nichols To Judge 
Local Contest 

T. J. Nichols, display manager for E. M. 
Scarbrough & Sons, Austin, Texas, has 
been appointed one of the judges in a dis- 
play contest to be staged at San Marcos, 
Texas. Sponsored by the local Chamber of 
Commerce, the contest will consist of dis- 
plays installed by high school students 1n 
the windows of 11 San Marcos merchants 


Plastic Display Stands 
For Stein & Co. 


Two modern display stands will soon 


carry the name “Paris” in men’s” wear 
stores trom Coast to Coast They are an 
example of the effort of leading manuta¢ 
turers to answer the demand of retailers 
for adequate point-of-sale displays 

The belt stand and _ the suspender stand 
\. Stein & Co., 


“Plexi- 


being placed with dealers by 
Chicago, are entirely fabricated of 
elas” and make full use of the qualities of 
this material. 

The uprights ot both stands are made ot 
single long strips given the deeired form by 
sharp but graceful bends. All edge 
bases and uprights are given a full 45 
When these bevels flow into 


reverse they cause a prismatic play of light 


degree bevel 
Phe name “Paris” on the crosspiece in the 
familiar logotype is engraved in revers¢ 
a pleasing three-dimensional effect 

ght and 
secured firmly to each other by 


giving 

The two parts of each stand, uprig\ 
base, are 
means of a transparent weld. The welds 
are held in place by simple routs on the 
outside of each upright The suspender 
stand has routs to locate the “shoulders,” 
“buttons” 
which go through a piece of the base cut 1n 
from the back and turned upright. 


the pegs extend through to the back and 


while the consist of four pegs 


Two of 


thus do double service. 

Principal problem involved in fabrication 
was making the 180-degree bend to a short 
radius without setting up = strain It was 
solved by careful experimentation 1n_ heat 
and pressure control. 

The design of these stands combines func 
tion and beauty with a rich simplicity. They 
Plastics 


were manufactured by Emerson 


Corporation, New York City. 


Sloane Joins May's, 
Brooklyn Store 


May's, Brooklyn, has appointed George 
Sloane as display director, assisted by 
Joseph McDermott, who continues in that 
position. Sloane formerly operated a dis- 


play studio, and at one time headed dis 


play for Steven's, Jamaica, L. | 


Service Uninterrupted 
By Darling Fire 

\ fire of 
Midwest Foundry Company, 
Mich... a unit of the L. A 
interrupted production or 


undetermined origin at the 
Coldwater, 
Darling Com 
pany, has not 
shipment of fixtures, according to Trow- 
bridge Stanley, president. The plant where 
the fire occurred employs some 250 men and 
produces aluminum castings for Darling. 
The main offices and plant of the latter are 
located at Bronson, Mich 
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Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

| Air Brushes 

() Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Forms 
Display Furniture 
Display Letters 
Display Racks 
Drawing Boards 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 
Flags and Banners 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Mouldings 
Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plaques (Window) 
Plastics 
Price Cards—Tickets 
Price Ticket Holders 
Ribbons 
Sale Banners 
Show Card Colors 
Show Cards 
Show Case Lighting 
Show Cases 
Store Designing 
Socks—Window 
Store Equipment 
Signs—Brass— Bronze 
Signs—Card Holders 
Signs—Electric 
Sign Printing Machines 
Sleeve Forms 
Store Fronts 
Tackers 
Time Switches 
Turntables 
Veneers (Imitation) 
Wall Board 
Wigs 
Window Lighting 
Do you wish a copy of their catalogue? 
Do you plan to remodel your store soon? 
Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI, OHIO 
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APRUE, 


1947 


Opportunity Exchange 








FOR SALE 


Colorful! 


Thrilling! 


Amusing! 


GENUINE WALT DISNEY 
ANIMATED CHARACTERS 


e Snow White 


e Dumbo 


e Willie the Whale 


e Pinnochio 


$1,100.00 


Children and 


with action and color 


condition 


lent, too, for 


CROWLEY’S DISPLAY DEPT. 


Gratiot aud Monroe 


in toy 


grown-ups love these well known characters 
They'll make your windows or toy department 
Famous Walt 
authentically reproduced and 

and mechanical operation 
Ideal for Christmas 
year-round use 


“come alive” 


Disney characters 


in story book settings Full 


Slightly used—excellent 
windows or interior; excel 
or children’s department 


Detroit 26, Mich. 


DISPLAY DIRECTOR WANTED 


A-No.-1 Display Director who 


has a thorough knowledge of all the phases of display work 


Attractive proposition for an 


including Store Layout, Merchandise Handling, Departmental 
Displays and Window Trims. 
Address replies to Ben Bender. 


bonus arrangement. 


THE CENTRAL STORE 
Middletown, Ohio 


This Is Not An Ordinary Proposition! 


Excellent weekly salary plus 

















FOR SALE 


A Complete 


CHRISTMAS 
DISPLAY 


For Your Windows 


or 
Your Toy Department 


WILL SACRIFICE 
Write, Wire or Phone 


THE NEW 
BOSTON STORE 


State and Madison Sts. 
Chicago 2, IIl. 


Call State 3000 


SALESMEN 


Window Display Materials 
Fabrics, Papers, Etc. 
N. Y. firm wants local and 
other state representation. Ex 
cellent opportunity; all replies 
confidential Our employees 
know ot this ad 


Address “‘Box E.P.L.”’ 


Care of DISPLAY WORLD 


WANTED 
SALESMEN 


Splendid 


high - calibred 


opportunities for 
salesmen to 
handle natural display line of 
the highest quality in western 
Pennsylvania, upper New York 
state, the Midwest, South, and 
West coast on straight com 
Write 


training, and experience. Re 


giving age, 


mission. 
PeTences required. 


Address “Box K.L.W.” 


Care of DISPLAY WORLD 


WANTED 
SALESMEN 


Experienced salesmen to rep 
resent and take charge of th 
following markets for arti 
ficial flowers and display dec 
orations: West coast, Mid- 
west and Southwestern( Texas) 
Correspondence confidential 


General Display 


Corporation 
140 West Fourth Street 
Cincinnati, Ohio 


























WANTED 
DISPLAY MAN 


Write J. Ellison, 


THREE SISTERS 
26 SOUTH STATE STREET 
CHICAGO 3, ILL. 


Window Display 


Director 

With proven ibility to head 
display department Ot larg 
~ 

1CL We ] wea 
al Must abl pla 
ind it ( tand 1 
aN 1 i excellent O] 
portul w with p 
res \ \ ic] 1s display 
1 State Qua ition 
alat | 


LIBSON SHOPS 
1209 Washington St. 
St. Louis, Mo. 


WANTED 
DISPLAY LINES 


PUERTO RICO 
Wi are 
play lines for distribution in 
Puerto Rico on an exclusive 
Active market 
exists today for display ma- 
terials. Write us if interested 


H. R. MUXO 
P. O. Box 4806 


San Juan, Puerto Rico 


seeking various dis 


agency basis 


WANTED 
SALESMEN 


Manufacturer of 
flowers and display decora- 
tions has excellent openings 
for top flight salesmen in Bos 
ton, New York, Chicago, and 
West Virginia areas. Write, 


stating age and experience 


Address “Box M.C.K.” 


Care of DISPLAY WORLD | 


artificial 





























AVAILABLE Salesman, Buyer 
{ 
ret following 
Address “BOX S. A.” 
Cat f DISPLAY WORLD 








WANTED! 
DISPLAY MANAGER 


Leading Men’s and Women’s 
Quality Specialty Store in 
Mid-western city, requires a 
“TOP” DISPLAY MAN with 
creative ideas Take COM 
PLETE CHARGE of display 


department—windows and in 


teriors Write, giving all 
details: present salary, refer 
ences. Confidential! 


Address “Box M.D.M.”’ 


Care of DISPLAY WORLD 


WANTED 
Window Trimmer 


Immediate opening in Arkar 
sas’ Largest and Best Depart 
ment Store for an ambitious 
young man who knows how to 
plan and execute interior and 
exterior style displays 

Write or wire Mr. Braman, 
giving full particulars. Photos 
11 possible. 


GUS BLASS CO. 


LITTLE ROCK, ARK. 














WANTED—CUTAWL 


Also cutting blades for Mart 
Motocut display cutter. 


JOHN SCOTT 
R. D. 2., Morrisville, Pa. 
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JOBBERS 
WANTED 


You Are Missing a Good 
Deal Without 


MAGIC MANIKIN 
CLEANER 


FOP. 4 
Mannequins 
Millinery Heads 
Display Forms 
IBERAL DISCOUNTS 
Write for Sample 
Stating Territory 


Chemico Products 
Co. 


49% S. Illinois St. 
Indianapolis 4, Ind. 


AVAILABLE 
Display Executive 


with 20 years of successful 
display experience in Specialty 
and Department stores. Thor- 
oughly qualified to take com- 
plete charge of department. 
Presently employed. References 
exchanged confidentially. 


Address “Box D.C.W.” 


Care of DISPLAY WORLD 





WANTED 


To Represent You in 


The Philippines 


Display and allied materials. 
Experienced in planned selling 
and Displayman. I offer per- 
sonal representation of your 
products there. 


B. G. PIANA 


Room 451 
13220 Woodward Avenue 
Detroit 3, Mich. 


DISPLAY AND 
SIGN MAN 
WANTED 

Medium-priced Men’s and 
Women’s Wear. 
TOP SALARY FOR 
TOP MAN. 


GLOBE STORE 
Watertown, N. Y. 























WANTED 
SALESMEN 


stern and Mid - Western 
ritories open for the most 
rific line of Pecky-Cypress 
ts on the market. May be 
ried as a side-line. Please 
ise territories covered and 
s of lines carried. Jobbers 
iries invited. 


NATUR-CRAFT 
DISPLAYS 


147 Cannon Street 
Bridgeport, Conn. 


WANTED 
SALESMEN 


Certain exclusive territory 
open for new, improved ALL 
PLASTIC stylized line mani- 


kins. Write or call in person 


WOLF & VINE 


225 S. Los Angeles Street 
Los Angeles 12, Calif. 


AGENCIES WANTED 


for Display Accessories and 
Novelties for Africa, south of 
the Equator by 

HENRY HULL& COMPANY 
Display Specialists and Distributors 


Head Office: 
18 Loveday House, Loveday 
Street, Johannesburg. 


Telegraphic Address : “HACO” 
Johannesburg. Also at Dur- 
ban, Cape Town, Salisbury 
(Rhodesia) and Windhoek 
(S. W. Africa). 


REAL 
OPPORTUNITY 


to represent a leading manu- 
facturer of lucite display fix- 
tures. Large and well known 
line. Several territories open. 
If you don’t know the trade 
don’t waste your time and 
ours. Commission and draw- 
ing arranged. 


Address “BOX P. C.” 


Care of DISPLAY WORLD 














Does Your Store Have 
a Big Corner Window? 


vou are set for Christmas 
our wonderful window 
Happy Little Reindeer 
built in 1946 by Bliss 
lays, song by Rube Gold- 
music by Ruth Cleary. 
tor photographs. 


Publicity Director 


_GIMBEL BROTHERS 


Pittsburgh 22, Pennsylvania 


WANTED 
SALESMAN 


To sell outstanding line ot 
PAPIER MACHE 
WOODWORK, ETC 

Must be experienced display 

salesman and have a folowing. 


Walters Display, Inc. 
315 East 85th Street 
New York City 28 


Home Study ... “LESSONS IN 
WINDOW DISPLAY” A low 


priced, practical and up-to-date 
course covering all phases of the 
subject Of value to the experi 
enced trimmer as well as the begin 
ner Over 500 pages with 1,000 
sketches to show you how Write 


for circulars WILL H. BATES, 
Box 101, Ellsworth, Ill. 








WANTED—Assistant Display Man 

Woman for a fine department 
store Good starting salary 
splendid opportunity. 


FLIGELMAN’S 
Helena, Montana 




















WANTED TO BUY 


but not abused high 


mechanical 


XMAS DISPLAYS 
ble for high grade Dept 
\ll photos will be re- 
! within 2 weeks. 


Contact 


JOHN G. BARTON 
a 


FOR SALE 


Complete Window Display Service 
including props for rental back 
grounds, 5,000 square feet of plant 
ind modern show-room, retail, truck 
ind machinery, mannequin refinish 


ing business, plus accounts and 
long lease Opportunity of a life 
time for two alert displaymen. Ex 
cellent chance for G.I. to get into 
a going business. Covering Conr 


Address “‘Box B. C.” 


Care of DISPLAY WORLD 


CORRESPONDENCE INSTRUC- 
TION—In Window Display. Adver 
tising and Card Writing. In opera 
tion for nearly 40 years with over 
20,000 graduates in nearly every 
country in the world. New graphic 
instruction and new short courses 
at several prices. Write for catalog 

THE KOESTER SCHOOL 

300 W. Adams St., Chicago | 








POSITION WANTED 
Men’s Wear Trimmer, Age 338, 
capable of creating artistic 
windows that sell. A-1 refer- 
ences. Address “BOX A. C.” 
Care of DISPLAY WORLD 




















WANTED 
HOW CARD WRITER AND 
WINDOW TRIMMER 
ling department store in 
W Va Experience neces 
1 replies treated confiden 
\ddress “BOX H. M. P.” 
tf DISPLAY WORLD 








OPPORTUNITY 
EXCHANGE 
For any 


WANT AD Purpose 


e POSITION WANTED 

e POSITION VACANT 

e REPRESENTATIVE 
WANTED 


3.00 Per Column Inch 
CASH with ORDER 








SITUATION 
WANTED 


Experienced 
WINDOW TRIMMER 
Displayman—Showcards 

Department and chain store 
experience. Design back- 
grounds and trim. 
Prefer Milwaukee, Wisc. 
or New York. 

Address “BOX R. A.” 


Care of DISPLAY WORLD 


DIVISIONAL 
DISPLAY MAN 


Experienced in department 
store window display, special- 
ized in men’s and women’s 
wear. Capable of assuming 
the responsibility for the dec- 
oration and assemblage of 
merchandise for a large bank 
of windows. Apply Personnel 
Office. 


THALHIMERS 


Richmond, Virginia 








WANTED TO BUY 
Christmas Animated Display 
Must be in first class order and in 

ries of six or more. Send photos 
ind prices t 
R. K. Pugh, SELBER BROS. 
Shreveport, Louisiana 

















DISTRIBUTORS 
WANTED 


By New York manufacturer of 
complete line of 
JEWELRY DISPLAYS 
for the following countries: 
Canada South Africa 
British India 
Australia Sweden 
Argentina 
Brazil Mexico 


Address “Box S. I.” 


Care of DISPLAY WORLD 
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PAT. NO. 1818172 


POSITIV-LOK FEATURE 
ON WIDE RACK BASES 


Darling's Patented Positiv-Lok, 1-bolt 
Rack Base Assembly, is easy to set up: 
igid construction, with no possibility of 


the bottom tube coming loose. 




































Come to the Nation’s Headquarters for fine Racks and 
Costumers... We operate our own Foundry, which pro- 
vides us with the hard-to-get gray iron castings so nec- 
essary for wide heavy bases... Inquire about the Darling 
Hercules 4-post adjustable height rack, and the special 
line of Kiddie’s Garment Racks... For Floor or Counter 
Type Racks of every kind, see our new Catalog 180. 


NEW METAL CATALOG 180 AVAILABLE 


Illustrating the most comprehensive line of Metal Display Equipment pro 
duced — Cardholders, Stands, Window Set Pieces, Accessory Displayers, 
Over-Counter Units, as well as Racks. Remember, Darling is your ONI 


dependable source for everything you need in display equipment. Write 


L. A. DARLING COMPANY - BRONSON, MICH. 


Displayrooms *« NEW YORK and CHICAGO 





NOTE: For Misses’, Men’s or Children’s Man- 
nequins; Forms, Heads, Novelty and Seasonal 
Items; Clear Plastic Displayers of all kinds 

Write for Catalog 185, Photographs and Man- 


nequin Brochures. 


ye: DARLING: Look to your friendly Dar- 
at - >. DISPLAYS ling Displays Distributor 

N for everything you need in 
: DISTRIBUTOR display equipment. 
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It's Bound to be a 
“Hot Summer 


No, we haven't become weather prophets. As a matter 
of fact we're not even referring to the temperature. 
We're only trying to make you understand that the 
coming summer is bound to be “hot” from a business 
standpoint . . . if youll just take the time now to 
investigate our bright new offerings for the summer 
season, 


Inquiries Invited 


Display Tabhrtes ntl Checessortes 


WEST 47% STREET, NEW YORK 19,N.Y. 


LOS ANGELES OFFICE 819 SANTEE STREET 





